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Work Simplification Produces at Cavanagh 







Modern Type Display—Subordination 


When an Engineer Becomes A Printer 






Do You Sell Printing or Ideas? 






How to Make Silk Screen Plates 


Bee en 


Do you now the ty per 


Clean, — free of frills, 

a hardworking face 

that children all love 

for its legible grace 

in the telling of Arthur 

or bold Charlemagne 

or Crockett’s last stand 

on the Alamo plain. 

The caps are well ‘portioned 
the thins balance nicely 

for designer Ruzicka 

knew ... (quite precisely ) 
the face that he wanted: 

a simple construction 

ideal for texts... 

and all sorts of instruction. 
As a matter of fact 

(with its full range of sizes ) 
it's known to excel 

for all advertisers. 

Come now, you experts, 





the clues are in place. 
What is the name 
of this Linotype face? 


Y4AWINd of course. (Stand in the corner if you 11 and 12 point. For economical composition, it’s 
missed it.) We make Primer in two distinct styles available with italic and small caps on two lette: 
One with regular descenders for packing lots of matrices 

copy into a small space. The other with long de We'll be happy to send you a specimen book which 
scenders for open composition. gives you a complete showing of Primer in all sizes 
Primer comes in a full range of sizes: 6,7, 8,9, 10 Just drop a card to the address below 





Mergenthaler Linotype Company, 29 Ryerson Street, Brooklyn 5,N.Y.( « LINOTYPE - 


Agencies: Atlanta, Boston, Chicago, Cleveland, Dallas, Los Angeles, New York, San Francisco. In Canada: Canadian Linotype, Limited, Toronto, Ontario 
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Simplicity is the keynote of the Ludlow system. The Ludlow 


machine is simple in design without complicated or fast-moving 
parts to get out of order. The Ludlow system of matrix gather- 
ing, spacing and slug-casting is also simple. This simplicity makes 


possible quick, accurate production of composition at low cost 


Ludlow Typograph Company 2032 Clybourn Ave., Chicago 14 





pn,’ + 
MEFS? 


Py yp 
“ 4 
ons 

gy a 


me) 


MENTE UKY. .10 BOOSTS 
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WESTON BOND 


" 






25% RAG CONTENT 


Life can be beautiful . . . free of headaches and heart- 
aches if only you remember what customer-pleasing re- 
sults you get by running WESTON BOND, 25% Rag 
Content. 

Now with its new, brighter whites WESTON BOND 
adds brilliance and clarity to letterheads, forms and 
printed pieces. Medium cockle finish is just right... 
sheets zip through the press regular as clockwork. Press 


production slays high; downtime stays low when you 





stick to WESTON BOND. 

With a complete range of sizes and weights it’s easy 
to match WESTON BOND to the job need. In five colors 
as well as the new, brighter white. Also available: Weston 
Opaque Bond, Weston Bond Litho Finish. Envelopes to 
match, 

Sure you'll be wise to stock and recommend WESTON 
BOND 


specialize in quality. 


made by people who know paper and who 


BYRON WESTON COMPANY 


Makers of Fine Papers for Business Records Since 1863 
DALTON, MASSACHUSETTS 
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Origin of “Lobster Shift’ 
Editor, The Inland Printer: 

Where did the term “lobster shift’ origi- 
nate? It’s common in the printing industry 
and is in use in our plant. | suspect it didn’t 
start with the printing business, but has since 
been adopted by it. 

—Peter J. Bernard, New York City 
(Editor's Note: The lobster shift, which oper- 
ates at varying hours from midnight to 8 
a.m., usually six to seven and a half hours 
long, probably got its start in the New Eng- 
land lobster fishing industry. Lobster fisher- 
men usually took to their boats during the 
early dawn hours to unload the lobster traps, 
which filled up during the night, before the 
lobsters started tearing each other apart, 
cannibal-like, in a mad search for food. The 
shift is sometimes referred to as the ‘‘grave- 
yard shift.” Anybody got a better explana- 
tion than this one?) 


Shades of Ben Franklin!! 
Editor, The Inland Printer: 

| just finished looking through the Sep- 
tember issue of The Inland Printer. The note 
about the 1956 International Printing Week 
Poster led me to look at the August issue 
(which | had missed seeing somehow) where 
the winning design wos reproduced. 

Mr. Rile did a nice design but | am some- 
what astonished at the picturization of the 
old hand press shown on the lower left-hand 
corner! If he was intending to represent the 
kind of wooden hand press used by Frank- 
lin, then he made a peculiar error, especial- 
ly for a printer. Granted that a designer may 

(Turn to page 4) 
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Never Underestimate the 
Power of the Pressroom! 


“3M Plates have increased 
production 15% in 
our shop, 


Master 


Pressman, 
Ohio 


Peter on, 
Dayton 


ays Charle 
craft Printers 


Pe terson 


thoroughly 


( harle 5 


who s 


a veteran pressman 
familiar with pro 
With 
department being some 
M Plates have been a 
tremendous asset in getting plate § to 
They have pro 
hop due to their 
running As 


Pressman Peterson 


duction problems says our 
platemal Hip 
what contined 
increased 


the pre $5 


duction 15% in our $ 
remarkable 
with most printer 
has { that 


formidable opponent 


qualities 


humidity can be a 


Howe vcTt 


foun 


Charles states since we have used 
M Plates, our press Operation has 
been trouble-free.’ Have you made the 
switch to 4M > prainiess, non-oxidrziny 


Photo Offset Plates? 


Take the Guesswork out of Presswork 


“3M” Photo 


BRAND 


Offset Plates 


++ MAIL THIS COUPON TODAY -- 


FREE! | ow 


MINNESOTA MINING & MPG, CO,, 
DI "i ‘te 105A, ST. PAUL 6, MINN 
Please send me, without cost or obligation, a 
ilu ans Dampe ver Gauge and 
Pre ide giving Complete informa 





4M Plates 


We have presses, Position 
val € 

Company 

Address 

City state 
uM is @ registered trademark of 


Minnesota Mining & Mig. Co., St. Paul 6, 
Minn, General Export, 99 Park Ave, New 
York 16, N. Y. in Canada: London, Ont 








| 


LETTERS TO 
THE EDITOR 


- - - ——————— 


(Letters to the Editor began on page 3 
take liberties with such things for the good of a 
picture, | wonder how printers might feel, hav 
ing a press shown with the handle in the position 
behind where it normally is. All accurate draw 
ings and photographs that | have seen of such 
a press show the pulling lever in the front of the 
press. You might consult Ralph Green's excellent 
1938), 


among others, for an authentic plan of such a 


drawings, as in New England Keepsake 


press. | don't see any sign of the Rounce mecha 
nism in the drawing, but thot is less of a boner, 
| suppose! 

| wonder if other sharp-eyed printers have 
called this to your attention 

H. Richard Archer, 5724 Kenwood 
c hicago 37, il 


Avenue, 


Ye Ed. was a member of the 


which examined the entries in 


(Editor's Note 
panel of judges 
the International Printing Week Poster Contest, 
and at that time called the attention of the other 
the Printing Week 


chairman to the fact thot the drawing was not 


judges and International 


authentic and should be checked for accuracy 


before the poster was printed and distributed 
for 1956 Printing Week. Not having seen one 
of the finished posters, Ye Ed. doesn’t know 


whether his warning was heeded. The poster re 
The Inland 


original design submitted by 


produced in the August issue of 


Printer the 


Mr. Rile 


was 


Praises “Modern Type Display’ 
Editor, The Inland Printer 
| should like 


your excellent magazine for printing J L 


fo express my appreciation to 
Fra 


zier’s “Modern Type Display 

During the 45 years or so that | have read 
The Inland Printer, Mr. Frazier has had a worthy 
part in promoting our industry. | recall reading 
his “Modern Type Display” when it was previous 
ly printed in The Inland Printer 

It would be a service to the printing business 
if “Modern Type Display” were issued in book 
form. | hope you will do this 


There ore many excellent features in your 


magazine. Through the years, | think my fa 
vorite department is the proofreading comment 
| have often smiled to myself over a note ap 
pended to a reply written by one of the Tealls 
Someone had disputed his decision on some 
point and had asked him to cite an authority, to 


which he 


himself an authority 


blandly replied that he considered 
How is that for standing up for yourself! And 
he was an authority 
Wilber I 


Martinsville 


Kendall, Martinsville Daily Reporter, 


Ind 


Colorful Praise for Us 


Editor, 
The Inland Printer holds a mighty soft place 


The Inland Printer 


in my affections. Many years ago, when | am 
bitiously started out to make a place for myself 
in the field of color, the first story ever published 
was in your magazine ‘The Knowl 


and came out in July 1924. A 


It was called 
edge of Color 
lot has happened since then, but | assure you 
this early experience has never been forgotten 

Faber Birren New 


York City 


Faber Birren & Company 






REVOLUTIONARY ARC LAMP 
Eliminates 
Bouncing and Sputtering! 


=> 
HI-LITE 


WITH AUTOMATIC ARC 
CONTROL 













for 

use 

with 
cameras 
and 
printing 


frames 





MODEL H-66 


for cameras through 3} 


"495° per por 


Another first for the industry! 


Only the new nuArc Hi-Lite 
lamp comes with an exclusive, 
automatic arc control that elim- 
inates bouncing and sputtering! 


Constant powerful light 
gives uniform intensity and 
color temperature assures 
perfect dot structure and line 
definition. 

The Hi-Lite is equipped with 
many other up-to-date features 
Truly revolutionary from the 
standpoint of efficiency, econ 
omy and construction. You'll 
be convinced when you use it! 





30-DAY TRIAL OFFER 


Use a Hi-Lite lamp for 30 days. If after 
this period you find that you can get a 
superior lamp for the same low price, 
we will gladly permit its return for full 
credit 











Three other models to fit your needs 
For complete details, write now for 
Bulletin No 


<g> Company, Inc. 


824 South Western Avenue « Chicago 12, Illinois 
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Hammermill Index comes 


in 77 easy-to-print stock 


* = 
Rh 


items and 6 @ ~ Ga) 


* 


" gREEN CANARY is : i p ra C ti C a | 


colors, plus white 


ou CAN make filing cards, display pieces, tags and advertising 
) om more appealing by choosing from the wide range of 
colors in Hammermill Index. It comes in cherry, green, salmon, 
canary, blue and buff, plus clean, bright white. You have your 


choice of weights and sizes totalling 77 stock items. 


Hammermill Index (formerly called Deeplake Index) is strong 
enough to withstand lots of hard use — yet prints easily whether 
you're running large forms or small. Thorough sizing provides a fine 
surface for typing, ruling, writing with pen or pencil... takes 
erasures Without scuffing. And the added sales appeal of the name 


Hammermill makes this line easy for you to sell. 


And for return mailing cards or public utility bills, you can 
combine quality with economy by ordering Hammermill Post 
Card, popular companion line to Hammermill Index. It’s a strong, 
cream-white card stock with a lively snap that will please you 


and your customers. 


You can get Hammermill Index and Post Card from your 
} 


Hammermill Agent. He’s ready to fill your orders promptly. 





oo) Hammermill Index 


, ape mie Netie i Posh Hammermill Paper Company, Last Lake Road, Erie 6, Pa 


















can your presses meet today’s 
packaging printing requirements? 


ATF’s GRAVURE PRESS mass produces wrappers for bread, 
soap, box wraps for cereals and other shelf items. In addi- 
tion, it can print long-run gravure specialties and adver- 
tising materials, 


An. 


ATF MANN SHEET-FED OFFSET presses. Flexible, high-quality, high- 
speed producers, capable of handling many diversified and specialized 
packaging jobs. 


ATF LITTLE GIANT 6 LeTrerpress. Unsurpassed speed, superior press- 
work, easy form changes make this press ideal for imprinting, 
printing inserts, strike-ins, and for many other shorter run packaging 
specialities. 
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ATF makes all kinds of presses . . . letter- 
press, offset, gravure .. . to handle a wide 
variety of packaging printing. These presses 
meet the challenge of today’s extremely exact- 
ing production requirements, turning out 
materials of the highest quality, in the de- 
sired volume, at a low unit price. Many users 
of packaging materials have found that they 
can create more effective packaging in both 
large and small quantities . and save 
money ... by installing the right ATF units. 


For high production printing of close register or multi- 
color work on laminated foil, cellophane, polyethylene, 
pliofilm, non-absorbent glassines and paper stocks .. . 
ATF GRAVURE PRESSES. These presses do beautiful 
work at amazingly low cost. Gravure gives excellent 
close register halftone reproduction, uniformity of 
color, smoothness and rub resistance. ATF gravure 
presses handle a wide range of the newest packaging 
materials, lay down one to eight colors in printing 
inks, lacquers, or metallized inks. Roll widths up to 
73”, speeds up to 1250 ft/min. make them ideal for 


long runs of packaging materials. 


For printing a wide range of wrappers, inserts, foil 
ATF ROLL-FED OFFSET 
PRESSES. Where shorter runs using different sets of 


for box and bag wraps... 


plates are desired, the speed, ease and economy of 
plate-making and make-ready, simplicity of opera- 
tion of ATF Roll-fed Offset Presses make them 
extremely effective for printing many different kinds 


of packaging materials. 





For printing heavy labels, paperboard cartons, carton 


wraps, gummed and special stocks ... ATF SHEET-FED 
OFFSET PRESSES. This type of press is practical for 
even shorter runs than roll-fed offset presses, and 
especially suited to trial runs, experimental package 
printing, and custom work. ATF offers the most 
comprehensive line of sheet-fed offset presses to 
meet any packaging need, ranging from a sheet size 
of from 14” x 20” to 43” x 65”, with the only sheet- 
fed offset press printing both sides of the stock, and 


taking sheets up to 38” x 53)9”, 


For shorter letterpress runs, imprinting and strike-in 
work... ATF LITTLE GIANT PRESSES.If you can use 
letterpress, this is the press for you. Lowest cost per 
thousand impressions, faster speed than vertical 
cylinder or platen presses, easy operation, form 
changing on the bed of the press, and minimum 


work-ups insure quality work at low cost. 


Whatever your needs, talk them over with ATF. Our 
salesmen are widely experienced specialists in either 
roll-fed or sheet-fed equipment. Since ATF sells an 
extensive line of presses along with auxiliary press- 
room, bindery and cutter equipment, they can give 
you unbiased, objective recommendations exactly 


suited to your specific needs. Write us today. 








AMERICAN TYPE FOUNDERS, 200 Elmora Avenue, Elizabeth, N. J. 


One dependable source for all your printing equipment needs. 
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Dress 














AUGENT 
UN 
UNIFORMITY. 


When all the qualities that go into a paper 
are the same from pac kage to package and from 
order to order, we call it aniformity. And this is 
extremely important, for no matter how yood the 
qualities of a paper may be, they must be uniform 
if che printer hopes to have control as i 
goes through the press and bindery 
Uniformity, from package to package, order 
to order, 1s just one of the many outstanding 
characteristics in Kimberly-Clark's complete, modern 
line of coated papers. It's your assurance that 
ream after ream of Kimberly-Clark paper has the same 
careful balance of whiteness, dimensional stability, 
opacity and strength—the properties that are so 
important to maximum printabilicy and runabilicy 
If you're a modern, progressive printer, it will 
pay you to look to Kimberly-Clark Printing Papers 


We're as close to you as your nearest distributor! 


for Modern Lithography Prentice Offset Enamel 
Lichotect Offset Enamel e Shorewood Coated Offset 


Fontana Dull Coated Offset 


for Modern Letterpress Hifect Enamel @ Cran lon 
Enamel e Trufect Coated Book e Multifect Coated Book 


Kimberly Clark 
COATED PRINTING PAPERS & 


Kimberly _Clark Corporation * Neenah, Wisconsin 
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IS YOUR 
PRINTING PRESS 
“DRAGGING 
ITS FEET ? 


Are you paying full 
time prices for a 
press that is only 
part time help? 


A “lazy” press—one that sits idle in your 
shop while there is work to be done—is 
not worth the money you are putting 
into it. 


If your present printing equipment will 
not say “Yes” to any job that comes into 
your shop, you are paying full price for 
only half a press and losing valuable 
orders, to boot. 


You can remedy “goldbricking” in the 
print shop by putting a Kluge Auto- 
matic on your payroll. 


Here is a completely automatic press- 
man that never says “No” to any job 
that will fit on the platen, and that 
means anything from large solids on 
onion skin paper to delicate half tones 
on eight ply board. 


With one Kluge sitting in your shop 
you've got a dozen specialists ready to 
roll up their sleeves and get to work on 
that hard-to-print job. 


The purpose of a Kluge is to bring home 
more profits for you by increasing your 
range of work. 


Investigate today and you'll buy to- 
morrow. 


BRANDTJEN & KLUGE, INC. 


SAINT PAUL 3, MINN. 


With 11 branches serving you 
for more than 35 years 


BRANDTJEN & KLUGE, LTD. 


TORONTO, CANADA 








BALANICED MOISTURE CONTENT 
in Fox River cotton papers is 
assured by rigid production standards 
at the mill. Under most storage 
and printing conditions there's 
no wrinkle or stretch...no wavy 


edges or poor ink lay. 
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Appleton, Wisconsin 
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Put your shipment 


America’s most experienced airfreight 
service assures you of expert handling, prompt 


forwarding and dependable on-time deliveries 


MME 
Vea tye AM | if } 

‘\ . ° ° { ' 
First with scheduled airfreight, { j 
American Airlines today has the largest 

personnel force, the most 


modern handling equipment. Add 


this edge in experience and ppt) 
facilities to American’s superiority “Wf Yi Th if Ti 
TH i anny 


in coverage and capacity and 


you'll readily see why American 


Airlines is better qualified 

than any other carrier when it 
comes to solving shipping problems 
and cutting distribution costs. 
American Airlines, Inc., Cargo 
Sales Division, LOO Park Avenue, 


New York 17, New York. 


AMERICAN AIRLINES “ 


A menicas Leading Airline 
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Here’s anew quality-control tool for IPI inks 


which measures and helps to reduce costly plate wear 


An important—but often overlooked— factor in metal plate wear comes from the abrasive action 


of some pigments due to their inherent characteristics or to the presence of impurities. 


This IP! Plate Wear Machine was developed to simulate actual plate wear during a typical 
commercial press run. [t enables our ink experts to measure and compare accurately the 
abrasive qualities of one ink with another, and to determine the amount of plate wear caused 


during simulated press runs. 


Thus, a new scientific yardstick allows us to check and improve constantly upon our choice of 


pigments most suitable for longer plate life. 


Such traditionally high standards of IPE quality control help increase the quality mileage of your 


lates during long press runs, with sharper, cleaner printing—at lower plate costs. 
I Mg £ I | | 4 | 


IPI service at work for you 


Printing plants of all sizes are invited to use [PI's complete ink service facilities in printing 
centers from coast to coast. Each local [PI service station and branch is staffed by local 
experienced ink men, well-seasoned in the special printing problems of each locality. They are 
always on call to help you solve any printing problems—large or small—that may arise. For 


prompt ink service with a personal touch, contact IPI. 


IP1 and IC are trade-marks of Interchemical Corporation 


Interchemical Corporation senna 


PRINTING INKS 
PRINTING INK DIVISION e 67 W. 44th ST., NEW YORK 36, N.Y. 


RELY ON IPI FOR LEADERSHIP IN INK RESEAR 

















Hoe 1 1-unit, two magazine folder, Rotogravure 
Press in operation at the Photo Engravers and 


Electrotypers, Ltd., Toronto, Ontario. 

















‘Hamilton Bond 


W.C.HAMILTON & SONS - STABLISHED 1856 + MIQUON, PA. 





OFFICE IN NEW YORK, CHICAGO, LOS ANGELES 


H.H. Hanson, Chairman of the Board « Lane Taylor, President * J. H. Dunton, Vice President in Charge of Sales 


October, 1955 


LET'S EXPLODE A MYTH 


ABOUT BOND PAPERS 


You aren't in the printing business (or the paper-making business) very 
long before you get the idea that one bond paper is pretty much like 
another. So many people say it’s so that it must be so. 


Bunk! 


If you were to compare the bonds of ten years ago with those of today, 
you'd see a tremendous difference. You'd notice it on your presses and 
in the finished jobs. Your customers would see it in typing, handling, 
folding strength, duplicating-machine operation. 





Why this difference? 





industry had to match it. The same old story of progress through compe- 
tition. 





We believe that today's best bond--the finest of all No. 1 sulphites-- 
the bond the rest of the industry must match--is Hamilton Bond. We know 
beyond doubt that it's the finest bond we've produced in 25 years of 
bond-making. We have evidence that printers in increasing number are 
standardizing on it. 


Hamilton Bond is genuinely watermarked, surface sized, pre-humidified. 
It lies flat and feeds perfectly. It prints well. It has great strength 
and folding endurance. It erases like a dream. 


You can test some of these things on this sheet. You can test them all 
with a sample run on Hamilton Bond. We believe you'll find it richly 
worth your while to do so. See your Hamilton Bond merchant or write us 
directly, won't you? 


Sincerely, 
W. C. HAMILTON & SONS 


f 


ama | P 
J Vr F 


J. H. Dunton 
Vice President in Charge of Sales 


} 


THIS LETTERHEAD 1S LITHOGRAPHED ON HAMILTON BOND, WHITE, BASIS 24 

















OXY-DRY SPRAYER CORPORATION 
320 S$. Marshfield Ave 
Chicago 12, Illinois 









We are interested in OXY-DRY Sprayers; 


send more information 
or your representative. 









Firm Nome 









Address 





City Zone State 








Individual 


Ul; WA PRECISION ENGINEERING 


GIVES YOU ALL THESE COMPETITIVE ADVANTAGES 










GREATER PRESS SPEEDS 


more impressions per hour 


REDUCES REJECT SHEET WASTE 


more deliverable sheets 


PERMITS FULL PRESS LOADS 


faster job handling time 


USES LESS OFFSET POWDER 


costs less to operate 


FASTER SETTING & DRYING OF INK 


less waiting time for next operation 


ELIMINATES STATIC ELECTRICITY 
“‘plumb-bob” jogging on press delivery 


MUCH LESS SERVICE & MAINTENANCE 


fill it... set it... forget it operation 





ANY one of the above advantages would make 
OXY-DRY superior to any and all other 
offset prevention methods. Combined, they 
give the printing plant that has OXY-DRY 
equipment a tremendous competitive advantage 
that simply means more business, more profits 
and more satisfied customers. 


If you want to increase the number of 
impressions per hour for every press in your 
plant, then you need OXY-DRY sprayers... 
write, wire or phone us today for more details. 


THE ONLY RIGHT INK 
OFFSET PREVENTION PROCESS 


OXY-DRY SPRAYER 
CORPORATION FORGET 


NEW vYOoRK CHICAGO SAN FRANCISCO | T i 
320 South Marshfield Avenue, Dept. | P, 





Chicago 12, Illinois 











“That man's gone absolutely wild!” 


” rying to trim printing estimates ts enough to Modern Gloss can lower your printing estimates! 
drive a man out of his mind, But these two facts Let your Consolidated merchant show you actual 


can help calm you down printing comparison tests that prove Consolidated 


The paper you specify represents one-third the Enamels give equal or better quality for less 

average printing job cost... and Consolidated regardless of coating method, Only he can supply 

Enamel Printing Papers cost less! these convincing tests and offer these unusual i 
For instance, Consolidated’s Modern Gloss costs savings. Free trial sheets are yours for the asking. 


$25 to $40 less per ton than other enamel papers of 





equal quality. Yet no enamel paper can match y 

Modern Gloss for successful use. Over 400,000 enamel 
yrintir 

fon have given outstanding press performance f 8 
papers 





since Consolidated perfected and pioneered the 
production gioss *« modern gioss-« flash gloss 
modern papermaking method 

productolith e« ns th gloss * conso 


CONSOLIDATE “ A POWER & PAPER CO. Sates ' . 


) 
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4 
KEEPS PRODUCING PROFITABLE JOBS ' i) ° {) 
REGARDLESS OF BUSINESS CONDITIONS f= 











FOLDING is the first if) oMlamelesl-aaiire 
profits from pamphlets and Cleveland 
Folders, available in a wide range of sizes, 
are the standard of the industry. Precision- 
STULL Moh Me elo Mel UeliLA Mmlohitalelt Meelile Me ces tilelin 

ship, every Cleveland is designed for 
many years of high-quality, high- 


speed production. 





TRIMMING with the McCain 


Automatic 3-knife Trimmer not only increases 





»rofits but saves floor space and handling ex- 
pense. Untrimmed books from the Christensen 
Gang Stitcher are automatically conveyed to 
the McCain Trimmer where 3 sides are trimmed, 
and finished books delivered ready for wrap 
Books can be trimmed at 
Attachments 
eIRcmen ae elsliomiel@matlillileMelslslamelele) ¢: 


SS iligslereMacze) 


eliale Melam olele. dlale| 


oy eletete Mt] om om Ae lOO ol-1 mi ilelt | 


up or with bleed trim 
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Folding, Stitching, 
Trimming... 
for a Profit! 


GATHERING & STITCHING of folded 
signatures is the next step to bindery 
profits. The. Christensen Gang Stitcher, in the 
model best suited to your needs, will gather 
Clare Mm telo(ol(-ME Til ai Meer MR iol Mel Me) ol-leel ele Maaels 
[t-te Ma) OM (oO OLOM lore) cel melolilel Mol 
hour with McCain Automatic Feeders 
. with unvarying accuracy and 


reliability. 


ILLUSTRATED CIRCULARS ARE AVAILABLE 
FOR ANY OF THE ABOVE MACHINES ~p 


DEXTER FOLDER COMPANY 


General Sales Office 


330 West 42nd Street New York 36, N. Y. 
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. the perfect paper 
~~~ \ for so many 
> printing jobs! 


Of course you know that Nekoosa Bond is a smooth-running, 





perfect-printing paper for letterheads, envelopes and other office 








NEKOOSA BOND 


used for forms. But occasionally we like to remind you that 


Letterheads ¢ Envelopes Nekoosa Bond is a versatile paper—with scores of other uses. 
Invoices @ Statements 
sales Manuals In your choice of a dozen colors, a variety of weights and finishes, 


« 


Purchase Orders ¢ Memos : ; 
or Office ananhiaanes Nekoosa Bond has the appearance and printability you are 

Inter-Office Correspondence ) 

Package Enclosures , . . 

inition Sian 2 teenie looking for... for jobs that are probably in your shop right now! 
VElOpe o 21S JOU PO - 
Contest Blanks e Booklets 

Publicity Releases ¢ Menus 


nstruction Sheets 











Catalog Inserts ¢ Price Lists 
Educational Material 
and many other uses 






4 


BOND + LEDGER * MIMEO + DUPLICATOR + MANIFOLD 
OFFSET © QPAQUE * MASTER-LUCENT + SUPER-LUCENT 
COMPANION ARDOR PAPERS 


NEKOOSA-EDWARDS PAPER COMPANY, PORT EDWARDS, WISCONSIN 
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Wide use of SCAN-A-GRAVER demonstrates 
advantages of making your own halftones 


NEW DEVELOPMENTS PROMISE WIDER 
APPLICATION OF ELECTRONIC ENGRAVING 


The Fairchild scan-a-Graver produces high- 
fidelity halftone engravings so conveniently and 
inexpensively that many newspapers who 
le ise this service have bee I able to double Ol 
even triple thei photographic coverage of 
news and features. Many users have also found 
it profitable to provide photographic and en- 
graving services for advertisers. Moreover, be- 
cause the tonal quality of halftones produced 
with the SCAN-A-GRrAVER can be closely con- 
trolled, it is possible to make good « n¢vravings 
from a wide range of photographi« copy 

It's easy, then, to see why a majority of U. S. 
and ( anadian daily and wet kly Hit WsSpapers 
LISC SCAN-A-GRAVERS 


And now these same CConomies and advan- 


¢ For more information on the Fairchild SCAN-A-GRAVER® and SCAN-A 
SIZER® electronic engraving machines that make low-cost halftones right in 
your own plant, write Fairchild Graphic Equipment, Inc 88.06 Von Wyck 
Expressway, Jamaica, N. Y., Department 100. 98U2 


tages are just around the corner for other users 


of halftone engravings, 


Fine-screen engravings— 
Enlarging and reducing on the way 


A completely new development in electronic 
engraving machines is now undergoing pre- 
production tests in the Fairchild laboratories. 
The Fairchild scan-a-sizer® will produce high- 
fidelity fine-screen engravings in sizes up to 
13” x 1614”. It will also enlarge or reduce to 
any ratio up to 4!2 times from mounted or un- 
mounted original copy. The machines will pro- 


vide for the selection of screen sizes. 








Electronic Engraving Machines 
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This big four-color advertisement in the October 1, SATURDAY EVENING POST, tells your 


customers why Hammermill Bond is now cleaner than ever before 





pon wlty Hammermill 





another rr 


(PEW al ey . « 


s 3 





— 


ond prints better. types better, looks better 







ND *500,000 
MILL INVENTION A 
it TOOK ‘ene Bond is cleaner than ever 
but now 4 Me 
. My 
N ) wie | 
* Wate, a 


fr ...and another example of how 
we’re making it easier for you to sell 
printing on Hammermill Bonc 


TTE RAN this big ad in The Saturday 
\\ Evening Post, and others like it 
in Time and Business Week to tell 
printing buyers about a new 
Hammermill improvement that makes 
today’s Hammermill Bond cleaner 
even than before. 

Forty-three years of uninterrupted 
national advertising have given 
Hammermill Bond the greatest accept- 
ance, the widest use of any water 
marked bond paper \ hen you recom 
mend Hammermill Bond, your selling 


job is much easier. And you can count 


veayor WO 


on Hammermill Bond’s delivering the 
satisfaction needed to keep them com- 
ing back for more. 

Are you letting this shield help 
you? Hammermill national adver 
tising tells businessmen how cleaner 


Hammermill Bond helps you provide 


BOND 


them with better looking letterheads 
and business forms than ever before 
‘To make this advertising work hard 


er for you, simply display 


the Hammermill Guild of Gem. 
Printers shi ld Hammermill =) 
Paper Co., Erie, Pa. tai 


costs no more 


HAMMERMILL PAPER COMPANY, EAST LAKE RD, ERIE 6. PA 
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Prominent Users of Strathmore Letterhead Papers: No. 118 0f aSeries 


CO 





Under aterile laboratory 
nditiona, and uaing the moat 
advanced materiala and 
methoda known Smith, hy line 
& French Laboratories 

p nduces essential Preacrip- 


tion phar maceuticala for the 


medical profession. I 
ie 





Quality is a safeguard 





High standards are good ethics and common sense in any 
phase of the field of medicine. Smith, Kline & French, a case in 
point, vigilantly demands quality even in the minutia of its opera- 
tion. That is why SKF corresponds on Strathmore paper. The right 
look and crisp touch of a Strathmore letterhead bespeaks integ- 
rity for any firm, large or small. Your firm for instance. Simply 
ask your supplier to show you proofs of your own letterhead on 


Strathmore...you’ll see the difference quality makes. 


Smith, Aline & French Laboratories, which be- 
gan as an apothecary shop in 1841, is today an important manu- 
facturing and research pharmaceutical company, engaged in the 
development of prescription drugs. It has introduced such special- 
ties as ‘Benzedrine,’ ‘Dexedrine,’ ‘Thorazine,’ and many others, all 
evaluated and produced in its own laboratories. Through such sig- 
nificant achievements, SKF contributes greatly to the new era in 


drug therapy. 






Strathmore 
Advertisements 
in national 
magazines tell 
your customers 
about the 
letterheads of 
famous American 
companies on 
Strathmore 
papers. This 
makes it 
easier for 
you to sell 
these papers, 
which you 
know will produce 
quality results. 








This series appears in: 
TIME 
NEWSWEEK 
BUSINESS WEEK 
PRINTERS’ INK 


SALES 
MANAGEMENT 


PURCHASING 


ADVERTISING 
REQUIREMENTS 


STRATHMORE ~~ 


Makers of Fine Papers 


STRATHMORE PAPER COMPANY, WEST SPRINGFIELD, MASSACHUSETTS 
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Inve stigate before You LIVE SI 


Miehle Unit Construction on the 
* 61 and 76 Offsets * 61 and 76 Rotaries 


Plan for tomorrow—today. Since Miehle 61-76 Offsets and 

Rotaries are built on the Unit Construction principle—you can install 
a one, two, three, four or five color press today, but if the pattern of your 
work is altered it is practical and economical to convert your press 

to a different combination tomorrow. It’s a simple matter to add or 
remove printing units to meet changing plant conditions. 

We will be glad to tell you the complete story. 


o 
“Miehle 
The Miehle... PRINTING PRESS AND MANUFACTURING COMPANY 


h LL 
leader among the world’s wits Sendaiaiaias 


manufacturers of fine Be ae re 
printing equipment. . . j ™ 
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c= Atlantic Paper 


The profit you take out of your business depends upon the paper you put into your 


® 
= 


business. That’s why more and more printers are coming to depend on Atlantic Papers 


for their biggest “profit” jobs —they’ve found that Atlantic is unsurpassed in runability. 


Atlantic’s greater, measurable bulk means smoother running...less make-ready 
time, What's more, Atlantic is moisture-controlled to assure dimensional stability 
for accurate register on every run. Above all, every Atlantic sheet has the uniformity required 


for color, cleanliness and affinity for ink. No wonder Atlantic is called “The Printers’ Paper”! 


There is an Atlantic Paper exactly suited to your printing requirements...one that 
may lead you to bigger profits. Why not contact your Atlantic merchant 


today and find out for yourself! 


ATLANTIC BOND 
ATLANTIC OFFSET 





EASTERN 


ait Atlantic Papers 





ATLANTIC LEDGER 
MANIFEST BOND 





Products of Eastern Corporation + Millis in Bangor and Lincoln, Maine 


EAGT ECE Om rome Peres 


28 THE INLAND PRINTER for October, 1955 











y 


INTRODUCING THE... 






> Samson Offset Blanket 


Unconditionally Guaranteed 


Samson Offset Blanket 
make-ready time, give 
permanent precision fi 
keeps the quality of 
reproduction up. 


Uniform thickness 


Surface smoothness 


Split-proof 


Long-fiber cotton pl 


For additional information or for a trial run, contact 
your salesman from Sam'l Bingham's Son Mfg. Co. 


ATLANTA 
CINCINNATI 
CLEVELAND 
DALLAS 

DES MOINES 
DETROIT 


SAM’L BINGHAM’S SON MFG. CO. 


Here are the reasons why the 


High strength and low stretch 
Superior lifting qualities 
Smash resistant qualities 


Balance of face to carcass 


Exact degree of hardness 


Properly compounded synthetic 


reduces 
s youa 
t and 


ies 


rubber 


CHICAGO — Home Office 


HOUSTON 
INDIANAPOLIS 
KALAMAZOO 
KANSAS CITY 
MILWAUKEE 
MINNEAPOLIS 






NASHVILLE 

OKLAHOMA CITY j 4 

orrseunen SAM'L BINGHAM'S SON MFG. C0, 
ST. LOUIS MANUFACTURERS OF 


SPRINGFIELD, O 


TAMPA, FLA PRINTERS’ ROLLERS 
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ecause they sell 
products 


and ideas best 


HAMILTON 


TEXT & COVER PAPERS 
are the best-selling 
text & cover papers 


in all America 


Full-color photographs and 
paintings reproduce magnifi- 
cently by offset on Hamilton 
Text & Cover Papers. The tex- 
ture becomes part of your illus- 
trations and gives them extra 


realism, depth and appeal. 


Black-and-white halftones gain 
a 3-dimensional etfect that brings 
them to sparkling life. They 


never seem hard or garish. 


Good typography becomes even 
betteron Hamilton Text & Cover 
Papers. Their opacity and excep- 
tional ink receptivity give type a 


look of luxury. 


Many different whites and a 
huge array of colors combine 
with a broad range of finishes 
and weights to produce an infinite 
variety for your choice. You can 
make a selection that’s just right 


for almost any printed piece. 


Make your printing stand out 
from the crowd by using Hamil- 
ton Text & Cover Papers—the 
papers that sell products and 
ideas best. Ask your distributor 


for swatchbooks, or write direct. 









9 
‘on ¢* 








HAMILTON PAPERS 


W. C. HAMILTON & SONS, Miquon, Pa. 


Offices in New York, Chicago, Los Angeles 


ra e Vectorian e Louvain e Sheffield e Gainsborough e Wey ft eK y @ Vellu 


HAMILTON TEXT & COVER PAPERS include Starwhite « Carousel ¢ Andor 


30 THE INLAND PRINTER for October, 1955 





performance 


counts 


Prov 
en performs 
throug! lance, attest »d 
10 —" ed t¢ , 
M \ N eae oan has ase ah oe 
W ‘ ALIN. FOhy-/it me ) ADLISNC’ . 
“We have found this press to have very press <a a 1414 x 20% | _ 
. : : small evli etter 
ood ink coverage and high impres cody Write for la song de ay ss 
’ é complete : arket 
or yourself | plete details 
; 1ow thi : ails, and see 
time and money Is press Can Save an 


sional strength. 
_ Wood Press I[nc., 








Paterson, N. J. 


“We are getting perfect register, even 
where the stock 1S curly, at speeds 
Concord, N.H. 


over 4 : 
ards Corporations 


_— Workshop ¢ 


“We are very well pleased with our 
new Poly and it is 4 major factor in 
keeping UP our reputation as ‘Printers 
of pistinction’.” 

__ Southwestern Press, Fort Smith, A 


rkansas 


the smoothest, most 


“The Poly is 
ylinder press | have eve! 


productive c 
ownec ‘ale 
Brothers, Printers, 


MAN 
Poly-Auitomaty 


MILLER PRIN 
= 44 RINTING \ : 
1115 Reedsdale St., thy cae uinioane 

3: , Pa. ‘ 


jnots 


Chicago» [ll 











‘LER PRINTING . 
730 Bay St., Toront« ee CO. OF CANADA 
pein - LIMITED 
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it’s here! The new 
FALPACO coated folding bristol 
for offset 


<i> 


— 5 
( oated Jolding «i Bristol ror OFFSET 


—7, 





‘ 


atl + Wet ve uy 
ay soe ON) TS 


THODUCED 6 OFFSET LIUMOGAAPHT OR On <AAlPMe- CONTED FoRDUNG WAISTOL FOR OFFSET 





This new cylinder made sheet has strength, rigidity 
and excellent folding qualities, plus the 
blue white Falpaco special coating. Ideal for covers, 
menus, direct mail folders and other end uses 
where strength and folding qualities are required. 


Manufactured in .010, .012 and .015 pt. 


‘ Qe > Ask your paper merchant for portfolio. 
FA L [ L A PAPER COMPANY 
N. Y. Office — 500 Fifth Ave., New York 18° Malls: Fitchbure, Mass, 
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product on- 


printers 
throughout 
the world 
now own and 
operate 

over 65,000 
ORIGINAL 


HEIDELBERGS 


the world's 


finest presses 


main distributors of 
Schnellpressenfabrik, 
A.G. Heidelberg 


HEIDELBERG WESTERN SALES CO 
| ( 


E. 12th St., Los Angeles | 





HEIDELBERG EASTERN, INC. 
A4-4 Th rty Ninth Street 


ind City 4, New Y 


HEIDELBERG SOUTHERN SALES CO. 


20 N. Sampson St,, Houston 3, Tex 


HEIDELBERG SALES & SERVICE 


Los Angeles 15, California 


( t 15, Ohio 
( ago 14, Iilinoi F 1,0 
K City 6, M 
M polis 15, M ’ 

ske City, Uto 

ome { 
Alla BAL ’ 

Frar ( 








the hest thing nert toa pr inter 
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THE OFFSET OPAQUER 


| PAPER 
is the base of 
her job 


The Opaquer silhouettes, cleans up 
negative, separates for color and 


checks registration. 


NEW 
TICONDEROGA 


TEXT 


with choice of two whites — the new 
Polar White and soft Colonial White — 
plus 7 colors. Watermarked Ti-Text is 


ideal for announcements, brochures, book 
jackets, programs, greeting cards, 


menus, etc. Laid or wove finish. 
60 and 70 Ib.—plain or deckle edge— 
; with envelopes to match, 
“and in Coverweight. 


# 


tonal Dyer. 


FINE PAPER AND BLEACHED BOARD DIVISION 








220 fast 42n4 Street, New York 17 N.Y 
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For a fast, thorough clean-up job, 
nothing beats KLEX PUMICE SOAP! 
This hard-milled, mildly abrasive soap 
cuts ink, grease, dirt—fast! Cleans grimy, 
stained hands completely, yet gently. 
Exceptionally long lasting. Lathers freely 
in any water—hard or soft, hot or cold! 


Choose from 2 cake sizes: 


5 oz. or 1 oz. 
2¢ 


Photoengravers tell us 
AJAX Cleans Copper and Zinc Plates 


FASTER... BETTER... CHEAPER! 


Yes, photoengravers will vouch for it! AJAX —the ‘‘Foaming Cleanser”’ 




















—is great for cleaning copper and zinc plates before enamel is applied. € 


=__ ~ 
AJAX cuts grease fast, eliminates possible trouble later. Costs less { 
than other cleaning agents—washes easily down the drain without JA ) 
clogging. Make a note to try it—soon! ‘CLEANSER . 


Co de 
ant 
were? 
















COLGATE-PALMOLIVE COMPANY 


Jersey City2,N.J. + AtlantaS,Ga «+ Chicago li, iil. + Kansas City5, Kans. + Berkeley 10, Calif 





Mok 437 
MAX 





7 or 


- ( ) = 
= 
© . 
‘ 
° + «or 





Order the economical 
125 or 200-lb. drum today! 
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Center Separation leal for fa Harris Corner Combers 


Le 



























Halfway through the pile 


and nota single trip-off 


lake a look at a Harris feeder at work. Watch | With these facts i ind, Harris engineer Lise 


cleanl it peel one sheet at a time off the top ol trie center separation o1 re ( up to 2 e Su In addi 
pile Notice how each sheet is forwarded quarel to tion, the | "ay ind 2 } iocdel ie ilso 
the feed table Above all, look at the stead trea ol equipped with Harri corner Combet for fteedin 
heets flowing through the press ditheult stocks. This co ination lets the pressman 

With the Harris feeder, the pressinan Can Chan elect center separation, or Corner Combet or both 
que k] Iro one kind ol stock to mother Hy na ‘) together eiving him the Ost ersatile heet epara 
fussy adjustments to make. And he can teed an u tion in the busine 


usually wide variety of stocks (On presses ovet x. 30°”, Harris uses corner-combetr 


What makes the Harris feeder so versatile and so separation exclusively Year of experience have 


t 


Positive One thine is the Harris automatic pil proved that Harris cornet eparation with combers | 
Another is Harris stream feed. Still another is the the most positive tem for separating larger sized 
Harris syst of sheet separation heets. What's more, it will handle a wider range of 
Harris recognizes two basic methods for separating tock than any other method 

the sheets—center eparation and corner-co When ou compare offset presse be sure you ha 
separation. Center separation is excellent for fast-on the full story on Harris feeders and the way the 
fast-off work where the sheet size 1 mall and the Improve printing profit \sh our Harris-Seybold 
stock is not hard to handle. Corner combers are superiot representative, or write Harris-Seybold Compan 
Lol larger sheet sizes, and for ithe ult toch 1510 hia { Ist Street, Cle eland Ohio 


HARRIS-SEYBOLD COMPANY 


fine graph arts equipment. . . for everybody's profit 


Harris Division + Seybold Division « Chernical Division « Special Products Division - The Cottrell Company Macey Company Harris Seybold (Canada), Limited 








Harris builds a full line of 
offset presses 
... all have versatile, positive Harris feeders 


: perry pe gn 
paase ome ® ® 2 © © 
144 x20%"* ee 

17% x 22%;4"s6 
23 x 30"ss 

































































Harris Stream Feed 


cring mecnanism,. 1 e the inderlappil 








* 
* 
e 
a 
Va 
= 
Mer 
Mer 





EVER READY LABELS 
GO PLACES AND DO THINGS 


Trojan 
3D 


GUMMED PAPER 


They Say, @@Y our new 3D gummed paper sheet works very satis- 

factorily in our Job Press Department. We have found it to be a 

smooth and economical running sheet on our Miehle and Milles 

A presses. [It takes the letterpress ink very well and gives us a superior 

i looking product We find that the sheet lies flat even on extremely 
Complete Line of humid days.e@® 

Gummed Printing Papers ai 


in Sheets and Rolls 





KVER READY LABEL CORPORATION 
Thomas M. Britt 
Plant Superintendent 


LABEL PAPERS 
STAMP PAPERS You - ttry TROJAN “shy Page = presse 
LAMINATED FOILS ads sion Sana wale. Lak un vend woe 
LAMINATED PAPERS imple sheets or, better yet, order in s 
LAMINATED FABRICS 
HEAT SEAL PAPERS a 
HEAT SEAL FOILS Bes The 


GUMMED PRODUCTS 
Company 


. Specialists in the gumming of 





mall trial quantity for a test run. Write today. 








printing papers and sealing tapes 


Main Offices and Mills: TROY, OHIO — Sales Offices inta, Chicago, Cincinnati, Cleveland, Los Angeles, New York, 
Philade lphia, St. Louis, San Francisco Distributor from coast to coast, 
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The point where it pays to be proud. 


You PUT YOUR NAME to a letter 
and in that instant a sheet of paper 
and a typed message become you 

You know that, and you won’t 
stand still for a sloppily typed letter 
Sut will the paper its Ifthe sheet 
that will be held in another man’s 
hand do equal justice to you 


and to what you have to say? 


HOWARD PAPER MILLS, INC. 


Companion Lines: Howard Ledger © Howard Mimeograph 


It will if it’s printed on Howarp 
Bonp. We'll not cover all the rea 


Jasically, it’s the inherent 


ons why 
quality of this fine bond that lend 
distinction to a letterhead and au 
thority to the letter that appears 
upon it. Thousands know this—-and 
thousands use it for letterheads and 


other kinds of business printing 


It pays to be proud of your busi 

ness correspondence, You well can 

be when it appears on Howarp 

SOND. in whitest white or color 

Your printer or paper merchant 

will show you convincing samples 
7 y y 


PRINTERS! J his message appears in adver 


tising magazines read by your customer 


* HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard , bond 


“The Nation’s 


Business Paper 


, 


Howard Writing © Howard Posting Ledger 

















Aa ALA l vHloe COM LOMO? GF? Vtanwell Offset? 
Howard Paper Mills, Inc x WI PER COMPA [ON / Franklin, Ohio 


Printed on Maxwell Offset substance 80 Maxtone finish 


We'd be pleased to send you samples of our seven finishes and two tints 





. \ 7 








. * > 3 
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NEWSLETTER 


UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 


Business to Be Good; 


Printing Upswings, Too 


What Their Wives Think 


New Listomatic Camera 


Printing in Demand 


New GAW Substitute 


ATF Sold; May Offer 


More New Presses Soon 


Health-Insurance Plans 


Business will still be good for the rest of this year and 
for most of next in spite of President Eisenhower's illness 
and the break in the stock market, economists predict. 

That means the commercial printing business will continue 
good, too. Latter part of 1956 may still level off as many 
expect. Right now, businessmen see no reason to change 
their immediate plans or cut back on expansion under way. 








What printing salesmen's wives think of their husbands’ 
work is something every printing plant executive and his 
salesmen will be interested in. Research Institute of 
America just finished survey. Results in November IP. 








Kodak has out new electronic invention...Listomatic 
Camera. Unit works in conjunction with Justowriter, said 
to compose, process and publish current data faster, more 
economically than previous methods. Details in Nov. IP. 











Retail fall buying very heavy, calls for lots of direct 
mail printing...quality printing in demand, price not so 
important as year ago. Early Christmas rush will speed up 
printing orders faster than usual. 











New kind of unemployment pay substitute for guaranteed 
wage. Unions that don't care for guaranteed wage will go 
after it. Called "glass plan"...Pittsburgh Plate Glass and 
Libbey-Owens-Ford with CIO. Worth knowing about. 








Big news in printing equipment manufacturing business is 





group. Louis C. Edgar, Jr., formerly executive V.P., is now 
president. Rumored ATF will introduce new presses soon. 
Details of sale on page 87. ATF has just announced Western 
Union "Operator 25" service. Details in Nov. IP. 





Health and insurance plans may be in your mind. Bureau 

of Labor Statistics has digest of such plans negotiated by 
unions. "100 Health and Insurance Plans" at $1 from Supt. 
of Documents, Washington 25, D. C. 








(Over) 
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Your Cost & Estimating 
Systems Need Revision? 


Two Recessions by 1965, 
Research Institute Says 


Arbitration vs. Force 


New Language Typewriter 


Newsprint Stocks Low 


Watch This Budget Item 


Battle to Raise Rates 


Static Device Warning 


One-Man Rule Now Less 
Common; Team Desired 


(Continued) 


Looked at your cost system lately? Trust you have one. 
Every printing plant, no matter how small, should have. 
Note raises in printing industry are for TWO years... 
prepare now to revise your cost and estimating systems. 
Keep an eye on cost-of-living clauses also. 








Two recessions by 1965? So predicts Research Institute of 
America in Staff Report: "Your Business in An Expanding 
Economy." Tells what may happen to national economy and 
so to your business in next 10 years. Write RIA at 589 
Fifth Ave., New York 17, for a copy of the report. It's 
well worth reading. 








Pressmen's Union and Union Employers Section of PIA have 
reiterated their policy of using arbitration rather than 
economic force to resolve disputes. Details on page 93. 








Army has out new typewriter-like device...soldier can 
now type over 50 languages without knowing language he is 
typing. Details in November IP. 








Newsprint at lowest level (August) since postwar scarcity. 
Tough demand-supply situation ahead for holiday season. 
All Canadian mills operating at top capacity. 








Budget planning for 1956? Don't forget $1 per hr. minimum 
wage... goes into effect March 1. Keep your wage and 
hour records up to date. Govt. may check on you. 











Battle by Post Office next year to raise rates on letters, 
circulars, newspapers, periodicals, in desperate effort to 
get rid of deficit. Raises may have political repercussions 
in '56 but may come about in ‘57. 








Printing association secretaries warning memberships about 
static-eliminating devices that use radioactive elements. 
Watch out for them...inherently dangerous. Untrained 
personnel will need instruction. 








One-man rule becoming less common in American business, 
American Management president says. Top executives now 
want strongest management team possible. Printing plant 
owners and executives should read AMA annual report on 
this subject... 330 W. 42nd St., New York 36. 
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Guided Wisstles fo Graphic rérte First of Two Articles 


When An Engineer Becomes A Printer 


¢ Amazing things happened at Winston Printing Company when John R. Gordon took over 
¢ Production improved, work flow was facilitated, profit figure jumped under his guidance 
¢ This North Carolina printing plant with 34 employees serves as model for other printers 


%& What happens when an engineer from 
a large electronics manufacturing firm 
gets into a small printing business? 

John Gordon, age 36, succeeded his 
father, the late A. G. Gordon, as president 
of Winston Printing Company, Winston 
Salem, North Carolina, in July 1951 
This is the story of his experiences in the 
printing industry since February 1953 
An interlude of 17 months of active duty 
with the U.S. Ai: Force occurred from 
September 1951 to February 1953 

The Winston Printing Company was 
incorporated in 1911. It became the first 


John R. Gordon Studied Management and Engineering to Build Up Run-Down Business 


The story of John R. Gordon's career (there's 
a lot more coming on October 26 he'll be 
only 37 years old) shows between the lines how 
he fitted himself to use management and indus 
trial engineering knowhow for building up a 
down-at-the-heels printing business. 

He was born in Winston-Salem, N. C., in 1918, 
the year after his father, the late A. G. Gordon, 
acquired Winston Printing Co. In 1936, when he 
was 18, he was graduated from Georgia Military 
Academy. Through the next three and a half 
years he studied industrial management and 
mechanical engineering at Georgia Institute of 
Technology 

Then came his first stretch of military service 
In March 1941, he entered the Army Air Corps 
as a private. He became an aviation cadet in 
May, graduated from the Officers’ Communica 
tion Course at Scott Field, Ill., in October, and 
was commissioned a second lieutenant on Christ 
mas Day of that year. He served as o radar tech 
nical officer and became a first lieutenant in 
March 1942, a captain six months later 

He began his first overseas service in Novem 
ber 1942 at Casablanca. There he performed 
radio and radar duties. He was attached to the 
Royal Air Force for 28 months, returned to the 
United States in August 1945, and was sepa 
rated from duty in September 

He entered Lehigh University and resumed his 
study of business administration and industrial 
engineering. After his June 1946 graduation 


with o B.S. degree in business administration, he 




























lithographing firm in the two Carolinas Machinery was laid out in a hodge 
A change from stone transfer lithography podge manner. Work-in-process and 
to photomechanical lithography was stored paper were mixed. Paper and other 
made in 1941. The company does a gen incoming materials came off the truck at 
eral commercial printing, lithographing one end of the plant and were hauled to 
and binding business in the Piedmont the diagonally opposite end of the plant 
North Carolina area. At the ume ot A. G and uncrated. Paper was then hauled to 
Gordon's death, the company had 46 em the other end of the plant and from there 
ployees and 17 presses to the cutter. After cutting, it was hauled 
In a printing plant, what does an out back to the opposite end of the plant for 
sider observe that should be changed? presswork 
During the first day, John Gordon noted This violated basic plant layout and 
that many basic principles of industrial work flow principles in that the biggest 
engineering were flagrantly violated user of material should be closest to the 


stayed at Lehigh for another semester to round instrumentation, autopilot and gyroscopic de 
out residence requirements for the industrial vices, automatic celestial navigation, electronic 
engineering degree computers and telemetering devices 

Coming back to his home city, he joined West Major Gordon's military service ended on 
ern Electric Co., Inc., as an industrial engineer February 11, 1953. On the next day, he began 
His duties covered job evaluation and analysis full-time employment with Winston Printing Co 
work simplification and predetermined time He is president of Printing Industry of Winston 
standards Salem, Inc., a director of the National Associa 

In September 1951, Mr. Gordon, by then an tion of Photo-Lithographers and a member of 
Air Force Reserve major, was recalled to active the Society for the Advancement of Manage 
service. This time it was the Korean War. He ment, the Institute of Radio Engineers, and the 
served as an electronics engineer. He worked on Civitan Club 


Here's John Gordon at his planning board with scale models of printing machinery to facilitate 





work flow study, revamping what he considered run-down, inefficient commercial printing plant 
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The Winston Printing Co. plant in Winston-Salem, N. C., is on one floor, has ideal work flow plan for equipment, makes better-than-average profit 


source of materials and close to subs 
quent processing Operations 

Scale models of the plant and all ma 
chinery were constructed by the plant 
maintenance man. The layout of the plant 
was studied carefully before any changes 
were made. Later, a set of 14-inch-to-the 
foot scale models was obtained. An en 
graved plexiglass planning board was also 
used 

Scale drawing plans were devised and 
work flow patterns were drawn with col 
ored crayons to show the present method 
and the proposed method. Presses, cutters, 
folding machines and other machines 


were relocated for smoother work flow 


One of the first things John Gordon did was to 
establish a stockroom under lock and key. He 


got rid of ancient stock during next two years 


A stockroom was established for keep 
ing all paper and related materials and 
put under lock and key. A job description 
for a stockkeeper was written and a man 
was assigned to these duties 

While studying the plant layout, Mr 
Gordon concluded, from an analysis of 
the kind of jobs being produced, that 
much of the press equipment was un 
suited to the business. Accordingly, a 
28x42 cylinder of ancient vintage and a 
two-color, 52x44 cylinder were sold 

Some press equipment was disposed of 
while Mr. Gordon was in the Air Force 
Iwo 8x12 jobbers were given to a local 
high school. One old Thompson jobber 
was junked. Another jobber was traded 
in on a new 12x18 Kluge automatic 
platen press. A new 21x28 Miller SW 
was added to the letterpress equipment 
In the offset department, an old 22x34 
Harris was replaced with a 17x22 Harris 
122A press 

Coincidentally with the establishment 
of the stockroom for paper and related 
items, a perpetual inventory using a Kar 
dex visible index filing cabinet was in 
stalled at the production control desk in 
the office. A thorough inventory was made 
of all paper stock. Some items as old as 
27 years were found. Other paper items 
had brand names that were discontinued 
10, 15 or 20 years ago. During 1954 and 
1955, these items were worked out of the 
stock 

The perpetual inventory system has en 
abled the company to standardize on a 
minimum number of brands, weights and 
sizes. The production control clerk de- 
ducts the stock from the Kardex file as 
each production order enters the plant 
The stock ticket is made in duplicate. As 
a double-check, the duplicate ticket is re 
turned to the othce and checked for any 


subseque nt deviation 





While examining the problems of ma 
chine down time, Mr. Gordon learned 
that the primary source of trouble was low 
voltage power. Although all motors were 
rated for 220 volts, three-phase, 60-cycle 
input, it was determined that an archaic 
four-wire system (120-volt single-phase 
plus 208-volt three-phase ), was the basic 
cause 

Furthermore, the main electrical dis 
tribution system in the plant was made of 
second-hand materials because the Na 
tional Defense Act in 1941 prevented the 
purchase of new materials 

Motor control systems would burn out 
Press drive motors, feeder and blower 
motors would burn out and sometimes 
catch on fire 


With the establishment of stockroom came per 
petual inventory system using a visible card in 
dex filing cabinet at the production control desk 
to keep accurate account of materials on hand 
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Here’s final floor plan you sew John Gordon working on two pages back. Arrangement provides for 





Electronic time system with a master clock was 
installed to give more accurate time recording 


By working closely with Duke Power 
Company electrical engineers, the trouble 
was located. To prove it, a recording am 
meter and recording voltmeter were both 
installed across the input to the plant. A 
six-weeks’ record gave a graphic picture 
ot the voltage variation 

To correct the troubles, specifications 
were drawn up to provide for a 240/480 
volt, three-pole, three-phase power system 
for the three-phase requirements. A bank 
of three 25-KVA dry type transformers 
for single-phase, 115-volt power require 
ments was installed. In the bindery, three 
’l5-KVA dry type transformers are 
mounted on the wall. Circuit breaker 
panels are placed beneath them 

Since the system was installed last Jan 
uary, electrical troubles have vanished 
The 38x50 Babcock cylinder performs 
better than ever. The plant gets many 
more productive hours since there is less 


down time 





The new system can be expanded. It 
can be converted from a 240-volt system 
to a 480-volt system overnight. All trans 
formers are dual wound (240/480 
VAC) on the primary side. All press 
motors are dual voltage also. The switch 
gear circuit breaker panel is housed in a 
cabinet. The meters indicate kilowatt 
hours, amperes and voltage. A 10,000 
ampere interrupting Capacity air type cir- 
cuit breaker protects the entire system 

Louvered fluorescent lighting fixtures 
are suspended from steel framework by a 
Kindorf channel. A false ceiling and 
movable wall partitions can be added 
later to provide for an air-conditioned and 
humidity-controlled offset pressroom with 
a $Scparate room for camera, Stripping and 
platemaking 

The lighting fixtures are 11 feet above 
the floor on seven-foot centers 

The night-light circuit includes six fix 
tures of the regular lighting system. Thes« 
are strategically placed throughout the 
plane and burn 24 hours a day 


addition of equipment; plant now has 34 employees 


While the plant was being renovated, 
a color engineer was called in from the 
Pittsburgh Plate Glass Company to pre 
pare specifications for painting machin 
ery, aisles, ceilings, switches and other 
items. The color scheme is also part of 
the lighting system. Non-moving ma 
chine parts are painted a light green 
Dangerous parts and electrical control 
boxes are painted focal orange. Control 
levers are painted focal buff 

The company has been using the regu 
lar Printing Industry of America cost sys 
tem; the time for each Operation was re 
corded by hand. To get a more accurate 
time record, an IBM electronic time sys 
tem with master clock was installed. Six 
job recorder clocks were placed in various 
work centers. The master clock has a 
spring movement should the power fail 


Next month's article will give details 
on job processing and office procedure as 
developed by Mr. Gordon at Winston 


Printing 


Louvered fluorescent light fixtures provide 50 foot-candle lighting over most of plant's operating 


area, 100 foot-candle illumination in the composing room. New power system also had to be installed 





IT f. 
SUBORDINATION 
AND EMPHASIS 


*%& Even among the chief results attained 
and easy reading are 
This 


concerns the employment of legible type, 


quick 


by display 
perhaps most important not only 
but the handling of that type by display 
to enable the reader to comprehend quick 
ly and certainly the writer's thoughts and 
} urposM s 

The average reader, moreover, will en 
force his demand that printed matter be 
easy to read by passing that portion of it 
which is set in illegible letters or which 
does not through proper display adequate 
ly interpret the meaning. He can be de 
yx nded on to choose trom the mass of 
printing he sees only that which may be 
read with case 

In order that the reader may be found 
willing to read, as well as that he may get 
at the meaning of any item of printing 
quickly, there must not appear to be too 
much of it. Reading must not be made to 
look like an act of hard labor or give the 
impression of a long and tedious job 

Here 
ably 


the act of reading seem to be a simple and 


indeed, display functions admir 


One of its chief objectives is to make 


easy task, as it will be if display is proper 
ly developed. By 
points in large type and holding the ex 


setting the important 


planatory details to small type, display 
gives the appearance of brevity even when 


comparatively large amounts of copy are 


THE 





MODERN 
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DISPLAY 


A Manual 





In the Selection and Use of 


1 ype and Ornament 





—By J. L. FRAZIER— 
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body matter, because we have given the 
reader the gist of the content at a glance 
This enables him to decide at once wheth 
er or not the subject is of any interest 
Nothing is gained by getting the attention 
of a reader who is not already or cannot 
be made interested. Much may be lost by 
failure to get the attention of one who is 
interested. Hence, 


or who may become 


we are faced with the Necessity 


of making plain, through display, exactly 


supreme 


what the subject matter is 

If, furthermore, the emphasized por 
tions succeed in inte resting a reader, or 
if they revive a dormant interest, he will 
read: that part which is set in smaller or 
lighter-faced type in order to learn the 
particulars. The readers of what is printed 
are obviously interested in display, 
‘The Pur 


will certainly influence 


here 
and the heading in Figure 17 
pose of Display, 
them to read the smaller type that follows 

If display is to facilitate comprehension 
and aid in providing correct understand 


sions are generally all that we can depend 
upon with certainty. If the first impression 
is a false one, the chances are that we will 
lose the reader's interest 

This brings us to the feature of display 
called 
its influence and importance, may be con 
Principle, 


subordination,” which, because of 
sidered a principle of display 
the Standard 
means “a permanent or fundamental cause 


according to Dictionary, 
that naturally or necessarily produces cer 


tain results” in whatever respect it is 
applied 
Subordination,” again quoting from 
the Standard, is “an assigning to a lower 
rank, or treating as of inferior dignity or 
importance.” Let us see what happens 
when we treat certain portions of our dis 
play as being of inferior importance 
The quality of display which makes for 
brevity and clarity is largely bound up in 
subordination. Type display is made to 
appear brief and clear when the less essen- 
tial portions are in small type, because 
less space is taken up. The appearance of 
shortness and clearness is heightened at 
the the 


words or lines set in larger or bolder type 


same time because important 
stand out” more prominently to interpret 
by emphasis, giving thereby the gist of 
the content at a glance. Attention is like 
wise more surely and effectively attracted 
by spreading the subject, or a suggestion 
of the subject, before the reader's view 
While the result of this is most potent 
readers already interested, it 


with not 


must obviously intensify the interest of 
all to whom the subject may appeal 

Of course, it might be argued that noth- 
ing unimportant should have a place in 


the display, but, conversely, it can hardly 


PURPOSE OF 
DISPLAY 


is not to catch the eye of the reader by 

subterfuge and trickery, but to pre- 

sent the words of the writer by 

arrangement and emphasis in such a 

fashion as to interpret his thoughts 

more quickly and clearly than mere 
words alone can do. 


THE PURPOSE OF DISPLAY IS 
not to catch the eye of the reader by 


SUBTERFUGE AND TRICKERY 
but to present the words of the writer 
BY ARRANGEMENT AND EMPHASIS 
in such a fashion as to interpret his 
thoughts more quickly and clearly than 
mere words alone can do. 


Figure 18 
Figure 17 

involved. If it will do that under such ad ing, it is important that the proper words be argued that there is not something 
verse conditions, display wall certainly be emphasized. Figure 18 is an illustra which, because of the opportunities it af 
make matter properly “boiled down” aj tion which demonstrates two things: how fords tor interpretation and attracting at 
near to be all the more easy to read roo much display suggests difficule and tention, is Most important of all, and as 

We have, therefore, taken a long ste] slow reading, and how poor selection of such has the right to a commanding posi 
toward making reading easy when we words { emphasis gives at first glance tion or appearance. In order to make a 
have set the feature points in larger or in enti incorrect impression. Faults commanding position possible, however 
holder tvpes than those used for text or like these are serious, because first impres t} must be something to occupy a low 


} 
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concord 


er rank, something subordinate in appear 
ance, more particularly as to size. 

It is obvious that some one thing 
should command. If we are to gain atten 
tion through display, we cannot in safety 
place responsibility in any one of several 
points. We must so emphasize one par 
ticular point that it will be the first to be 
seen by our reader. Furthermore, that one 
point must be the most comprehensive 
and explanatory or else one that will most 
surely excite sufficient curiosity to Cause 
the reader to continue. It is best in all in 
stances to select for that dominance some 
line which has a direct bearing on the 
subject described or advertised 

In Figure 19, for example, the single 
word “Contrast” is given a commanding 
position, to which it is entitled, as it con 
stitutes the ttle of the form. No other 
word in this example is set in large 
enough type to overcome the prominence 
and leadership of that one outstanding 
word ‘Contrast 

To have one word or one line stand out 
and keep all the others “in the ranks, 
however, is not all there is to subordina 
tion. Just as there is a variety of graded 
positions of command in military organ 
izations, so there may be second, third, 
and fourth positions of prominence in 
display. The second position in Figure 19 
is held by “In Typographic Display,” the 
subtitle, while the word “Attention 
holds third and the word “Distinctions 
fourth position, the last two naming the 
effects of contrast. Just as in the military 
company the lieutenants, sergeants and 
corporals carry out and interpret orders 


THE FIRST LINE 


Figure 20 


THE FIRST LINE 
A SECOND LINE 
A THIRD LINE 


Figure 22 


When in the copy for an advertisement 
there are various points which the adver 
tiser may consider important, the com 
positor often is troubled to know which 
leserves second, third, and fourth posi 
tions and which must be kept in the body 
Inasmuch as every item of copy presents 
a different problem, it would be impos 
sible to set down any but general rules to 
govern the selection 

The difficulty experienced in assigning 
positions in display cannot excuse that 
free and irresponsible emphasis which 
trusts to chance to determine the order in 
which the points will be taken up. This 
approach generally results in any word 
or line which apparently has the slightest 


CONTRAST 


IN TYPOGRAPHIC DISPLAY 


SERVES THE DOUBLE PURPOSE OF 


SECURING 
ATTENTION 
AND 


PROVIDING 
DISTINCTIONS 


Figure 19 


of the captain to the men in the ranks, so 
in display, if the most effective results are 
to be obtained, the smaller emphasized 
lines should interpret and explain more 
fully, and in logical order, the subject 
which is given dominant emphasis 


The assignment of positions in display 


work is not always an easy problem 


cause for emphasis being set in large or 
dark-toned type 
An overabundance of emphatic words 


or lines does not make strong display 


Much as we need headings and d 
lines to interpret and attract, we must have 
the subordinate matter to enable the head 


ings to function and to accomplish thos 








THE FIRST LINE 
A SECOND LINE 


Figure 21 


ONE LINE 


Figure 23 


things which additional headlines cannot 
do tor want of space. The creation of to 
many headings and display lines inevit 
ably leads to a contest for precedence 
which noullifies the effect and creates con 
fusion and disorder 

In Chapter Il we demonstrated that 
contrast is strongest when the difference 
in Size, tone, distance , Or Sty le iS preatcst 
It is apropos at this stage to take up some 
other experiments to demonstrate the ce 
pendence of contrast upon subordination 
and to illustrate how the creation of too 
many emphatic lines nullifies emphasis 

In Figure 20 the single line has undis 
puted sway; no other line is present to 
claim any part of its right to instant at 
tention and the reader's interest. We find 
in Figure 21 that a second line has been 
added, equal in size and tone and of the 
same style as the firse. It is plain that the 
force of the first 1s much reduced by the 
introduction of the second 

It is interesting to note also that the 
force of the one line in Figure 20 1s not 
equally divided between the two lines in 
Figure 21. In fact, it seems that cach of 
the two lines has less than half the forc 
and effectiveness of the single line 
Figure 20 

If we wo farther and add a third line, a 
in Figure 22, we find the force reduced 
in still greater proportion because, so far 
is may be judged, none of the three lines 
has nearly one-third the force enjoyed | 
the single line in Figure 20. Emphasis ha 
been re duced §$oO mu h in fact that we can 
hardly consider Figure 22 displayed at all 

Now, if we start over and in the space 
occupied by the three lines in Figure 


place one line, as in Figure 


we find 


an amazing amount of display strength 
suddenly developed. This demonstrate 
that a given space 1s capable of emphasi 


in inverse ratio to the number of words 
dis} layed in it 

Here, indeed, we find a valuable lesson 
specifically, that the fewer points empha 


sized, the stronger emphasis may be 
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Production schedule board makes use of Work Simplification principles of applying ideas and utilizing best idea for an individual or company. Cavanagh 


Printing Company personne! (left to right) are Carl Gerak, the offset pressroom supervisor, Phil E. Bergsieker, and Ben Lefers, the letterpress supervisor 


Work Simplification Produces at Cavanagh 


e Experiences at St. Louis printing plant improve conditions, employee morale 


e Key personnel took Work Simplification training and passed along principles 


& Many of the graphic arts firms that 
participated in the first industry-wide 
W ork 
sored by the Printing Industry of America 
in December, 1954, and conducted by Al 
lan H. Mogensen, have accumulated 


Sumpification Conference, spon 


enough examples of improvements in 


both attitudes and methods to spur es 
thusiasm for the program and to support 
the statement that the program can work 
in small rj lants 
rhe first opportunity to compare results 
ind review techniques of the program ox 
inred when Charles A. Conrard, chair 
man of PIA’s committee on Work Simpli 
fication, invited the participants and 
guests to a three-day refresher course. The 
course was held at Western Printing and 
Lithographing Company's plant in Ra 
ine, Wisconsin. The refresher sessions 
were timed exactly six months after the 
original training at Lake Placid, New 
York 
Sixteen of the men who attended the 
PIA-sponsored program at Lake Placid 
together with PIA staff members, Bernard 
1. Taymans and Donald E. Sommer, were 


present at the Racine meeting. In addition 


there were guests representing the R. R 
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Donnelley & Sons Company, Chicago 
Folding Paper Box Association of Ameri 
ca; A. L. Garber Company, Ashland, 
Ohio; Von Hoffmann Press, St. Louis 
Wallace Press, Chicago, William Byrd 
Press, Richmond, Virginia; and Western's 
Poughkeepsie and St. Louis plants 

Allan H. Mogensen led the refresher 
conference. He also addressed the West 
ern Foremen's Club meeting to which the 
group was invited 

One of the things that interested Mr 
Mogensen was the speed with which some 


of the men began in conducting training 


rograms for certain of their key 


peo} le 
In turn, those foremen and supervisors 
| 


ran training for their hourly peopl 


Easier in Small Plant 


Mogensen said The reason 


As Mr 
some of these young men are here with 
uccessful programs started only in De 


ber 


comin | 


already being carried down 
the line may naturally be due to the fact 


that some of them have only 40 to 50 


people in the company 


Some have a hun 
dred. When you have a smaller number of 


people in the plant, it doesn’t take so long 
to get the story down to the last few 
In this respect, the smaller plant can 
absorb Work Simplification philosophy 
more quickly than a larger plant. Getting 
the story of Work Simplification straight 
on down the line is important 
Mr. Mogensen commented that he did 
not think you ever have Work Simplifica 
tion until every person in the organiza 
tion has been trained. “You can't hire 
enough Work Simplification instructors 
| " 


to do the training of all the people in a 


large lant, but the more that you can, in 
| 
start talking Work Sim 


your peo} le, the better. Onc 


an informal wa 
plification to 
of the things that is going to make it 
easier in a large plant, however, is to be 
point to simple little things that 
have been accomplished through Work 
Simplification 

Exposing the personnel of a printing 
plant to Work Simplification cannot hel; 
but bring about improvements. Examples 
were cited to show improvements of em 
ployee attitude 

In one printing plant output was in 
creased 40 per cent in the pressroom duc 


to the attitude of the men running the 
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presses. This was achieved by the press 
men themselves after applying Work 
Simplification for about nine months 
They maintained that output for some 
time, then suddenly let it decline. A prob 
lem-solving team tackled the situation 
After some investigation, they found 
that fear had crept into the minds of some 
of the men when they noticed their stock 
pile of rubber plates dwindling. They 
figured they might be running out of 
work because this was the first time in 
years that they could no longer see “work 
ahead” represented by the formerly huge 


pile of plates 


Discovered Real Reason 


Actually, the absence of the plates in 
the pressroom had nothing to do with 
the work schedule. The platemakers had 
stopped delivering plates to the press 
room except when jobs came up. They 
adopted the procedure in an effort to ward 
off complaints about damaged plates 
They had discovered that much of the 
lamage and gathering of dirt and dust 
was caused by storing the plates in the 
pressroom for long periods. They had 
built racks in the rubber plate department 
be 


used. They had neglected, however, to tell 


and stored the plates until ready t 


the pressroom about the change. When 
the pressmen learned the true facts, it 
took them only a few days to go back to 
their increased output. They have con 
tinued this higher level of production for 
more than five years 

Most printers have been aware that 
there must be better ways of performing 
various Operations in a print shop. The 
extent of improvement possible has been 
recognized by a number of them through 
Work Simplification 

For example, a printing plant already 
employing most of the tools of scientific 
management, including industrial engi 
neering and incentives, gave Work Sim 
plification training to a foreman with 
over 25 years service with the company 
His enthusiasm and interest prompted 
work with a pilot press group and the re 


sule was a 5O per cent increase in output 
on some ot the presses 
In reporting what had been accom 
plished in the various graphic arts firms 
since the PIA-sponsored program at Lake 
Placid, representatives indicated that 
there were still a number of problems that 
had been encountered in attempting to 
present the program to their people 
Questions such as these were discussed 
1. When is a good time to start a pro 
gram? Should you avoid beginning in the 
summer months? 
Should the program be discontinued 
during the summer months? 
What kind of publicity should be 


given to the program? 


1. How should it be announced t 
hourly workers? 

How do you prevent rumors? 

6. Can you start a program with middle 
management? 

At what level of the company should 
the program be started? 

8%. During the early stages, how can you 
avoid criticism of other departments 
which have not started the program? 

9. How are people selected for classes ? 

10. Can you mix people from various 
i 


epartments?/ 


Sparks Company Training Plan 


The program of Cavanagh Printing 
Company received its impetus from Phil 
E. Bergsicker upon his return from Lake 
Placid. Bergsieker also attended the re 
fresher meetings held in Racine 

Cavanagh personnel recognized that 
what Bergsicker brought to them was not 
new. Many had been practicing Work 
Simplification for years. For example 
Rudy Beck, bindery supervisor, had been 
making jigs and gadgets for years to sim 
plify operations for bindery employees 

Mr. Beck explains, however, that Work 
Simplification training gave him a plan 
of thinking and execution that has en 
couraged him to continue the improve 
ments. More important, it has brought 
about a more ready acceptance by the 


people. In fact, he now gets the benefit of 


their own ideas and suggestions so that 
all have a part in developing the new 
methods 

Mr. Beck has made a jogging box, tape 
dispensers, collating racks, and a jig that 
makes it possible to adjust the Acme wire 
stitcher for depths from one to six inches 
In addition to the jogging box, he made 
a jogging machine operated by a quarter 
horsepower motor and an off-center pul 
ley. The jogging action is achieved 
through four one-inch coil springs which 
are adjustable to accommodate various 
size jogging boxes 

Mr. Beck also made improvements on 
a calendar tinning machine, Formerly 
operators had to reach the materials from 
some Other location and bring them into 
posimon tor feeding. Now, a feed table 
devised by Mr. Beck allows operators to 
pile the calendars and saves considerable 


rehandling 


Absorb Do It Easier Way’ 
Mr. Beck was one of nine key person 


nel at Cavanagh who received the first 
Work Simplification training at the plant 
Meeting two hours a week from Februar 
to June, 1954, the nine not only absorbed 
the “do it the easier way” technique and 
philosophy bue they actually completed 
projects which improved Operations dur 
ing their learning period 

One of the most fruitful projects in 
volved the tying and boxing of neck la 
bels for bottles. Ann Funk, of the bindery 
assisted a team from the class in working 
out improvements, The final result was a 
streamlined, efficient, and fatigue-elimi 
nating way of doing the work 

The old way consisted of two separate 
operations, one for tying and one for box 
ing. Both were done at separate locations 
About 800 different steps were involved 
in the complete operation, as well as nine 
movements of materials and 144 feet of 
travel. The improved method cut out 46 
steps, five transportations and 8&8 feet of 
travel 

Ben Leters, letterpress supervisor and 


ilso one of the nine ke men to take the 


Tying and boxing labels was simplified and combined to produce this streamlined way of handling the operation. Ann Funk, operator, was in development 


project with Work Simplification team from start. Right below, Rudy Beck, bindery supervisor, surrounded by equipment made before and after training 
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The 


Cavanagh job ticket was changed to include information on where to find standing type forms 


afte: letterpress supervisor discovered how much time was being wasted in looking for such forms 


Work 
nagh, had a real opportunity to prove the 
W ork that the 


man on the job is in the best position to 


Simplification training at Cava 


Simplification principle 


improve the job 
When one of his men was off the job 
for Mr 


ind looking for printed type 


a while Lefers did his own filing 
forms, It 
was a tedious job and a time-consuming 
He 
looking for 


the casier way 


on found he spent up to 20 minutes 
Mr. Leters looked for 
and tound it, He 


form record information 


a torm 
sugevested 
the addition of 
on the job jackets. Carrying this informa 
tion directs the operator to the location of 
the forms instantly 


printed type 


Firm Has Offset and Letterpress 
I he 


company does both lett rpress and offset 


Cavanagh employs 60 people 


and has a bindery. It specializes in cre 
ative advertsing. Its service motto has the 
Work Simplification philosophy in it: “If 
it can be done, we'll do it for you 


President F. C. R. Rauchenstein and 


Phil Bergsieker have appeared befor 


50 


many trade association groups and 
schools, sharing their knowledge of com 
pany operations and industry methods 
One of the procedures they have described 
is their scheduling board. This board pro 
vides a simple but efficient control of both 
letterpress and offset jobs 

Recentl 
for help in locating a suitable schedule 


When he 


about the one at Cavanagh, he adopted it 


a New Orleans printer asked 


board for his shoy learned 


and is finding it very adequate and simple 
for his Operations 
The board 


of machine loads and utilizes Remington 


is used for daily scheduling 


Rand visual tabs with penciled-in inserts 


Start and stop of press jobs can be seen 
at a glance. A duplicate board is main 
tained in the offset pressroom, and an in 


tercommunication system is used between 
the presstooms and Bergsicker’s office to 
coordinate press flow information 

There are other 
Work Simplification at 


nagh. For instance, in the offset press 


many examples of 


work at Cava 


room, ball-bearing swivel casters have 





been installed on dollies used at the de- 
livery end of single-color presses. Instead 
of taking off lifts of printed forms and 
piling them on skids, the entire load can 
be moved and repiling eliminated. In the 
the makeready 


letterpress department, 


table was relocated to a central area 


Key Men Conducted Classes 
After the key 


training, classes for the remainder of 


people completed their 


Cavanagh personnel were held. Groups of 
hour sessions. Their 
was similar the key 
peo} le. They they 
had been applying Work Simplification 
for ye 


12 attended five one 


reaction to that of 


recognized areas where 


ars 


For example, when they read about the 
idea of repositioning vertical presses (se 
THE INLAND PRINTER, July 1953), they 
had 


in their own plant for more 


were pleased that the arrangement 


been in effect 


than six years 

What Cavanagh management has 
learned about Work Simplification ts that 
tremendous potentials are available but 


like anything else you can either get a 


lribble of good or a lot of good from the 


program. At present, enough manage 
ment time has not been allotted to the 
follow-up and stimulation of the pro 


gram, but the philosophy has been given 


to each employee and the results show 


that much good has already come of it 


Plans are in the making for more exten 


sive follow-ut 


Paper Cutting Trick 


Here's a trick used by 
does a lot of letrerhe ad work As the stock 
is mostly bought in size 17x22, he 
He has a hand cutter 


a printer who 


cuts 


four out of a sheet 


and used to set the gauge for 11 inches 
Then he had to set the gauge for 8! 
inches. When he had another different 


bond, he had to go through the same mo 
As 


Sizes 


tions, changing the each time 


the 


LAU LC 


difference between these two 


1 
was )] 


the 


vAULC 


inches, he made a board which 


ran enure length of the back paper 


This was sandpapered smooth to 


accurate dimensions, so after the paper 


was cut to 11 inches all he had to do was 


to insert this board, jog the paper into 


position and make his cut to 814 inches 


Saving Money on Linotype Mats 


A small box with three compartments 


labeled Floor, Distributor,” and 
Damaged,” may be placed on a shelf 
near typesetting machines. Mats picked 
off the floor and run into the machine 
often cause wrong fonts. Put them into 
the “Floor” section and sort them later 
In the other section, put mats that give 
distributor trouble for checking and re 
pair later. The same thing can be done 


with damaged mats. This saves tying uj 


money in a mess of questionable mats on 


the distributor tray. 


THE INLAND PRINTER for October, 1955 





aking Silk Screen Plates 
ith Sensitized Screens 


e Technique of making photographic screen printing plates like offset 


e Light-sensitive mixture applied to screen, exposed and developed 


e Transfer methods preferred for most screen process printing jobs 


*® There is one kind of technique for 
making photographic screen printing 
plates which is very similar to those used 
in offset. Even though it is not widely 
practiced in the graphic arts sector of 
screen printing, it deserves, nevertheless, 
to be mentioned. I am speaking of direct 
ly sensitized screens. Direct methods, as 
distinguished from transfer methods, ar 
rive at the printing image by coating the 
screen with a light-sensitive mixture and 
by exposing and developing the coated 
screen. The printing image is brought 
about directly on or in the screen and does 
not need a final transfer to the bottom of 
the screen 

The light-sensitive mixture can be pur 
chased from various supply houses or it 
can be compounded in the platemaking 
department. Some formulae consist of 
gelatin, plasticizer and bichromate; others 
are based on polyvinyl alcohol 

The coating is applied either by brush 
ing, or by spraying, scraping or whirling 
The coated screen is dried and then ex 
posed. The development removes the un 
exposed areas, just as in photographic 
screens 

The resulting printing plate has par 
ticularly good wearing characteristics; its 
toughness is an important feature in many 
industrial applications as well as in textile 
printing 

Another factor is adhesion. Many kinds 
of silk screen printing cloth that have de 
sirable attributes have a poor affinity for 
the material out of which silk screen 


transfer plates are made. Stainless steel 


cloth is one, but not the only example 
Whenever cloth of this type is used, di 


rectly sensitized screens should be con 


sidered as offering many advantages 


Direct Sensitizing Has Problems 


Bur direct sensitizing has several prob 
lems of its own. Unless the light-sensitive 
coating is applied in an exact manner, 
films of unequal thickness will result 
Brushing, spraying and scraping are not 
precision me thods whirling le ads to 
much better results but can become a 


particularly on large sizes 


J roble m, foo, 
used in industrial applications 

Exposing is not without difficulties 
particularly if very fine detail is wanted 


Here the main problem is contact and 


Fourth of a Series 


By Vietor Strauss 


Presentation Press, New York City 


equal distribution of light. Development 
finally, is done by hosing with warm wa 
ter, and hosing is hardly to be qualified 
as a delicate operation; it is certainly 
much cruder than the development of 
transter films 

Hosing results in many cases in a ‘set 
rated or saw-tooth edge of the printing 
image. The coating has a tendency to de 
veloy from pore to pore in the cloth, 
rather than to follow exactly the outline 
of the copy, which may require that pores 
remain partly blocked and partly open 
Ihink of a diagonal line that crosses many 
pores of the cloth. In directly sensitized 
screens, such a line will be distorted into 
a series of very small but noticeable tri 
angles, the saw-tooth effect 

Transfer methods are preferred for 
most work in the nature of printing, 
meaning jobs on paper, plastics and other 


sheet stocks You will read a lor about 


Scene from new film, “Meet Photoscreen Printing, 





the many kinds of transter processes espe 


cially developed for silk screen, in this 


and the following articles of this series 
Bur all transfer processes have one feature 
in common: The printing image 1s 
brought about on some kind or other of 
a temporary support from which it is fi 
nally transferred to the bottom of the 
screen 

This is perhaps the only generalization 
which one can safely make. All others are 
Each of the 


many products on the market has some 


bound to be questionable 


feature or other that distinguishes it, at 
least in the eyes of its makers. It is ob 
viously impossible for me to discuss 
every one of them in the space available 
It is my purpose in this series of articles 
to provide general orientation only and 
not to evaluate the characteristics of 
specific commercial products 

Transter films are divided into three 
Main Proups 

|) Presensitized films 


) Carbon tissue 


( Chrome gelatin tilms 


Three Groups of Transfer Films 

kach of these three groups consists of 
several sub-groups, almost as many as 
there are brands. Take presensitized films 
for example. In this group you have the 
Kodak Ektagraph, a silver haloid type of 
film; several diazo products, and the Du 
Pont film which is the only material that 
can be used for contact printing as well 
as in the camera. Is it really fair to place 
these very different | roducts in One group 
because they are all presensitized / 

Things are not as confusing in our next 
group, carbon tissue. Bue they are not 


Turn to Page 


‘ shows a step in silk screen platemaking. The film, 


produced by Eastman Kodak Co., runs 15 minutes, demonstrates in color the versatility and usefulness 


of photoscreen printing. Kodak also has an eight-page pamphlet for distribution to film audiences 


For information about film, write Camera Club & School Service, Eastman Kodak Co., Rochester 4, N.Y 
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Do You Sell Printing or Ideas? 


¢ Are many printers neglecting the creative side of their art in the rush for business? 


¢ To your customers, printing itself is secondary to the selling job it must perform 


e Check against these standards to see if you are a creative printer or just a printer 


% Jt has often been said that “Printing is 
the art preservative of all the arts,” or that 
Printing is the mother of progress,” both 
of which statements are true. There is, 
however, another vital aspect sometimes 
overlooked, Whiie printing is a process 
used for the preservation of history, edu 
cation and learning, it is also a promoter 
of these, and has been the biggest promo 
tion tool the world has ever known 

If you are a printer, it might be well, 
therefore, to pause and look at today’s 
volume in your own plant, to ascertain 
percentage-wise how much of it you may 
attribute to the “preservation” method 
and how much to “promotion. 

Perhaps it is doubtful at times as to 
which of these comes first. To cite one 
example, much that is given for the first 
time verbally has been preserved by print 
ing, but it also has been promoted by 
printing. Thus, it would seem that both 
of these channels require printing as their 
tangible expression, but perhaps today it 
is necessary to lay emphasis on printing 
as a promotional medium 

It ts one thing to reproduce a previous 
ly printed order for postcards, blotters, 
stationery or even a booklet. It is quite 
another matter to think through an en 
tircly new approach to sales, think 
through the idea, and create something 
which will promote a product—some 
thing that cannot fail to impress the cus 
tomer with its sales potential 


Ideas Hold Customer's Interest 


Thus, you sell an idea, Printing is the 
channel, and while it is important to you, 
the printing is secondary to the idea in 
the eyes of the customer. Today it is ideas 
that hold the customer's interest. There 
are firms that constantly endeavor to cre 
ate new ideas and designs for every item 
which they can quote on. But there are 
others that seem to have become complet 
copyists and veer away from anything 
which spells individuality for a customer 
or his product 

In recent years, the great increase in 
photographic and illustrative material 
used in printing for the portrayal of ideas 
has given rise to the term “creative” print 
er, signifying that a printer so designated 
has the ability and the “know how” to 
produce ideas in print. Thus it is often 
suggested that an idea in print must be 
profuse with illustrations and produced 
by such specialized firms. Naturally, pho 
tographs, illustrations, and art work are 
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No. 6 of a Series 


Sy Olive 44. Ottaway 
Executive Secretary 


Toronto Graphic Arts Association 
all most valuable in attracting the eye of 


the public to the merchandise or subject 
in question, but the art of producing ideas 
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It’sa 


By R. Randolph Karch 


Answers to these questions have appeared 
in THE INLAND PRINTER and in other 
urce / nformats al various umes 
How retentive is your memory? How many 
question 1 you answe without consulting 
/ aot page 78 


QUESTIONS 
1, About how much stronger will 
the new synthetic fiber paper be 
than present wood and rag pulp 


stocks 7 
a. 2 times c. 6 times 
b. 4 times d. 10 times 


2. Per capita printing expenditures 
almost doubled from 1929 to 
1952. ‘True or false? 

3. Comfort cooling in stores is de 
signed for the same purpose as 
air conditioning equipment in 
printing plants. True or false ? 

1. A good printing salesman doesn’t 
necessarily need to be an expert 
on printing. True or false? 

5. For more craftsmanlike work, 
would you generally increase or 
decrease type spacing? 

6. The new Chinese language photo 

typesetter contains about how 

many characters? 

Gas heaters are installed on 

presses to dry the ink. True or 

false? 

The most commonly used gravure 

sereen is 150-line. True or false? 

9, A badly arranged composing 

room may require Compositors to 

walk about how many miles pet 


, 


day 


a. 2 miles ‘ 


1 miles 
b. 3 miles d. 5 miles 
10. In a year, commercial printing 
wage scales rose about seven 
cents an hour How did news 


paper employees fare 
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in print is by no means confined to this 
particular group of printers. 

Ideas in print are the inheritance of 
the industry and should be practiced by 
all printers, no matter what the size or 
setup of the plant. Take, for instance, the 
terrific strides made in the typographic 
field. Sometimes even those in the indus 
try overlook the fact that every new type 
face has to be the outcome of an idea. The 
ultimate design, no matter how attractive, 
must be one which will promote a desire 
to read, because of the legibility of the 
type face 

Actually, few of the reading public 
realize why it is easier to read one book 
than another, or one magazine than an- 
other; they know only that it is easy to 
grasp the subject without strain. Thus it 
should be with every printer's approach 
to his customer—new ideas have behind 
them the ultimate goal of public accept 
ance of the subject or the merchandise, 


and the reproduction takes second place 


Are Some Losing Creativeness? 


Are not all printers expected to be cre 
ative, or are some losing the art of em- 
bodying new ideas in printing through 
trying to acquire mass production? Be 
hind this is the fact that with rising costs, 
an attempt is made to manufacture print- 
ing, and the industry then veers toward 
a manufacturing industry. By trying to 
standardize the manufacturing process to 
reduce the cost, the emphasis on individ 
ual ideas is sometimes lost 

There are top executives who show no 
interest in the marketing of an idea. They 
think it should be left to the sales depart- 
ment. Up to a point this is true, except 
that management may have overlooked 
how much may be added to profits 
through such a source. In every printing 
establishment, the presentation of new 
ideas to customers (prospective and 
otherwise ) should be a vital part of the 
monthly sales report. It should be a part 
of every plant’s cost program, as it is one 
of the most certain ways of stepping up 
production, recovering costs, increasing 
profits and building for the furure of the 
business 

Often a printer feels depressed by a 
buyer who seems to do his purchasing on 
a price basis only. But there are many alert 
buyers who represent progressive firms 
that welcome new ideas. They like to have 
their copy analyzed by printers for its 
market reaction. They welcome the print- 
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ing salesman who comes in and says, “| 
was thinking about your product last 
week, and while you may not be in the 
market for this today, I'd like to get your 
reaction. It will only take a few minutes.” 

Recently, the writer was in the office 
of a large purchaser of printing and we 
were discussing the great possibilities of 
Canada’s newly-found uranium mines 
Said he, “Just think what an age we live 
in: here we are walking around on what 
appears to be just ordinary rock and earth 
and it yields heating for many nations, 
and yet someone had to have belief and 
faith in his own idea that it would work.” 

He then produced an attractive pre 
sentation of a suggested idea for publi- 
cizing his product, one that involved 
much printing. He said, “Take for in 
stance this: the printer who thought up 
this one is so sold on its ability to do a job 
for our company and the return it will 
yield financially that process and price 
were not discussed. He only mentioned 
how this would move our merchandise, 
and that is what we are interested in.” 

Of another purchaser we asked about 
his printing requirements and were told, 
“With certain exceptions, much of it is 
redesigned every time we need a new 
supply. That is partly because up to ten 
years ago we had the same printer and 
to the best of my knowledge he never once 
submitted a new idea—just gave us a re 
peat job. While we have an excellent 
staff, we like to have outside suggestions, 
and so we started placing our work with 
this printer. For several years he had con 
sistently come in with ideas and talked 
about those, never about the process, and 
so we switched, because he seemed to be 
progressive in his thinking and in his 
presentation. It was our business in which 
he was interested, not selling printing.” 

These two testimonies give some indi 
cation of what may be accomplished, par 
ticularly if one has faith and belief that his 
own ideas are to the customer's advantage 

Thus, instead of one manufactured 
printing piece being bid against another 


manufactured printing piece on a price 





basis only, an idea in print is the real issuc 
at stake. The idea will often determine to 
whom the order will be given. 

The buyer may or may not be looking 
for an idea, but it is up to the printing 
salesman always to have new ideas for 
customers. If the customer is creative in 
his thinking, he doubtless will have many 


ideas when he calls his printer. But we 
still believe that the best method is 
through pre-contact, with what could con 
ceivably be anticipation of the customer's 
needs for his business 

One buyer recently said, “There was an 
odd thing about that booklet: I had no 

(Turn to page 8) 


Small Companies Can Have Colorful Cartons 
Using Standard Electros in Variety of Ways 


Electrotypes are playing a major role 
in a packaging revolution that is news 
today in the butter industry 

The result is a new look in butter car 
tons and an average sales increase of 30 
per cent for butter companies using the 
new stock pictorial cartons 

Nickel-faced electrotype pattern plates, 
made from an original set of process pho- 
toengravings showing butter in use, have 
been used by ten carton manufacturers 
during the past year. 

This program has made it economically 
possible for small and medium-sized but 
ter companies to market their product in 
colorful, fast-selling cartons 

It also has resulted in larger companies 
upgrading their merchandising efforts by 
designing their own pictorial cartons 

Originated by the Butter Industry Pro 
motion Committee early in 1954, the 
stock pictorial carton program was a co 
operative effort. Art work, tying in with 
the nationally advertised butter program, 
was supplied by the American Dairy As 
sociation Original color process photo 
engravings were donated by the Olsen 
Publishing Company of Milwaukee, pub- 
lishers in the dairy products field 

Carton manufacturers were then of 
fered the opportunity of ordering electro 
type patterns from the original plates, 
which are filed with a Milwaukee electro 
typer. These patterns were furnished with 
or without background color plates. This 
permitted each carton manufacturer to 


achieve package individuality for its cus 
tomers through different arrangements of 
the pictorial portion of the design and 
through the use of special colors and 
brand identifications. 

The cartons were printed by letterpress 
for flexibility in production as well as 
sharpness of detail and fidelity of tone 
values. Background colors and brand 
identifications, for example, were changed 
by simply making new background cle« 
trotypes to fit the basic color electrotypes 

One of the first companies to use the 
new cooperative carton design was the 
Pure Milk Association of Chicago. W hit 
panels were cut into the yellow back 
ground electrotype plate to accommodate 
its brand identification on the four sides 
and top and bottom 

This carton was printed by the Con 
tainer Corporation of America on a 
Michle 29 single-color letterpress, two 
up, from flat nickeltypes. Protective paraf 
fin was forced into the pores of the paper 
board by the cold wax method 

After switching to the pictorial carton, 
the Pure Milk Association reported a 
51.42 per cent average sales increase for 
the months of October, November and 
December 1954 over the same three 
months in 1954 

Other users of the stock design relo 
cated the basic color illustration on the 
carton to give it a complete new appear 
ance and to provide more room for brand 
identification 


Ten different carton manufacturers used pattern plates made from same set of process engravings to 
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produce attractive packages shown here. Idea originated with Butter Industry Pr 


omotion Committee 
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WILLIAM H. WALLING 
Rogers Kellogg Stillson, New York 
PIA President 


®& Progress 


more prone That's the theme for 


ALRICSSIVE management 
means 
Printing Industry of America’s O9th an 
nual convention Oct. 17-20 in Atlant 


Haddon Hall Hotel 


Widespread interest in the program 


Citys Chalfont 


many variations was indicated by PIA’s 


forecast that registrations would climl 


above the thousand mark before president 
William H, Walling shifts the parley into 
gear on the opening da 

On that Monday morning, Mr. Wall 
ing, board chairman of Rogers-Kellogg 
Stullson, New York Cit 


dustry conditions after 


will review in 
Public 


Raymond Blattenberger opens the meet 


Printer 


ing with the invocation 
I here ll be 


Opt Ortunitics b 


reports on management's 

J}. R. Jackman, Rumtord 
Press, Concord, N. H.; the PIA building 
Elmer G. Voigt, Western 


Prntung & Lithographing Co.; and by the 


project by 


business chairman 


Kibler, W. F. Hall Printing 


controls commuttes 
Col. H.R 
Co., Chicago 

Ihe keynote address, stressing “your 
and obligation for the next 
from Peter S. Na 
gan managing editor, Report on the Buss 
Bureau of National Aft 
fairs, Washington, D.C. The A. | 
Memorial Award will be presented to the 
Man oft the Year 


Directors clected at that session will 


oOpportunit 
ten years will come 
ne Outlook 


Lewis 


lunch with their board associates and 
presidents and managers of local associa 
ions. New ofhicers will be presented just 
ahead of a sales and production session 

Sales management chairman Frank ¢ 
R. Rauchenstein, Cavanagh Printing Co 
St. Louis, will report on his group's work 
Research Institute of America’s Charles 
W. LeBlanc is due to review the replies to 
a questionnaire asking several hundred 
printing salesmen’s wives to tell what they 
think of their husbands’ business 


Featuring the production period will 


¢ a checklist given to all comers and 
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Printing Industry of America to 


posing some 100 questions to test the pro 
luction IQ of those who fill in the an 
Available to PIA members for $10 


but given free 


swers 
as a reward for attending 
the convention, the list is a guide for thor 


ough analysis of any printing company’s 


} 


roduction prot lems 


PIA technical director Donald E. Som 


mer will tie in with that feature by telling 


the why, where and how of lower produc 


tion costs. Checking production costs is 
the topic assigned to James Perkins, Wal 
Robert E. Rossell 


Research and Engi 


lace Press, Chicago 


managing director 
necring Council of the Graphic Arts In 
luster will trace the way of progress 
through informed management 

made | 
committee chairman Harold N 
Press of H. N. Cornay 
by PAR committe 


Reports will be production 
Corna 
New Orleans, and 


chairman John M 


Wolff, Western Printing & Lithograph 
ing Co., St. Louis 
At Tuesday breakfast ume, Mr. Wall 


ing will emcee the announcement of win 
ners in the PIA-Miller Printing Machin 
ery Co. Self-Advertising Exhibition and 
Awards competition. The awards will be 
presented by Mr 


| Walling’s wife, known 
W ood, stage, screen, 
Mama.’ 


Also listed tor Tuesday are sessions of 


nauon-wide as Pegg 


and radio star and television's 


the Master Printers and Union Employers 
MPS president Harold S. Hut 
chinson, Mack Printing Co 
will introduce Dr. George D. Heaton of 
Charlotte, N. ¢ 


rons, section secretar 


Sections 


Easton, Pa., 


for a talk on human rela 
John H. Doesburg 
who will tell how MPS tools help to meet 
human relations needs; and 
David Goldberg of New York City, labor 


relations counsel quality 1 to advise an 


employees 


em loyer what he can do after losing a 


labor ciection 


JAMES R. BRACKETT 
Washington, D. ¢ 


PIA General Manager 


Harold D. Ross, Kable 
Mr. Morris, Ill, UES 


sent his report. There 


Printing Co., 
president, will pre 

are three panels on 
this Section’s program. Their topics and 
Negotiation and Adminis 
John Seybold, 
Printing Industries of Philadelphia 
Harry How 

ard, Plimpton Press, Norwood, Mass 

New Processes,” Arthur Snapper, Mil 

print, Inc., Milwaukee 


chairmen aré 


tration of Contracts 


Manpower and Manning, 





HAROLD BRAUN 
Fetter Printing Co., Louisville 
PIA Secretary 


The two sections will meet again on 
Wednesday morning. MPS members will 
hear a talk on the right to work by E. $ 
Dillar, Old Dominion Box Co., Charlotte 
N.C. He chairs the National Right-to 
Work Committee's board. UES members 
will have the opportunity to hear a panel 
discussion on productivity 

A general session on costs is timed for 
Pricing and Cost 
A Cold Look at the Na 


ture of Competition in the Printing and 


W ednesday afternoon 
ing Problems 
Lithographing Industry Today” 1s the 
subject for discussion by these panelmen 

Robert H. Caftee, William G. Johnston 
Cx Pittsburgh, chairman; Seymour 
Ampco Printing Co., New York 
City; Harold Long, Kable 
Mc. Morris, Ill 
nolds Co., 


son, general manager 


Printing Co., 
Frank Pteifter, Re 
Dayton, Ohio; Glen Cru 


Oregon Printing 


nolds 


& Re 


Industry, In 

Mr. Long will report for the financial 
management committee and Harold 
Braun, 


Ky., will do the same tor the ratio studies 


Fetter Printing Co., Louisville 
COMM Ite? 


Its a “hobso” session on Thursday 
That means “how our business 


John S. Williams, Wil 


Philadelphia, will 


morning 
system operates 
liams and Marcus Co., 


preside while the “how” comes from Ar 
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thur L. Johnson, Graphic Arts Association 


of Milwaukee, and Thomas McCabe, 


Printing Industries of Philadelphia 

C. C. Means, Graphic Arts Association 
of Michigan, will chair a session dealing 
with private plants. His audience will 
hear how to use the PIA Private Plant Kit 
to work towards elimination of private 
plants that are unsound. Mr. Williams 
will present the foreman’s management 


committee report 





WILLIAM H. SLEEPECK, JR. 
Sleepeck-Helman Printing Co., Chicago 


PIA Treasurer 


On the Wednesday and Thursday agen 
da are sessions of the Web Offset, Trade 
Binders and the Rotary Business Forms 
sections 

With President H. J. Schultz, Schultz 
Lithographing Co., Chicago, presiding, 
WOS members will hear a Wednesday 
address by Reginald F. Wardley of Pleas 
antville, N.Y., and a panel dealing with 
printing on coated stock. Named to serve 
with gavelman Donald French, Danner 
Press of Canton (Ohio), were Kenneth 
L. Wallace, Kimberly-Clark Corp., Ne 
nah, Wis.; Benjamin Offen, B. Offen & 
Co., Chicago; John C. Wurst, Henry 
Wurst, Inc., North Kansas City, Mo 

Thursday web offset panel subjects and 
chairmen are paper, ink and plates, James 
S. Armitage, Inland Press, Chicago, and 
waste problems in web offset printing 
James N. Johnson, Standard Publishing 
Foundation, Mt. Healthy, Ohio. Hyman 
Safran, Safran Printing Co., Detroit, will 
lead a round table discussion of specifi 
problems 

Trade Binders Section president Jo 
seph Kinlein, Optic Binder 


will review this grouj 


Baltimore 
levelopment on 


Wednesda There'll be talks on printer 
: 


trade binder relationships, by James J 
Rudisill: on “a trade binder looks at h 
iness, | Mortimer Sendor, Sendor 


Meet in Atlantic City Oct. 17-20 


Bindery, New York City; and by another 
speaker on good management principles 
On Thursday, the binders will stage an 
Brown and Bigelow's 
PIA’s “A 


Course in Estimating’ manual, will relate 


estimating clink 
Henry Poulson, who wrote 


cost to prices for profit. How production 
figures should be applied in estimating is 
Donald E. Sommer’s subject 

Mr. Sommer will report collating 
equipment and production standard sur 
veys at the Wednesday meeting of the 
Rotary Business Forms Section, when re 
tiring president Joseph Steir, Alfred Al 
len Warts Co., Belleville, N. J., will pre 
side. Management's approach to costs and 
their relationship to sales policies is the 
topic for the Thursday panel chaired by 
Mark Griggs, Commercial Publishers, 
Parsons, Kans. Serving with him will be 
Gordon R. Rohde, Reynolds & Reynolds, 
Bayard Shumate, Shumate Co., 
Lebanon, Ind.; Bernard Myren, Alfred 
Allen Warts Co.; C. C. Barfield, Harry 
Barfield Co., Atlanta, Ga.; James Mendi 
cino, Standard Register Co., Dayton 


Day ton 


All business and no play? No. “Our 
finest entertainment program,’ PIA 
promised. Key event Tuesday night 
buffet dinner warming up for a Carrib 
bean Carnival running merrily along to 
and probably through the wee small 
hours; get acquainted tea for the ladies, 
with Hawatian orchids and other gifts 
Dutch treat dinner at Hackney’s Sea Food 
Restaurant, plenty of time for the ladies 


Harold D. Ross (left below), Kable Printing Co., 
Mt. Morris, IL, is president of PIA‘’s Union 
Employers Section. Harold S. Hutchison (right 


below), Mack Printing Co., Easton, Pa. is presi 
dent of the Master Printers Section of the PIA 





Edmund J. Flynn (left below) is UES secretary; 
John H. Doesburg (right below) is MPS secretary 


Both sections will meet during PIA convention 








J. R. JACKMAN 
Rumford Press, Concord, N. H 
PIA Vice-President 


to sce what's going on shopwise and 
beachwise in Atlantic City. But no annual 
banquet. That's where the Carribbean 


Carnivalers take over 


More School Cooperation 
Is Aim of PIA Sections 


Printing Industry of America’s Union 
Employers Section has passed a resolution 
Cncouragzing member companies tO con 
sider giving school graphic arts course 
graduates credit toward completion of 
their apprenticeships 

A Master Printers Section similar reso 
lution has been sent to more than 60 PIA 
affiliated local printing trade associations 
with the request that they take steps to 
make it an effective working tool in their 
relationships with local schools 

According to the Education Council of 
the Graphic Arts Industry, the aims of 
both resolutions are to improve school 
programs, to interest qualified young peo 
ple in starting their training for industry 
service, and to encourage teachers to kee; 
their courses in line with the industry's 
needs 

Additional information about the plan 
is available from the Education Council 
at 719 Fifteenth St. N.W., Washington 
D. C., or from either of the two PIA see 


tions at the same address 


Donald E. Sommer (left below) is PIA technical 


director. Robert E. Rossell (right below) is man 


aging director, Research & Engineering Council 














The author has devised a special attachment for his IBM electric typewriter for typing copy on a 


special roll of punched paper which is later inserted in his Justigraph machine for justification 


Typewriter Composing for Offset 
Has Advantages and Disadvantages 


e Rise of photo offset printing set inventors to work on new methods 


¢ Photocomposing presented new problems, solved a few old ones 


& Composing, according to the best 
authority, is “arranging (setting) type.” 
Early composing machines did just that 
Later machines made type as well as set 
it. For many years nearly all straight mat 
ter was machine-set 

Photo-offset printing, which does not 
employ type directly, changed this condi 
tion. It flourished mainly because of its 
extensive use in reproducing previously 
printed work 

With the rapid growth of offset print 
ing, the need of means to provide type on 
film by a method which would avoid com 
position of type and process camera work 
was quickly sensed. Several manufacturers 
developed machines for this purpose 
These are known as photocomposing ma 
chines because they arrange (set) photos 
of letter characters 

Photocomposing machines are success 


fully used in specialized fields, principal 





The prepared copy is photographed in the first 
camera unit which centers the lines and reduces 
them to the required type size. The negative of 
these lines is then photographed in the second 
camera unit, resulting in a justified positive, on 
paper or film, adjusted to the desired type size 
and correctly spaced between lines. Justification 
is accomplished by a method which does this 
independently of heightwise dimensions and 
provides a means to expand, condense, or bold 
face the type, thus making possible to obtain 


wide variations in style from a single type face 
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By Leroy F. Dyer 


Mr. Dyer, who operates Wellesley Engravers in 
Wellesley, Massachusetts, is the inventor of the 
Justigraph, described in The Inland Printer for 
August, 1951. Illustrations below and on next 
page review briefly operation of the Justigraph 


ly involving display matter, because of 
the wide variety of type faces and sizes 
they make conveniently available, and are 
especially valuable for work which must 


be blown up, because the image quality 





so nearly approaches perfection that en- 
largements of many times the original 
size do not reveal defects. 

It is unfortunate that applications 
which can take advantage of the superior 
quality of photocomposition are so lim 
ited. Printed or typed matter is usually 
seen same size or reduced, and imperfec 
tions which are detectable only by magni 


fication are of no consequence 


Reproducing Text Matter 


Fundamentally, there are only two 
practical ways to prepare reproduction 


copy of text matter—by photography, and 


by pressing a film of ink onto paper by 
a relicf image. This latter method is em 
ployed in two quite different manners 
One is by composing type and printing 
it, in which case the film of ink is rolled 
onto the face of the type and part of it 
transferred to paper by pressure. Two 
detrimental effects occur: first, part of the 
ink is squeezed out to form a ridge just 
outside the pressure area which thickens 
the image and, to some extent, destroys 
the sharpness of its outline; second, the 
type face indents the paper so that its 
surface, immediately adjacent to the face 
of the character, is at an angle to the plane 
surface of the paper and can reflect light 
rays directly into the lens of a camera to 
cause unfaithful reproduction 

In practice these effects are controlled 
to such a degree that very good reproduc 
tion proofs are possible, but only when 
the type is nearly perfect and is proofed 
by skilled craftsmen using fine presses, 
paper, and ink 

The other method which presses ink 
onto the paper is typewriting. Typewriters 
which are suitable have type characters of 
varying width as in conventional print. A 
thin film of ink is supported on an acetate 
ribbon close to the paper at the point of 
writing. Individual characters press the 
ribbon against the paper in rapid succes 
sion as the paper and ribbon advance 
Lack of cohesion between inks and acetate 
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permits transfer of the entire layer of ink, 
resulting in an intensely black image. The 
type does not come in contact with the 
ink and remains clean indefinitely. Car- 
bon paper may also be used, in which case 
less ink is transferred and the image is not 
as black 

Typewriting, like printed type, is sub- 
ject to impression effects and also to lack 
of definition. The sharpness of typed copy 
depends, to a large extent, upon selection 
of the right combination of paper and 
ribbon and to carefully regulated pres- 
sure. The acetate ribbon makes a hard out- 
line and crisp looking copy. Carbon paper 
may show a slight smudge fringe, espe 
cially on rough paper 

Fortunately, in photography with high- 
contrast emulsions, discoloration fringe 
has little effect. Modern process films have 
“all or nothing” characteristics which en 
able them to produce transparent areas in 
dense backgrounds from copy of low con 
trast. The crisp dots of a halftone are 
formed by a sharply inclined light inten- 
sity gradient 


Photography Improves Typewriting 


The foregoing explains why photo re 
productions of printed copy often look 
worse than the original while typewriting 
is improved by photography, facts which 
photoengravers are well aware of. A se 
lection of the paper and ribbon combina 
tion should be based upon examination 
of negatives under high magnification 
rather than the appearance of the copy 
from which they were made. Fidelity of 
form in the negative is the determining 


factor, not sharpness of copy outline 
Photography will sharpen any copy. 

Although much can be done to im 
prove the typewriter and make it more 
adaptable to the requirements of the 
graphic arts, present-day machines, with 
all their limitations, have a definite field 
of usefulness, as is proved by the success 
with which they are used by the govern 
ment printing plant of the Atomic Ener 
gy Commission at Oak Ridge. There are 
many others, including the rapidly grow 
ing Edwards Brothers, Inc., of Ann Ar 
bor, Mich., and Spaulding-Moss Co., of 
Boston, which have recently inherited 
from Banker & Tradesman (closed be 
cause of composition costs) the Warren 
publications which are to be printed off 
set and typed on I.B.M. machines, ac 
cording to a recently published report 

It would seem that the limitations im 
posed on short-run publications, especial 
ly the very important scientific and tech 
nical papers, the ever-increasing cost of 
composition, and the frequent closings 
attributed to this cause, should be an in 
centive to more intensive exploration in 
to the possibilities of the typewriter as a 
substitute for the composing machine 

In preparing copy with a typewriter, 
type is not composed. A typewriter can 
never become a composing Or typesetting 
machine, regardless of how much it is im 
proved. As long as the fundamental prin 
ciple of using one piece of type at a time 
is retained, the product will be writing 
(or typewriting ), a long-established fact, 
but the potentialities of the typewriter as 


a substitute cannot be denied 


> 
> 





Picking up where the typewriter leaves off, the Justigraph, invented 


and patented by Mr. Dyer, is designed to take unjustified manuscript, 
scale it to any desired size between 5'2-point and 12-point, justify it, 
extend, condense or boldface it, automatically delete incorrect lines, 
insert corrected ones in exact position, and lead it to fit a predeter 
mined space. Final product may be a photographic positive, either 
on paper or on film, for direct use in offset platemaking department 





Obviously it is impossible to show examples 


Among the advantages of the typewrit 
er are simplicity, low initial, maintenance, 
and operating costs, compactness, and 
speed. Although a speed of 170 words a 
minute, without error, has been attained, 
improvement would result from a scien 
tifically arranged keyboard layout such as 
that designed by Dr. August Dvorak, 
which reduces finger travel 87 per cent 
and with which he demonstrated that 
youngsters with brief training can com 
pete successfully with more experienced 


typists 


Limitations of Keyboard 


The abbreviated keyboard of the type 
writer places limitations on the kind of 
copy which can be handled to advantage 
Copy which uses italicized or bold-faced 
words, or characters not included in the 
typewriter font, presents a definite prob 
lem. One possibility for overcoming this 
would be a return to the circular type-bar 

basket,” even at the sacrifice of visible 
writing. This could increase the number 
of bars fourfold. Three-character bars, as 
used on the old Oliver, and double-shift 
keys, would add another 50 per cent to 
type capacity, increasing the present 88 
characters to 528. The keyboard could be 
double bank, as was the Smith-Premier, 
with additional rows of keys at the top for 
infrequently used characters, It is not dif 
ficult to envision interchangeable type 
baskets” or sections to make quick 
changes of fonts possible 

With few exceptions, typewriting 1s 
limited to simple straight matter in sizes 
12-point or smaller. The exceptions are 


of justigraphed typing until machines are com- 
pleted to perform the operations required by the 
process. However, to show an approximation of 
the appearance of copy which has been written on 
a typewriter and justified by the Justigraph, this 
specimen has been prepared manually by the use 
of a camera having tiltable platens. ‘The proce 
dure involves making a negative and a positive 
of each line, pasting the positive lines up in po 
sition, then making the negative from which this 
specimen was printed 

Even though the greatest care is exercised in 
measuring the lines, computing the angles, and 
timing the exposures, the results obtained this 
way cannot represent the quality of justigraphed 
material because Justigraph performs the var 


ious Operations with mechanical precision, not 





possible by hand methods 
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mathematical formulae, tabular work, 
ruled forms, etc., in which considerable 
makeup time or hand composition 1s in 
volved. For such work, reproduction copy 
of superior quality can be prepared at 
lower cost by pasting up typed matter, in 
serting printed symbols, etc., and ruling 
in lines 

By far the most perplexing problem in 
preparing typed copy is its justification 
Ordinarily, a line is written to approxi 
mately the correct length, the amount of 
adjustment to make it the correct length 
noted, then rewritten, making the neces 
sary adjustments by varying the spacing 
between words. This method is inefficient 
The second writing consumes 22 per cent 
more time than the first, as determined 
from records kept in typing 8,000 pages 
ot copy 

The Coxhead D. S. J. facilitates but 
does not eliminate double typing. In this 
machine, after a line has been written to 
approximate length, a space adjuster is 
automatically set which adjusts the spa 
cing of the rewritten line without any 
computation or attention by the typist. It 
has the further advantage of changeabl 


type faces 


Two Typewriters Needed 


The Justowriter consists of two type 
writers, one of which is automatically oj 
erated. A line is written to approximat 
length on one typewriter which also pre 
pares a coded record of the line in the 
form of a perforated paper ribbon. This 
record includes all spacing information 
which enables it, when fed into the decod 
ing device of the automatic typewriter, to 
operate the machine and perfectly justify 
the line. While the second writing is not 
eliminated, manual operation in connec 
nection with it is avoided. Justowriters 
have a fast and pleasing keyboard action 
that makes for speedy, accurate work 

Unlike photocomposers, which deliver 
type on film, the use of typewriters neces 
sitates camera work as a supplementary 
operation, where platemaking is involved, 
except for direct-image work 

A patent has recently been granted the 
writer on automatic cameras which elim 
inate double writing entirely by justify 
ing the lines at high speed, while photo 
ral hing them on film or paper im sizes 
between 5! and 12-point, at the same 
time accomplishing several other useful 
purposes. A description of the method is 
not within the scope of an article on type 
writers but it is believed that the typing 
unit should be included because it is the 
newest application of the typewriter in 
the printing field 

Basically, this typing unit is the latest 
model 1.B.M. Executive, having inter 
changeable type bars. It is equipped tor 
pin-feeding paper trom a roll and tos 
punching a small rectangular control hol 
in the right-hand margin after each cor 


Turn to page 100 
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Pointers for Printers on Book 
Publishing, Getting Copyrights 


By Charles R. Brockmann, Asst. Director, Charlotte (N. C.) Public Library 


Most printers know that two copies of 
cach book should be sent to the Register 
of Copyrights as part of the copyrighting 
procedure. What many printing firms do 
not know is that one copy should be 
mailed to the H. W. Wilson Co., 950 
University Avenue, New York 52. An 
other copy should be mailed to R. R 
Bowker Co., 62 W. 45th St, New York 
19. It would not be out of place to also 
send a copy to the American Library As 
sociation, 5O E. Huron St., Chicago 11 

The H. W. Wilson Co. publishes the 
Cumulatiwe Book Index, a world list of 
books in the English language and books 
published in the United States in any 
language. The Cumulative Book Index is 
published frequently, cumulated several 
times annually, and eventually cumulated 
into a huge volume which is a permanent 
record of books published for a definite 
number of years. When submitted to the 
Wilson company, your book will be in 
dexed under its author, title, and as many 
subject headings as its mature warrants 
The name of the author, publisher, price, 
number of pages, and other data will be 
given. Ever thereafter, any person seeking 
information about that particular book 
title, or a book on that subject or books 
by that author, can find your book easily 
Even though the book is printed for pri 
vate distribution only, this information 


should he sup} lied 


Publicity in Catalogs 
The H. W. Wilson Co. also publishes 


a long list of “analytical” catalogs and 
other books of a bibliographical nature 
When an actual copy is at hand, the book 
stands a much better chance of being in 
cluded in one or more of these services 
The minimum publicity given any book 
by the Wilson company, judged by ad 
vertising rates, must range from $50.00 
upward, without any cost whatsoever to 
author, publisher, or printer 

R. R. Bowker Co. produces the Pua/ 

hers’ Weekly, an author and title list 
of books published in the United States 
It serves to bring books to the attention 
of booksellers and librarians quickly, and 
is the only dependable medium for lo 
cating books prior to monthly issues of 
the Cumulative Book Ind. Here again 
the | ublicit value 1s high 


The American Library Association is 


the othcial organization of the Lil rar 

profession in the United States, with 
ore than 20,000 members. The Associa 

tion lishes the Booklist, a monthl 

of recommended books. It also pul lishes 
M4 tron Books Bu in which 
s cription DOOK 1 evaluated, The 


publications are so widely used in librar 
ies that it is usually advisable to submit 
copies of new books to the American Li 
brary Association. 

Since complete information may not 
be apparent from the book or its dust 
jacket, there should be pasted on the fly 
leaf of each book a typed slip giving the 
name of the author, publisher, price, of 
ficial publication date, if any, and stating 
from whom copies may be obtained 

When books are copyrighted, informa 
tion about them will eventually reach the 
three organizations mentioned above 
They will then request of author or print- 
er data for use in Cumulatwe Book Index, 
Publishers’ W eekly, and Booklist, because 
it is their business to supply this informa- 
tion. Publication of detailed information 
about each book will be expedited and 
entries will be far more complete if a copy 
of the book is submitted voluntarily im 
mediately on publication 


Easy to Get Copyright 


Speaking of copyright suggests that 
there appear to be many printers in small 
er communities still unaware of the sim 
ple procedure for copyrighting books or 
pamphlets. They cannot usually be copy 
righted until printed, no matter how 
much their fond authors may fear theft or 
plagiarism. On the reverse side of the title 
page there should appear the word Cop) 
righted, followed by the date (year only ) 

Under this should appear the exact 
name of the person or firm owning the 
copyright. Since someone may want to 
send a copy abroad, it would not be amiss 
to print in small letters at the foot of the 
reverse side of the title page Printed in 
the United States of America 

Every printing establishment having 
books or other materials to be copyrighted 
should have a small supply of applications 
for copyright. These may be obtained fre¢ 
by asking for them from the Copyright 
Division, Library of Congress, Washing 
ton 25, D. ¢ 

One of these forms should be filled out 
for each book to be copyrighted and 
should accompany the first two copies of 
the book produced. To insure proper and 
prompt handling, make it a practice t 
paste on the outside of the package con 
taining the books a stamped and ad 


dressed envelope containing the applica 


tion for copyright and a post office mone 

order covering the copyright fee. An a 
int should receive his Certificate of 
Copyright within ten days or two week 
The co right is good tor 28 Cal in 
iy be renewed on f tl ca 
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Scum, Slurs and Doubles: How to Tell Them Apart 


e Hints from LTF book, How to Make and Run Better Zinc Surface Plates” ahead of the impression, the paper touches 
the blanket just before the impression an 


luring the impression, This 


e Cause of scum on well sensitized plate is dirty or greasy dampeners 
- iain 


if the paper has wavy e 


e Correct slur by adjustment of any of four causes pointed out here 
is not flat. A bulge torms ahead of the im 
{i scum are often I sensitizanion of the ression and the paper contacts the | lan 
wing information on printing areas within the halfrone ket In this case, the double 
how to tell them apart was cen sul ! nsiuzation, LTT is USU worse near the back eds 
LTF’s publication “How to Make an mend Ou it a full charge « sheet, especially the back cornet 
} 


Dot slur loubles, an 
rematurel 


confused, The toll | 
re Of the 


Run Better Zinc Surface Plates on the it betore On mult-color presses, doubles can o¢ 
vhen ink that has just been printed on 


If halftone shadows and reverse lett i event the ink on the 
‘ und the edges 1 sheet is offsete to the blanket of the 


ing are filling in, examine the plate 1 
the prints with a magnifier. Check the trouble persists, then next unit. This ink trom the first unit 
shadows and the highlights | more etch to the tountain which is on the blanket of the second 

nit) can then be transterred to the fol 


the 
lampeners clean and 
cr is not flat 


If halftones and reverse lettering on the water 
filling in while che ( sheet if the paper 
In this case 


other blank 
registering propert 


are staying clean, the 
loubl iS printed during 


late are 
adjustment of 


non-printing areas 
im. The dot spread is usuall foul f the secon 
| ‘ impression. Likewise uble 


ot iCK CVLINGCT | su 
ond unit color may occur at the third unit 


troubl is S¢ 
in the se 


intform throughout the full scale 
lanket. For 


tones. Also the spread is usually uniform OS 
around the outside edge otf cach « from fine d ind a double in the third unit « 
If the halftones on the plat § ON COated stock, use a har occur at th 
minimum plate-to-blanket You ll notice that slur an 

{ 


but are filling in on the prints, the trouble DI 

It is either a slur or a double } quire adjustments of the press 
‘ ineven tension on correct the trouble. A more acid fountain 

with olution will not help and t 


QOIor nh 


are clean he fourth unit 
, | 


( per te 


not scum 
« lI | fill , 
iS usuUali noticed as a Ning 
halftone shadows appes as a the blanket, or blanket installed will only shos 
or smear at the back « ot each the lircctional row ‘ 1 n the lite of the plate 


lot. When it first appears, it shows on the ( linder ins yu 1 
blanket but not on the plate. You seldom {unnir ( nu , 
highlights. The effect 1s often Green Surface Plates 


iniform over the sheet but may show 
\ Wice For ex overnigh 


plat that are 


eit in the 
1 when the Surtace 


t before the 


halftones that are in line 
| r ju com to print better than 


It when a im the | 


especial] in 
reen plates I he Lithographi lechni 


solid across the cylinder 


with a large 


indation believes that the princsy 


occur in streaks except when the 
D. Littlefield (left), lithographic press cal For 
follow Plates that 


is a loose blanket. The Ralph 
department foreman for Edward Stern & Co : 
’ eason tor this 18 a 


joes not 
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Hints on How to Avoid Paper Wrinkling Will 
Greatly Reduce Delay in Offset Pressroom 


Paper wrinkling, a common cause of 
press delay, can be greatly reduced by ob 
serving the following procedure 

When paper is received in either cases 
or skids, it is generally so well packed and 
protected that under normal circum 
stances, it will not be affected by changes 
in temperature and humidity. The trouble 
usually starts when the wrapping is re 
moved long before the paper is to be used, 
and skids or cases stand exposed 

A recommended method is to open one 
skid or case, take out enough sheets for 
makeready, and then carefully replace the 
wrapper until the job is actually running 
on the press 

Che sheets used for makeready will in 
licate what may be expected from the pa 
per. If the moisture content of the paper 
is not in balance with the atmosphere of 
the pressroom, the sheet will undergo 
physical dimensional changes, causing 
wrinkles during printing 

When the moisture content of the pa 
per 1s less than that of the pressroom the 
sheets will wave or curl along the edges 
When such is the case, it may be found 
helpful to have several electric heaters 
placed around the stack in the feeder, By 
regulating the distance from the sides of 
the pile, enough heat may be applied to 
prevent the exposed edges of the paper 
from absorbing excess moisture, and thus 
keep the sheets flat. After the sheets are 
run through the press, they should be cov 
ered with either waste sheets or the Origi 
nal wrapping 

If the paper in the stack has a greater 
moisture content than the air in the press 
room, the sheets will bulge in the center 
In this case, heat should be applied either 
over the center of the stack in the feeder, 
or above or below the feeder tapes $0 that 
the heat can reach the center of cach sheet 
as it feeds into the press 

On the other hand, if the edges of the 
paper have absorbed more moisture than 
the center, heat should be directed to the 
cdges and not over the center of the stack 
When applying heat to the edges of the 
paper, it is wise to use blower nozzles, 
which are regular equipment on the feed 
er, to separate the sheets slightly so heat 
may be absorbed several inches from the 
edge 

At no time should the amount of heat 
he excessive or the sheets may curl in the 
opposite direction, With practice, one 
should be able to judge the right degree 
of heat and have it conform with the 
speed of the press so that the top life of 
sheets lays flat as the paper feeds into the 
press. When the press is stopped, the heat 
should be turned off 

Che heaters best suited for this purpose 


are strip heaters without polished reflec 
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tors. Reflector heaters are not as effective, 
as the y have a tendenc y to concentrate or 
confine the heat to too small an area 

When heat is not applied carefully, it 
may prove damaging. It must be remem- 
bered that it should be used only where 
required and to the extent needed.—F. & 
L. Litho Letter 


Why Offset Plates Go Blind 


According to the Lithographic Techni 
cal Foundation, there are two main rea 
sons for plates going blind on the press 

1) abrasion of the image and (2) an 
accumulation of gum on the image 

Abrasion of the image can be caused 
by abrasive material that may get into the 
ink such as particles of paper coating or 
paper filler. Or, the ink itself may be at 
fault since some ink pigments are more 
abrasive than others. The most common 
causes of abrasion, however, are (1) ex 
cessive pressure between the plate and the 
blanket or (2) excessive pressure be 
tween the ] late and the press form rolle rs 
Any of these will result in blinding 

However, LTF believes that most cases 
of blinding are caused by gum from the 
fountain solution that has accumulated on 
the image during the run. In this case, the 
image is still on the plate. But the gum on 
it makes the image blind. It wants to take 
water instead of ink. Obviously, the cure 


for this typ ot blinding is tO remove the 


gum. Here is a trick that LTF has found 
will usually do the job 

While the press is printing, lift the ink 
form rollers. Let sheets continue to print 
until 10 or 12 completely blank sheets 
have been delivered. Then drop the form 
rollers. Let the plate ink up and begin to 
print the sheets again. When 10 or 12 
printed sheets have been delivered, lift the 
ink form rollers again. Let the sheets con- 
tinue to feed until 10 or 12 blanks have 
been delivered. Drop the form rollers and 
let sheets begin to print again. By repeat 
ing this operation four or five times, you 
can frequently take all the gum off the 
image and restore its ink receptivity 

If this procedure doesn't work, there is 
a good chance that the plate image has 
walked off due to abrasion. If the proce- 
dure does work, change your fountain so 
lution and reduce the amount of gum you 
are using 

This same operation during the run 
will often get a plate to print a little clean- 
er, sharper, and with a heavier ink lay 
It also works to remove gum streaks that 
may have developed after a plate was 
gummed up on the press 

This may seem to be the wrong way to 
cure a blind plate, but oddly enough, it 
has saved many a plate that otherwise 
would have had to be made over. If you 
have a lot of trouble with plates that go 
blind on the press, chances are that you 
are using too much gum in your fountain 
solution 

You won't run into blinding trouble 
due to gum on the image if a non-blind 
ing lacquer, such as that developed by 
LTF, was used when the plate was made 


LTF Closed-Circuit TV Show in Kansas City November 4-5 


Lithomen in the Plains States are going 


to have a chance to see one of Litho 


Members of Kansas City steering committee for 
Midwestern LTF TV Forum include (seated, from 
left) Jack Wallace, Amalgamated Lithographers 
of America; Sam Goller, Fine Arts Lithographing 
Co.; Frank Carl, ALA; (standing) Harvey Reid, 
ALA; Homer Paris, Paris Printing Co.; M. G. Pitt 
man, Greiner-Fifield Lithographing Co.; Martin 
Grayson, ALA; and Burdette Yeo, Graphic Arts 
Association. Forum is scheduled for Nov. 4-5 


LTF research and scientific workers will present 


demonstrations of the various offset techniques 





graphic Technical Foundation's closed 
circuit TV shows 

A planning committee met early in 
August and decided to schedule the show 
for Nov. 4-5 in Kansas City. As in pre- 
vious shows in other parts of the country, 
LTF research and scientific workers will 
star in actual demonstrations of contact 
printing, platemaking, presswork, and 
quality control 

Initial plans for the show were made 
by a committee representing employer or 
ganizations and local unions in seven 
cities. Known as the Midwestern LTF TV 
Forum, the event will be sponsored joint 
ly by the Graphic Arts Association of 
Kansas City and several employer organ 
izations, Amalgamated Lithographers of 
America local unions, and Printing House 
Craftsmen clubs in the Plains area. Sam 
D. Goller of the Kansas City Graphic Arts 
Association and Martin Grayson, inter 
national vice-president of ALA, are co 
chairmen of the Forum 

Information and reservations may be 
obtained from Midwestern LTF TV Fo 
rum, 801 Graphic Arts Bldg., Kansas 
City, Mo 
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Guides or Stops on Press Must 
Be Watched in Paper Distortion 


It is generally understood that paper, 
when passing between cylinders under 
pressure, will fan out or stretch in width 
This condition can be aggravated if press 
men overlook the fundamental principle 
of guides or stops on the press 

If a sheet that has fanned out can be 
brought back into register by moving the 
stops, the same principle can cause a sheet 
to be thrown out of register if the stops 
do not conform to the contour of the 
gripper edge of the sheet 

In other words, if the paper has been 
cut and squared properly, all the stops on 
the press should be set against the cylinder 
edge. In years gone by, extra trimming of 
paper used to be general practice for good 
register, but little of it is done today 

As an alternative to squaring the paper, 
it is necessary to lay sheets of the stock 
against a straight edge to determine 
whether the side to be used for the gripper 
re is either concave or convex. If the 

} 


paper can be turned so that it will be 


either one or the other, the individual 


CaLe 


stops on the press can be set to conform 
with the contour of the sheets. This will 
eliminate distortion of the sheet from the 
beginning, and consequently, when print 
ing the second series of colors, the stops 
can be moved to compensate for whatever 
stretch has occurred in printing the first 
colors 

When stock shows a tendency to fan 
out and the sheets have to pass through 
the press from four to six times, regu 
lating the stops from the start of the job 
may hel; 

This is an intricate procedure and must 
be done with very thin shims or pieces of 
paper. Starting from the center and work 
ing toward both ends of the press, each 
stop should be shimmed slightly more 
than the next one to give the sheet a con 
cave edge when laid in the grippers 

This will make the image print short 
across the sheet, and if the paper should 
fan out it can be brought in again by sim 
ply setting the stops back to the cylinder 
edge. Then if the paper should fan out 
still more in succeeding colors, the stops 
may be underlaid or shimmed in the re 
verse Or convex manner 

Very little distortion or fanning out 
will occur in printing if all the stops on 
the cylinder touch the sheet with the same 
tension 

On presses with three-point register, 
this problem must be approached in a 
lifferent manner. Since there are only two 
points of register on the gripper edge of 
the sheet, the squaring of the sheet is less 
important. It is, however, very important 
that the sheet lay perfectly flat on the 
feeder delivery when the grippers on the 


press cylinder close and take the sheet 
rhe slightest bulge or distortion at this 
time will cause misregister of some por 
tion of the sheet 

On presses where the feeder tapes are 
suspended over a large area the mere flap 
ping or chatter of the tapes along the back 
edge of the sheet can cause fanning or 
misregister, to some extent. Here again, 
the image takes form on the paper accord 
ing to the position of the sheet when 
placed into the guides and grippers 

All adjustments should be taken care 
of at the start of the job, for any changes 
made between the printing of colors may 
cause misregister 

To compensate for any fanning out, it 
is necessary to bustle the sheet by raising 
the center of the back edge. As the sheet 
lays in the guide at the time the cylinder 
grippers close, the bustle at the back edge 
causes the front or gripper edge to form 
an arc, which is convex. The result is the 
same as when the stops are underlaid on 


point register / 


presses without three- 


Guide to Offset Process 


A Missouri printing firm has produced 
a colorful booklet to tell its customers 
abour the advantages and limitations of 
offset printing, and how to apply lithog 
raphy to their printing needs 

Clark Printing Co. of Kansas City says 
the booklet has three purposes: to give a 
nontechnical explanation of the offset 
process; to further clarify the process for 
those who already know something about 
it; and to demonstrate layout possibilities 


and color effects 


Aerial work at Metropolitan Press, Seattle, was 
necessary during installation of 5,100-pound 


three-color camera. Oscar Higgins, job superin 


dent, rides the camera monorail to second floor 





Concise, factual copy is arranged under 
headings such as “The Birth of Lithog- 
raphy, The Principles of Offset,” and 
Offset as a Creative Medium.” The cen 
ter spread lines up, side by side, the ad 
vantages and limitations of offset and 
letterpress, and another page tells which 
jobs are most suitable for each process 

The 16-page, 5x7%4-inch booklet is 
dressed up with spor illustrations over 
printed in three colors. Some of the text 
is based on material that originally ap 
peared in THE INLAND PRINTER 


LTF, Litho Council Plan 
Industry Welfare Meetings 


Representatives of the Lithographic 
Technical Foundation and the Interna 
tional Council of the Amalgamated Li 
thographers of America have joined hands 
in an effort to determine common grounds 
on which they can work together for the 
welfare of the litho industry 

Phis cooperation stemmed from an In 
ternational Council resolution proposing 
a joint meeting to discuss new technical 
developments and related industry prob 
lems with a view to fostering a program 

which shall give sustenance” to these 
principles 

That lichogray hy is a process le pen 1 
ent on high skills that lithography is the 
fastest growing part of the graphic arts 
that the litho industry shall continue to 
grow and prosper upon a full blend of 
skills and technical progress 

The resolution stressed Amalgamated’'s 
consistent poli y of cncouragzing new ce 
velopments for the benefit of the entire 
industry. It stated that full use of present 
and future technological advancement de 
pends upon the capacities and attitudes of 
litho workers, which determine the de 
gree of efficient use of new materials 
equipment and techniques 

In response to this resolution, LTI 
named a committee to meet with Interna 
tional Council representatives to consider 
ways and means of implementing the co 
operation suggested. The joint group ex 
plored the following general areas, among 
others, within which they felt they could 
and would develop specific programs for 
industry approval 

Journeymen and apprentice training to 
achieve and maintain highest possible 
skills and full use of the capacities of 
lithographers 

Desirable qualifications of new em 
ployees. To help attract into the industry 
young men whose natural abilities and 
capacities fit the industry's needs and 
particular skill requirements 

Consideration of technical develoy 
ments within the industr 
® The earliest printed New Year's greet 
ing was made by Gutenberg in December 
1454 in his twelve-page leaflet, "A Warn 
ing to Christendom Against the Turks 
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Artists picture drawing kind, we mean-—too often horn 
in of are drawn and even driven into designing and 
otherwise planning typography. Alas and alack—for the 
typography! Nine times in ten, it flops, though the talent 
for doing it might seem natural. The reason for failure 


is obvious. The artist thinks of the ‘picture,’ the adver 
tisement or whatnot as a visual entity, overlooks that 
it must be read to justify being done. The mailing card 
above, reproduced from 6 by 9-inch original, certainly 
qualifies as ingenious and different. It is certainly a 
picture’ of sorts, but who is going to read thot small 
type, those pygmy lines tucked between comparatively 
gigantic letters? Another of the series (below) is better 
because the message of the advertisement, still in type 
because stock isn't white), 


too small stands by itself 


selecting 
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method 





By J. L. FRAZIER 


Color Emphasizes by Contrast 


TYPOGRAPHERS, INCORPORATED, 
Indianapolis Ihe blotter announcing your 
opening for business is creditable even to 
lilmon Farrow, good typographer for many 
years. As simple as can be, the copy is expert- 
ly presented in a balanced arrangement with- 
out stiff centering. The letter part of your 
telephone number, “ME,” caused us to sit up 
and take notice. With these letters in a large 
and bold sans serif type and in the second 
color, one may read the heading, “Fine ad 
verlising typography, call MI Excellent 
taste was exercised in selecting the dull and 
rather light blue gray color. It is employed 
only for the letters just mentioned, a second, 
smaller telephone number line, and the signa 
ture line, and all stand out well enough for 
the purpose. In the circumstances, red or any 
strong color would have been garish and dis 
concerting, would not have provided the em 
phasis where it counts any more than the 
blue-gray does. Besides, what’s beautiful can 
attract just as easily as what's powerful Is it 


SERVICE 


not so? 


Close Word Spacing Is Best 

BreBpout & Downs of Cleveland The de 
sign of the notehead and envelope for Dream 
Haven Motel is commendably fresh, due to 
the informal layout. The informality results 
from the lines being nearly but not actually 
centered, balanced in the design by the small 
thumbnail sketch of a countryside scene 
This sketch is Outlined in black and filled in 
with green. We suggest that the two lines of 


x August 


1955 


The Wark Trade 
Compositer 
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THE YORK COMPOSITE co., INC 
YORK, PE YLVANIA 


| 
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the address, especially on the envelope, are 
Also, the city address on both items 
is letterspaced too widely. There 1s a tendency 
to space words too far apart, something you 
should guard against. All that is required is 
just enough space between words to keep 
them from “running together.” The green ts 
commendably soft and dull. If it was bright, 
the effect might be too glaring, since so much 
of the design ts in green. On the other hand, 
and for other jobs, there isn’t much contrast 
between this green and the black. Further 
more, the black outlining on the sketch 
doesn't show up too clearly over the green 
background. We mention these angles for 
future general reference and on other work 
Certainly, the items merit being mailed to 
your prospect list with your small gummed 
label attached—a type of advertising you 
have been using for years 


too large 


as we recall 


The Old Story: Type Too Small 

ANDREWS PRINTING COMPANY of Chatta 
nooga, Tennessee. Y our blotter, “The Raid- 
er Sez,” deserves to have been full standard 
size, specifically so the comparatively long 
essay’ about your city (which we also like) 
might be set in type large enough to be read 
comfortably. Look at the block of text and 
you'll realize it makes a quite forbidding im- 
pact. Remember that folks don't pick up 


blotters as they do magazines, for things they 
want to read. Any blotter copy, by and large, 
should be brief and to the point. In your case 
with the type larger on a full-size blotter, the 
same solidity of effect would still be evident 





For years, until a year ago, ace typographer Howard N. King maintained Phil Mann's company magazine on a 


high plane in design and typography. Howard had to give it up and Phil had to take over, how well being demon 


strated by these fine covers. Colors are, first, red and black on pale green, black and deep green on toned stock 
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Items submitted for review 
must be sent flat—unfolded, 
not rolled. Replies by mail 
cannot, regretfully, be made 


despite the improved readability 
of the type. However, one sub 
head could easily increase initial 
interest, and would surely help 
to maintain interest Once it was 
aroused. The subhead would 
make the copy seem shorter. An- 


other point: The heading—-set in 
a delicate, esthetic cursive—is so 
weak that it scarcely counts. The 
best cursive types aren't even 


legible, and size is 
compensate. You 


moderately 
necessary to 
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Chaste and, so, highly suitable title page 
of folder from Guildford 
School of Arts 


deep brown and pink on white card stock 


England 
Original is printed in 


might as well forego heads above 
the copy if the size ts such that 
they don’t catch the eye and en- 
courage reading. Finally, as the 
foregoing suggests, the complete 
effect is weak and flat 


Avoid This Clutter! 


GEORGE H. CAMPBELL, Ham- 
mond, Louisiana.--We bow in 
apology tor neglecting to ac 
knowledge your letter and the 


accompanying clipping of two 
newspaper advertisements. The 
neglect was purely accidental, be- 
ginning with the idea of doing a 
rather special article. The clip 


ping you sent, from the Ham 
mond Vindicator, contains two 
double-column by six-inch ad- 


vertisements, one atop the other 
Neither has a complete border, 
but each has rule bands of vary- 
ing weight and number at its top 
and bottom; there are parallel 
two-point rules, a double regula 
tion cut-off rule between the ads. 
and a black |2-point rule (the top 
band of the lower ad), all clut 
tered together. You write, “I 


think they look very bad with so 
much space killed by cut-off rules 
and markers, top and bottom,’ 
We agree. And we agree also with 
your second observation that one 
cut-off rule between the ads 
would suffice, that it “makes the 
paper look like it is in mourning, 


with so much blackness tn- 
volved.”” Amen to all that, we 
say. Complete two-point rule 


borders would be much better 
an all-around border would 
the ads off from the text on the 
left side and would reduce the 
clutter between them, where the 
regular cut-off rule would be ade 
quate. One should never 
sight of the fact that advertisers 
pay for space so that what they 
have to say is read. As someone 
once said, “Type is the thing.’ 
Accessories should the 
type rather than dominate it 


set 


lose 


accent 


Static Layout Taboo Here! 

C. P. SCHMIDT & SONS of New 
ark, New Jersey.—-Whoever 
signed the stationery you submit 
especially the letterheads, de- 
serves high praise on two fea 


de 


tures, and needs to be warned 
about another point that some 
times—-but not always——all but 
nullifies the potential of the 
praiseworthy features. Your de 
signer has a definite flair for in 


teresting, attractive, and effective 
layout. He also shows a keener 
than usual sense of display values 

specifically, in regard to what 
copy should be emphasized and 
how much. Unsymmetrical with 
out exception the 
what might be termed lively, At 
the same time, they are quite well 
balanced. Such layouts employ 
ing proper display of the differ- 
ent copy elements—-with 
tured lines, and particularly the 
company names-—in characterful 
or beautiful types, get and hold 
attention where static designs of 
centered lines would not. The 
hitch is that too many and notice 
ably unrelated types are some 


designs are 


fea 


PISCATORIAL SOCIETY 


Centenary 


/\inner 
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Title and spread of folder from Silver Jubilee Year Book of printing department 
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Items on this and, save one, on next page have been held up in hope of getting more 


in time and devoting entire department to showing work from England. Hope un 


realized, and as a salute to craftsmanship there 


cousins 


generation ago as we here did, kept their feet on the ground 


Colors on 


we show what we can now Our 


didn't succumb to the urge of cubism and other modernistic devices of a 


cards 


above and below from printing department of school named are blue and green 
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North Western Polytechnic 


school 
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at 





Lon 


don. Commendably free layout of beautiful types results in charmingly fresh look. Red on original is better than green used here 
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Seemingly, the English appreciate the more esthetic of conventional Roman 








types more than do Americans, realize more fully, we think—that power, like 
that of title from large menu above, may be achieved along with beauty. On 
Items 


original from North Western school, color is a strong, bright pink 


below are from same school, color on title page being a delicate green 
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times combined in one heading 
Four, for example, are used on the 
heading for Lacquer Specialties, In- 
corporated, the copy for which is 
not at all extensive. Two styles at 
most should suffice for a letterhead 
with the usual amount of copy, and 
even these ordinarily should have 
common design features. We're not 
keen on the rather exotic type used 
for the name line of these headings, 
but you could have done much 
worse. Actually, it is a most dis- 
tinctive, unusual style which on oc- 
casion could be “just what the doc- 
tor ordered.” Presswork and colors 
also are of high order, which seems 
to imply that the whole Schmidt 
force has a hand in turning out the 
fine work you do. 


Interesting Letterhead Idea 
RICHMOND PRINTING COMPANY, 
Chicago.—-The fact that your letter- 
head scores effectively—with the 
featured lines, name and address in 
the very old-fashioned and unstylish 
Franklin Gothic—speaks volumes, 
as it were, for its layout. The regu- 
lar-size sheet is edged on both sides 
with rather deep-gray bands about 
an eighth-inch wide. About an inch 
from the left side, a two-point rule 
in red bleeds off the top and leads to 
a small silhouette of a man and a 
hand press, also in red, near the 
bottom. These red elements consti- 
tule an interesting decorative touch 
and will enforce off-center typing of 
letters—-most of which are undoubt- 
edly short and wouldn’t look too 
well if typed to the normal width 
suggested by the full width of the 
sheet. As a matter of fact, most busi- 
ness letters are too short for an 81 - 
by 11-inch sheet unless the lines are 
shortened to gain a pleasing amount 
of depth. Your name in 24-point 
Franklin Gothic, the street and 
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CECIL H.WRIGHTBON.Inc 
r a distinctive 

| TYPESETTING Serie 
| 74 India Street, Boston 10, Ma 
HAncock 6-1150 
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Boston typographer’s postcard promotion 
sets a record in both numbers and excellence 


number in the 10-point size of an 
up-to-date sans serif, and “Chicago” 
in bold Bank Script are on centered 
lines, the name and city lines being 
in red. The telephone number, 
printed in the sans serif in black, 
starts directly at the right of the tiny 
cut in the lower left corner. Even 
though very simple, the layout plan 
is pleasing, interesting, and—most 
important—practical. Two features 

if that’s the word——-might be un- 
satisfactory on other items. One 1s 
that the more prominent elements 
are in red, which should be re- 
stricted to small areas, as a rule. The 
other point has to do with letter- 
spacing. If you letterspace the fea- 
ture line moderately, all the other 
display lines should be letterspaced, 
too. Because script cannot be letter- 
spaced, you'll note the inconsistency 

mild, of course—in the name 
“Chicago” in contrast to the two 
letterspaced lines 


Squaring Lines at Fault 


FRANK DANIELS, Pty. Ltp., of 


Perth, Australia.—We are confi- 
dent that your monthly calendar 
cards—punched at the top for hang- 


ing—bring results. The 412- by 72- 
inch cards, although varying in col- 
or from month to month, have a 
typographic treatment that is al- 
ways the same—without frills of 
any sort—simple and eminently 
clear due to the relatively large type 
used. At the top of each, there's a 
brief quotation, usually with a hu- 
morous angle. One reads, “When 
you're getting kicked from the rear, 
it means you're in front.” Figures of 
the current month’s calendar follow 
the epigram, and then come your 
name, address, etec.—the conven- 
tional signature group. Variety in 
appearance and improved separa- 
tion of the three elements would re- 
sult if the calendar unit were in a 
plain rule panel. As it is, the type 
of the three copy elements tends to 
run together, even though the name 
of the month and a sketch in color, 
above and below the calendar, con- 
stitute a fairly definite separation. 
your circular, “Big or small, we 
print them all,” is effectively laid 


1955 








| 








out, but the words in practically every display 
line are too widely spaced. The rule among 
the best book printers is to use five-to-em 
spaces in obtaining the best effects. The error 
is most noticeable in the second display line, 
we print them all.” This line could be short 
of full measure, flush left rather than cen- 
tered, of course. The wide gaps between the 
list of items below the head should certainly 
have been overcome, to eliminate the two 
rivers Of white space running through the 
block. Type one size larger was easily pos- 
sible and would have required little if any 
more space if the wide gaps between the items 
were closed up. 


Cute Idea for Printer’s Blotter 

BUFFALO TYPE SERVICE CORPORATION of 
Buffalo, New York.—While it is well de- 
signed, displayed, and set, a feature only in- 
cidentally concerned with the aims and ob- 
jects of this department claims our major 
interest in your latest blotter, “Mona Lisa in 
a Two-Bit Frame.” We mean the copy. It’s 
the most interesting display we've seen in 
years over an item of printer's or typog- 
rapher’s advertising. It is as apropos as it Is 
interesting, and should be mightily effective 
in getting attention. The opening lines of the 
text, as well as the heading, offer a slant 
others might adapt to good advantage, so we 
will quote. Referring to the title, the text 
begins, “Silly, but too often true... how 
often a buyer of typography uses top-notch 
art, super-duper copy talent, the most effi- 
cient production, high-priced space, and then 
‘shops’ for typography and gets a two-bit 
job.” The heading is full measure across the 
top, and the block of type following is flanked 
on the left by an illustration (unlike the 
‘Mona Lisa’) and on the right by the August 
calendar. The conventional signature copy 
follows, printed over a yellow band bleeding 
off the sides and bottom. Set in a shaded type, 
the words “Mona Lisa” at the start of the 
display line are faint and indistinct in the 
yellow, quite in contrast with the rest of the 
line, which is in extra-bold extended sans 
serif in the deep brown key color. Fault 
Number 2 is that the small calendar block 
doesn’t fit the space in which it is placed, the 
margins being widely at variance. This is not 
as serious as printing “Mona Lisa” in the 
yellow, but the whiting-out around the panel 
could be improved easily. The text might be 
set in larger type with the first two or three 
lines over the panel, thus tending more near- 
ly to equalize the space on all four sides of 
the panel. Massing white space in a spot or 
two is Often effective, but the position of the 
massed white space where it will set off some 
feature of the design is an important con 
sideration. On the whole, though, the blotter 
is excellent, and the brown-and-yellow com 
bination on white paper is good, too. 


We Didn't Get It; Would You? 

J. KLEIN & SONS, Montreal, Quebec [he 
folder announcing your new location brings 
up a pair of interesting points worthy of the 
attention of all readers. We contemplated the 
first page and were concerned over the ab- 
sence of what we would expect to find in the 
way of a firm name. Of course, we saw the 
name, “Linography” in 36-point extra-bold 
square-serif type at the bottom, and we were 
at the point of writing that you had commit- 
ted the “unpardonable sin” of omitting your 
name from your advertising. Then, purely 
by accident, we looked at the envelope and 
there, beneath Klein & Sons,” we found 
“Linography” again. We have come to the 
conclusion that you prefer to be known as 
“Linography” rather than “J. Klein & Sons.” 
We question the use of the word for the name 
of a company unless it is accompanied by 
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On striking top design from brochure of Strathmore Paper Company the heavy rule extending across 





sheet is in a third color, gray Leaf ornament in next by Max McGee, Springfield, Illinois, is deep 
olive, near black. Words of main line are spaced too widely on effective DeSoto layout from The 
Jeflerson Republic, DeSoto, Missouri. Sahlin’s notehead design,-color, of course, red—is ideal for top 
flight typographer he is. Pale blue is good second color on Dorothy Cole design by J. F. Tucker, New 
Philadelphia, Ohio, and red is quite the thing on Oliver’sgood, too, on the heavy Schmidt design 
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The Inland Printer cites the six covers from local clubs 


on Philadelphia's standard cover (left, above) is a pale 


Limited Incorporated,” Even then, it 
would seem better if a compound word were 
used, with both parts capitalized——for exam 
ple, “Lino-Graphy” or “Lino-Graphic.” We 
are not a lexicographer, but “Linography 
suggests to use a product rather than a com 
pany name. Another point: The page is over 
displayed, not much because too many 
parts of the copy are emphasized as because 
the four lines of major display are so ex 
tremely large and bold in relation to the sub 
ordinate matter. The contrast in tone is so 
vreat that the smaller type seems to be printed 


or 


“w) 


Newark’s dramatic design is standard for a year, one 
green and black on India tint paper 


beige 
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reproduced on this page os among the very best appearing during the year 


Background on Montreal's original is a rosy 


what's black here is a deep very gray, faintly, 








of Printing House Craftsmen Characteristic American 


Color cover, original of which is 


dull blue, the paper is white 


ina tint of the deep blue. That is contrary 
to the rule that the stronger elements of a 
design should be in the weaker color. The 
eflect would be better esthetically if the new 
street address in one line and the telephone 
number in another were printed in a second 
color, even red. And red is weaker than 
black. The other big elements—“Attention” 
in the upper left corner and “Linography” 
in the lower right corner—could well remain 
in the deep blue because they're at the out- 
side and rather “frame” the whole. With the 
change suggested, the display would be less 


shown (left, below) being in 


it seems, toned with green 


a 


OOP eeeeeeee 
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design is in deep gray, toned olive, and dull blue on gray 


Credit for the interesting cover (right, below) goes to printing department of Roches 
ter (N.Y.) Institute of Technology. Issue was senior project of students Chester Daniels, 


Peter Verstraete, John Petrycki, and Ed Roth. Second color on white is a rich yellow 
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Indian design motifs suitably feature the Albuquerque 
in black and soft red on light tan stock. The San Francisco 
an unusual combination 


overpowering, and by contrast the two red 
lines would have the special emphasis they 
deserve. There is congestion, affecting bal 
ance adversely, along the left, and this would 
be overcome and the distribution of white 
space improved if the ITCA emblem were 
shifted to the right, just preceding “Lino 
graphy.” Right or wrong, we still don't go 
for the name you have adopted. The con 
fusion we felt may have been overcome in 
your locality through long use, but the fact 
that it existed here is food for thought, partic- 
ularly to all contemplating a company name 
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Too Many Type Styles? 

DANVILLE PRINTING COMPANY of 
Danville, Virginia.—You have Lydian, 
and since it is, in Our opinion, the best 
and most versatile type for a general 
run of commercial printing—station- 
ery, cards, enclosures, blotters, and the 
like—you would do well to discard all 
of the others except the sans serif we 
find, but not featured, in one or two 
items. Eve Bold is a good style on occa- 
sions and the ornate caps used for the 
“Who's at Bat?” heading on your circu- 
lar do well enough now and then, but 
the condensed square-serif or Egyptian 
style Stymie, or one like it, is one to 
use when there’s nothing better, a most 
unfortunate situation. The letter-size 
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74 INDIA STREET, BOSTON 


Silhovette planes—or crows-—dramatize head 
ing on post card (above) of progressive adver 


tising typographer, design by Frank Lightbown 


circular mentioned above and another 
headed, “Pay to get out of bed,” are 
interesting at first glance—-important, 
of course. They could be made more 
interesting, especially more readable 

meaning not only legible—-and more 
impressive. First, too many display 
types are used in the second where 
three copy elements are in three dif- 
ferent types, Lydian, Eve Bold, and the 





Both in its appearance and appeal this reproduction of 9'2 


sans serif. Why not Lydian for all? Use 
of several different types, even if good 
ones, results in something comparable 
to a cross-bred animal in comparison 
with a thoroughbred, the latter effected 
in typography by consistent use of one 
display type for all major lines. Even 
though the different styles may be good, 
character is sacrificed. Ask yourself 
this question: “Why set the firm name, 
all three important words, wholly in 
lower case?” That's an especially per- 
tinent question when you begin all 
words of the secondary display with 
caps. Once in a blue moon we can “see” 
setting a word or two of very big top 
display without caps, but never for firm 
names. We're bullish on the use of 
white space, especially if it is nicely 
and/or effectively allocated, also if it 
doesn’t involve use of smaller type than 
desirable. Distribution is effective on 
this circular, but not on “Who's at 
bat?” In view of the amount of space, 
the type of the text could well be a size 
larger. An attempt was made to “kill” 
the space believed excessive by setting 
the block of text with sides aslant, lines 
even length, of course. The result ts 
that white areas are not only excessive, 
but of unpleasing outline. The whole 
composition seems scattered rather 
than held together. Proportionately to 
size of sheet and copy, the main heads 
are smaller than desirable, especially 
with consideration to areas occupied 
“Who's at Bat?” would be better if the 
lines were moved to the right, closer to 
the picture, leaving more space at the 
left, and if the lines were spaced out six 
points more for better balanced dis 
tribution. All short words, the other 
heading lacks pleasing contour and 
variety in the group as a whole, par 
ticularly since all lines are very short 
and there’s no variety to break the 
monotony. Finally, the copy in the 
upper left-hand corner of each circular 
is interesting enough to justify much 
larger type. It is easy to miss, “If winter 
comes, can spring be far behind?” And 
it hooks up with the much larger type 
of “Who's at bat?” With the corner 
copy so small in the other, the big dis- 
play, “Pay to get out of bed?”, gives an 
entirely wrong impression. It intimates 
one has to buy his way out of bed. Big 
type is read ahead of associated small 
type, remember. The copy in the wee 
type, tucked close in the corner, is 
closely related, the whole reading, 
‘There are davs when it doesn’t even.” 
Get the point? 


by 6'2inch envelope of Rolf-Clark 


Stone, Toronto, falls far short of representing original printed in pale green and black on white 
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Oh, for another design featuring silhouettes so our page might be a 
hundred per cent endorsement of that illustration style which, on o¢ 


casions where suitable, provides a most effective change of pace 
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A face or figure should be directed so it leads the eye to what's 
important to see, not out of book or ad. On this striking cover by Emil 
Georg Sahlin, Buffalo, milady leads one nowhere, so into the booklet 
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Scanning the Scene 
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Champion of Offset Lithography 
Many men have done great things tor 


their respective companies, but contrib 


uted little if anything, at least notable, 


to the good and welfare of their indus 
tries. Others, through association activity 
and otherwise, have done Trojan service 
in their industry, their businesses the 
while suffering. The rare one is the fellow 
who renders plus service to his company 
and at the same time is a leader to indus 
try, including competitors. Harry A. Por 
ter is one of those rare exceptions 

Since our subject will shortly observe 
the SOth anniversary of his association 
with his great company at testimonial 
dinners garnished with acclaim—as the 
25th, 40th, and others, | know, have been 

and, since he ts probably the be st 
known personality of this industry, I'm 
convinced of the warmest imaginable re 
cepuon of what I've set myself to write 
about him. Testimonial—sort of a medal 
pinning ceremony yes, indeed! 

I've known Harry A. Porter—born On 
tober 12, 1886, at Warren, Ohio—right 
at forty years now, but did not until re 
cently know what the initial “A” repre 
sents. For the record, that “A” stands for 
Alanson. It's quite good enough, but I'm 
sure that if his parents could have known, 
or even divined, how their baby would 
turn out, even at an early age, they'd agre« 
Atfable, Active or 
Able” would be really descriptive-—for 


with me that 


Harry is all three and more 


It was April, 1906——when the first 
practical offset litho press was built—that 
he was employed on a temporary basis by 
the Harris Automatic Press Company of 
Niles, Ohio, as combination office bo 
and advertising manager. He was nine 
teen at the time, through high school, but 
in no posimon tO BO to college which 
seeming misfortune, it turns out, resulted 


n the opportunity of a lifetime. Since 


Harris had built letterpress machines be 
fore, Harry was in offset lithography prac 
tically at its birth during July, 1906 
Harry was sent to the Chicago sales of 
tice of the original company in 1911, but 
returned to the home office at Niles in 
1914, and there became sales manager in 
1916, a year before removal of the com 
pany to Cleveland, In 1928, a year after 


the Harris Automatic Press Company 


merged with the Seybold Machine Com 
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pany and the Premier-Potter Press Com 
pany, he became vice-president in charge 
of sales for the combined company, 


known as Harris-Seybold-Potter Com 


pany, and since 194 


as the Harris-Sey 
bold Company. He served on the com 
pany’s board of directors from 1929 to 
1952, and continues to meet with them 
in an advisory Capacity 

Now, this must be told right here. It 
represents the measure of the man in 
realizing the importance of the long range 
view, of placing one’s cards face up on the 
table-—demonstrates his really phenome 
nal sales ability. Came, then, castastrophe 
in consequence of skyrocketing prices of 
all materials. The company wanted to can 
cel all orders, but Harry insisted that to do 
so would be business suicide. So he trav 
cled from coast to coast during the next 
several months, selling presses at prices 
from $1,500 to $2,000 more than con 
tracted for. The company was saved 

Filling his official positions capably, as 
the tenure in those positions must indi 
cate, and attending just about all conven 
tions of the industry, Porter was in 193 
proclaimed the world’s leading salesman 
of offset presses, personally securing or 
ders that year for eighteen color offset ma 
chines. For years he has figuratively lived 
on wheels, traveling an average of 50,000 
to 60,000 miles a year 

Harry was present at the birth of offset 
lithography; not only that, but he nursed 
it from a weakling to sturdy manhood 
Practically speaking, he has been the No 
| spokesman for offset lithography, his 
enthusiasm and urge to sell being always 
tempered with his oft-expressed and hon 
est view that the different processes wer« 
not antagonistic 

I have had personal experiences to 
demonstrate what a tough road he must 
have traveled, filling that unoftticial role 
as No. | spokesman for offset lithography 
when the going was toughest 

No technician—simply a good listener 
and fortunately to the right people, in 
cluding Harry A. Porter 


the offset method when 


1 championed 
accomplished 
largely with paper negatives—it was 
frowned upon as a cheap method, adapted 
for cheap papers, producing interior 
work, especially in black on whit 

Years earlier | had been sold on the 


idea that the camera was certain to play an 
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increasingly important role in printing by 
no less an authority than Stephen H. Hor 
gan, who made the first letterpress halt 
tone, itself “not so hot.” I could see the 
merit of the thin zinc offset plates and the 
practical rotary press action. | campaigned 
for the potentials of the method and its 
advantages, not only in the pages of THI 
INLAND PRINTER but in frequent talks 

At a meeting in central Illinois more 


than twenty years ago, I went all out for 


and advocated quick study of and fitting 
out for the new process, then a subject on 
every printer's tongue. After I was 
through speaking, a master printer came 
forward and lambasted me unmercifully 
for advocating such an inferior method 
and scaring printers generally with the 
threat that their present equipment was 
about to become junk. That fellow’s view 
was rather representative at the tume 


However, the sun began to pee; 


p Over 


the horizon. More and more printers 
marched up the aisle to conversion—o 


portunity for increased, versatile, and ra 


tional production. Later, at a meeting of 





Harry A. Porter 


[win Cities printers, | spoke in the same 
vein. In consequence, a Minneapolis trade 
compositor and advertising typographer 
letermined to equip his plant to supply 
litho printers with everything, including 
plates ready for the press, except the 
presses. Two years later, he announced 
that with one-third of his invest 


| ublicly 


ment in offset platemaking equipment, he 
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Many 


consider typesetting and offset plate pro 


realized two-thirds of his profit 


duction an ideal combination 

I could go on and relate many other 
experiences, but Harry, closer to the scene 
of operations, could relate more and bet 
ter ones. The essence of all this, of course, 
is that Harry A. Porter, as No. 1 spokes 
man for offset lithography, has figurative 
ly been a Moses leading printers to the 
promised land. To have arrived where we 
are is a tremendous advance. To have 
spearheaded that advance—person to per 
son, in talks, and in magazine articles 
warrants any honor he may be given 

Appearances as guest speaker on sub 
jects of his current greatest interest greatly 
outnumber his magazine articles. He's an 
intense, veteran campaigner. In the early 
10s, orally and in print, he went all out 
An article, “More 


published in 1941, was 


on modernization 
Books by Offset, 
as prophetic as it was leading. He cam 
paigned early, often, and long for the us¢ 
of more color in advertising 

I'm not going to attempt to name the 
organizations in which Harry A. Porter 
has served as officer and director. Since he 
believes in advertising, knows that “It 
pays to advertise,” and since one of his 
chief enthusiasms is the power of letters 
in selling, his interest in advertising or 
ganizations came as naturally as his inter 
est in the printing groups with which he 
is and has been affiliated. His great par 
ticipation and influence led to his election 
in 1949 as president of one of the largest 
and greatest, the Direct Mail Advertising 
Association. In an organization that large, 
this was being singled out with a fine 
tooth comb. I am told——what I can readily 
believe of such an affable, alert, active, 
and able leader,—that he quickly brought 
the DMAA into a fever of activity the 
l?ke of which has characterized few ad 
ministrations of this long-established or 
ganization. In consequence, he became its 
fourth Life Member. He prizes also the 
membership certificate in the Internation 
al Printing Pressmen’s and Assistants 
Union. Latest honors are the A. F. Lewis 
Award as ‘Man of the Year in the Graph 
ic Arts,” and having the 1955 yearbook of 
the International Graphic Arts Education 
Association dedicated to him for service 
to trade education 

Reading thus far and noting the a 
tivity and achievements of Harry A. Por 
ters fifty years as a One-company man, 


likely to ask, “What are his 


His reply to that question, 


many are 
hobbies 7 
made years ago, still stands. “It is,” he 
said, “my life-long career in the printing 
I can add another. Who besides 
Harry A 


year of one’s birth, then 


business 
the affable—yes, affectionate 
Porter learns the 
moves heaven and earth” to secure a sil 
ver dollar of that year’s coinage to send as 
a gift? Could liking folks be his best qual 
ity? Well, folks like Harry 

J. L. FRAZIER 
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Type Faces Employed 


Century Schoolbook (T) 24 
Century Old Style (T) 5 
Century Expanded (1 i 
Bodoni Book (7 12 
Bodoni (M ) 9 
limes Roman (T) 11 
Caledonia (T) } 
Baskerville (T) 6 
Baskerville Bold (T ) ,] 
Electra (T) 6 
Garamond Bold (T) i 


Garamond Old Style (T) 2 
Bookman (7 l 
Weiss (1 l 
Typewriter (M) l 
Vogue (M) l 
Copperplate Gothic (M) ] 
l 
| 
| 
l 
l 


Franklin Gothic (M ) 

Fairfield (T) 

Caslon Old Style (T) 

Intertype No. 16 (T) 
Monotype Modern* No. 8 (T) 


“Tern modern above imply de 
notes traditionally designed types for 


traight-matter composition with 
quare inbracketed serifs invented 
by Bodoni in 1800 

Ads set in traditional types 90 
Ads set in modern types 13 


Three advertisements which are 
completely handlettered—two in 
modern styles and one traditional 
are not included in the above tabula 
tion. Another is not included because 


it is set in a number of different styles 


Fisher display 





¢ Subject: Saturday Evening Post - 


Issues of August 13, 20 
and two-page advertisements 





7 and September 


not one of which can be said to domi 
nate and, so, be credited. These are in 
cluded in the compilations Layout, Il 
lustration, and General Effect, below, 
and all have their effect on the com 
plete analysis. It should be mentioned 
1 ads credited to 


) 


that the display of 
traditional types in the list 
Employed” (above) is in types of 


Type Faces 


modern character. More advertise 
ments in the issues checked are, there 

fore, modern in so far as type is con 
cerned than the 90 to 13 totals (below 
the listing of types used) suggest. To 
get the full picture one must consider 
the three final tabulations below 


Weight of Type 


Ads set in light-face typ 82 
Ads set in bold-face type 15 
Ads set in medium-face type 6 
Layout 

Conventional 88 
Moderately modern 19 
Pronouncedly modern 0 
Illustration 

Conventional 100 
Moderately modern 

Pronouncedly modern 0 


General Effect (all-inclusive) 


Conventional 63 
Moderately modern 13 
Pronouncedly modern | 


Again Scorekeeper confesses befuddiement selecting what he considers the best modern and 
traditional ads. In the first place, whatever their style, few had outstanding aspects, in 
cluding legibility. is it time for another upheaval such as an embracing of cubism and geo 
metrics —now rarely seen—to stir up interest in typography? We name the good but uninspired 
best modern” only because pictures bleed and lettering is a smart cursive 
style unlike anything connected with the aforementioned upheaval. Some will claim Bell ad 
is modern, but bigness is no device of the one style, and the granddaddy of the square-serifed 


type of the head, Foster, was in the shop where Scorekeeper was foreman soon after 1900 


“vou RE 
TELLinGe 
mer 
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THE PRESSROOM 





BY GEORGE M. HALPERN 


QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 
ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 


Scoring, Perforating and Slitting Can Be Easy Jobs 


e Your ability to do clean perforating, slitting, scoring can sell many orders 
e Only a few simple rules should be remembered to make this work profitable 


e Here are a few pointers that will show you how to improve your presswork 





One of the major problems in letter lone by running the sheet through twice 
press printing 1s obtaining clean line scor Phe most popular device is a gripper with 
ng and uniform perforating and slitting perforating attachment which is tastened 
These three operations may be done in to the gripper bar. When the gripper bar 
lividually or together during the same cam depresses the grippers, perforating 
press run Many jobs will call for a com fakes piace The gripper bar can be mad 
bination of these Operations | lus the ad to lie flat i simple adjustment On the 
tion of punching But no matter what gripper itself. The operation gives a blank 
work 18 required the ditticulties en ertoration which should ippeal to an 
countered during the press run usuall customer! 
irc Numerous [he greater mayorit of perforating 1 

Pertorating 1s the process of producing still done with steel rule. However, torn 
i ries Of slits or small holes in the paper packit ittered forms, endless use of 

} 
, . 
tock. Primarily, itis used whenever a part idhesive and gummed tape, and slit rol 
t the rinted prece must be easily remov lef ire common problems. The method 
" ] | 
i ! the reader or uset for exampl that 1s best for solving these prol lems 1s 
usines rep cards of advertising fo secure a narrow brass band made csp 
J 
' ' 
eces Containing a reply coupon cially tor use with steel pertorating rule 
Scoring does not imply a torn sheet It The bra band is secured to the surta 
| 
is the proc of creasing a sheet, and 1 ot the t mpan with a strong bonding ad 

ill ipplied to index, tag, cover, or 
irdboard stock to prevent cracking oO! 
teanio Scoring facilitates tolding. The 
most common types of jobs requiring Industries of Philadelphia scholarship chairman 


| 
scoring are tolded menus, covers for 
i! philets and book lets speciall ( 

ied business cards, greeting cat 


nailing pieces, broadsides, dis] 


littunge refers to the actual cutting of 
the stock, either in specific areas or down 


the entire sheet. Paper novelties emplo 


the specific area type of slittine, while 


complete sheet slitting 1s designed to save 


the cutting Operation after printing 


Three Methods of Perforating 


Perforating can be achieved | three 


methods: the use of steel perforating rule, 


press perforating wheels, or hand and 


ower pertorating machines. The first two 


methods ermut the 


| rinter to perforat 


} 
{ print at the same time, while the last 


perforates after printing 


Perforating ma ty fone on either 
platen of cylinder presses lf a mechani 
cal pertorating device is used on the 


laten press, ic must be remembered that 


perforating can only be done in one direc 


ton lown, Cross perforating can be 


hesive and faced with Scotch tap Since 
rass 1s softer than steel, it will give slight 


1 minimize cut-through. This tech 


in 
nique is particularly effective with forms 
which perforate across the cylindes 
lengthwise the most dithcult kind of 
perforating 
It is advisable to check all perforating 
rule which comes into the plant for proy 


r height. Steel rule which ts type-high 


will cut the rollers to shreds. When the 


steel rule is below type height, ordinar 
makeready may be used with French folio 


stock. The perforating impression ought 


not to be too heavy A more-than-slight 
‘1 " | 
ill should be sufficient to separate the 
tock. Too ea separation 1s not good be 


7 6) 


core on Platen or Cylinder 


Scoring 1s done by three different meth 


ods, too: round-faced rule, string-and 
rule, and mechanical scoring wheels. Just 
is in perforating, scoring may be done on 


Morris Rosen, top printing graduate from Murrell Dobbins Vocational Technical School, Philadelphia 
receives four-year scholarship to Carnegie Institute of Technology from James A. Crawford, Printing 
Looking on are Thomas H. McCabe, Jr., PIP public 


relations man; E. H. Briggs, the school principal; and W. H. Youlton, printing codrdinator at the school 
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' 
platen or cylinder presses. It is al 


either 5 


ways desirable to have the told appear 
with the depression of the score facing the 
reader. The bent and loosened fibers then 
will be on the inside of the fold. The ex 
ception to this rule is when plastic-coated 
or extra-heavy china clay coated stocks are 
used. With these stocks, scoring must be 
done on the uncoated surtac« 

One of the more common errors that 
printers make is in scoring against the 
grain. Experience dictates that scoring 
should be done with the grain to prevent 
the fibers from cracking and breaking 

Another error printers make is to usé 
hair-line and one-point brass rules or 
leads. The brass rules are so narrow they 
cut through the fibers of the stock. If the 
job is to have some degree of permanency, 
these fibers will soon separate and the 
stock will pull apart. Leads should never 
be used, because they bend easily. Instead 
of a neat straight line, leads produce wavy 
lines. The best rule to use is round-faced 
scoring rule. This can be obtained from 


most suppliers 


Little Preparation Required 

Round-faced scoring requires little in 
the way of press preparation and make 
ready. Pack the press with several 10- or 
12-point pressboards and one drawsheet 
Lock the round-faced rule in the center 
of the chase from side to side, and slightly 
higher at the top than at the bottom. Pull 
an impression. Paste two strips of hard 
cardboard on the tympan, one on cach 
side of the impression. Shave a little of 
the cardboard from the inside of each 
strip to form a bevel. The strips then act 
as a female die. The wider the bevel, the 
wider the score 

String-and-rule scoring can be achieved 
by placing two two-point rounded brass 
rules together with a two-point lead be 
tween them. Pack the press exactly as de 
scribed for round-taced scoring. After the 
impression 1s made, paste a picce of string 
down the tympan sheet between the two 
line impression. The width of the scoring 
is based on the width of the string used 

It is not necessary to create a heavy im 
pression when scoring. The main objec 
tive is to distend the fibers without break 
ing them. Careful selection of stock, the 
correct amount of pressure, and proper 
creasing rules will produce a good job 

Investment in perforating, scoring, and 
slitting attachments pays large dividends 
There is no tape, perforating rule, or brass 
bands to buy. The depth of the cut, score 


perforation can be easily regulated 


or | 


Nothing is controlled by printing impres 
sion. The devices operate as independent 
units, because they are mounted directl 
on the press However, these instruments 


perforating 


can onl be used when the 
scoring, or slitting is in the same direction 
as the rotation of the cylinder. Otherwis« 
the sheet must go through the press a sec 


ond time 


Brass Band on the Cylinder Is One Answer 
To Problems in Perforating Light Stock 


Q.—Our tirm does a large volume of 
business requiring down and cross per 
torating. Most of our work is done on 
small job-cylinder presses—12x18, 17x 
2, and 20x26. The perforating rules we 
use are slightly below type high to avoid 
damaging our ink rollers. We do make 
ready on top of the tympan 

When pertorating with the cylinder or 
whenever we use heavy stock, we encoun 
ter very little dithculry. But when we per 
forate acro the cylinder, the stock in 
variably tears. This is especially true when 
using 16-pound stock, although the heav 
ier stocks give us plent to worry about, 
100 

We've used stecl strapped to the tym 
pan with Scotch tape, we've placed it un 
derneath the tympan and stretched adhe 
Sive tape over it, we've put gummed tape 
on top of the tympan, and yet, all of thes« 
techniques failed us 
Could you suggest something which 


might help us overcome the | roblem? 


A There is a narrow brass band 
made especially for use on the surtace of 
the tympan. This is held in place by either 
Scotch tape or a cement made for this pur 
pose. It is supposed to be excellent for the 
purpose hecause brass RIVES whereas 
steel does not. Brass is softer than steel 

I might suggest that your firm invest 
in a perforating attachment. You will find 
this a perfect solution to your problem 


The atrachment has nothing to do with 


How to Print on Copper 


Q Please 


you have on printing type matter and 


furnish any information 


halftones on thin sheet copper. We think 
this kind of work might require rubber 
plates and special inks. We expect to print 
the job on a 10x15 platen press. Perhaps 
we ought tO forget printing it ourselves 
and let the offset people do the job in 
stead. What do you think? 


A It is Quilt possible fo print le {ter 


press on thin sheet copper, parucularly 


with a platen press that has provision for 


mechanical impression adjustment. If the 


stock is thin enough, say 22-gauge or the 


like, regular engravings can be used. A 


kiss’ impression 1s required. You will 
ilso need a rapid-drying ink to prevent 


offsetting and smearing 


While rubber plates would 


lent, the halfrone qualit on this t pe of 
material might not give you the fine re 
iits yOu want 
' 
Offset printing is the better medium 
for copper. The flat printing surtaces of 


oth the rubber transter blanket and the 
printing plate lend themselves readily to 


} 


an printin surface 


printing impression. It operates solely as 
an independent unit mounted on the 
press. The advantages are numerous. It 
will save you a great deal of money in the 
long run. There is no tape, perforating 
rule, or brass bands to buy. You regulate 
the depth of the cut by adjusting the at 
tachment, thereby preventing tearing 
You also can do blind perforating (un 


} rinted , a neatel job in the end 


Two Impressions Needed 
For Better ‘Gold’ Print 


Q.—Our 10x15 presses are quite often 
called upon to print in gold ink on hard 
bonds, vellum, laid stocks, etc. Since many 
of our stocks have a “nappy” finish, they 
do not print or dust well. Consequently, 
we have not been able to turn out a first 
class job. We would appreciate sugges 


tions from you 


A. -Your problem is one that fre 
quently comes to my attention. Unfortu 
nately, printing with gold ink on hard 
surfaces requires at least two impressions 


betore a real luster will appear. No matter 


what the formula you use 50-50, 60-40, 
y-2 a “true gold” ay pearance is dif 
ficule to attain. The 25 formula is 


somewhat risky because the over-balance 
of powder might eventually create a 
chalking condition 

The best way to lick the problem iS tO 
vive the job fWO IMpressions You may 
use either gold size, a chrome yellow, or 
a metallic bronze as the first color down 
and then overprint with a 50-50 formula 
of gold varnish and powder. | like the 
chrome yellow myself, because it appears 
to reflect the gold much better 

Gold dusting presents additional prob 
lems. The particles stick to the nap of the 
stock, the plant gets gold dust everywhere 
it's a hand Operation, ct For a small run 
with printing of large or mass areas, the 
job can be gold dusted without the usual 
| roblems. If you arte mpt to use this pro 
ess, print with a heavy-bodied ink-——bond 
black or yellow——then gold dust 


This Trick Will Deliver Newsprint 


Do ou have a Miehle or other two 
s with carrier delivery and 


have static troul le with ne ws] 


revolution pres 
rint curling 


and refusing to be pushed off the carries 


sticks? Probably you've tried powder of 
creasing the stock of profanity. Here's a 
ure cure Loosen the clamy s that hold 


two of the carrier sticks, one in the middle 
of each half of the sheet as it lies on the 
carricr. Raise these two sticks higher than 
the rest. An inch or $0 higher on the loose 
end will do the trick because the extra 


in the sheet 


7I 








THE COMPOSING ROOM 





BY ALEXANDER LAWSON 


QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 


ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 


Typographers Have Field Day With New Designs 


e Even expert with retentive memory for the elusive serif finds going tough 


e Bulk of advertising today appears in conventional attire of standard types 


e Here are some suggestions for classifying new faces in familiar groups 


Type design enthusiasts have been en 


| 


ng a ficld da particularly in 


recentl } 


the realm of display typography. The 


ropet 


| idenufication of a type always has 


pom of pride with the careful 


cen a ft 


whe desires to Kee ul with 


OM positor } 


typographic trends. Today, however, he 
ight be « ised for a slight let-down in 
lara nder the onslaught of new cde 
izns from the world’s type foundries 
Even the expert with a retentive mem 
ry for that elusive serif is finding the 
Added competition from 
photolettering levices and the distortion 
umera has made his task more difficult 


The bulk of toda 


in the conventional ature of the standard 


1dverusing appcars 


types, such as the classical letters of Gara 


mond, Baskerville, and Bodoni, the 
gothics, and the 


A grad 


ial influx of postwar type designs 1s now 


quare serifs, the man 


most popular modern sans serifs 
ccoming evident, For example, in a re 
cent issue of this magazine, some 40 dis 
pla ads use I types which were not avail 
able prior to 194 

Some may argue that the current “hot 
favorite, the wide gothic, is not new at all 
but a resurrection from a nineteenth cen 
tury storaze bin, but the fact remains that 


wide gothic is being used extensively 


Letters Match Architecture 


It is often difficult to analyze the reason 
for a design's popularity. In this case, it 
is undoubtedy the fact that the low, wide 
shape of the letter matches the contours 
of modern ideas in architecture, interior 
lecoration, and engineering design 

In a further exploration of the possi 
hilities of the wide gothic, type founders 
ure now considering the application of 


principle to the square serifs and to 


the | 


ther standard printing type styles 


The reémergence of a popular French 


type of one hundred years ago, ( larendon 


is more difficult to understand, though it 
loes present a more legible appearance 
with its filleted serifs, than the purel 
square-serif letter run through the wring 


r. Not to be discarded, though, is the 


72 


probability that many revivals are but the 
result of a constant search tor something 
new and different 


With the 


we have returned to something which we 


reemergence of Clarendon 


never actually abandoned. That is the 


lurable old Cheltenham, which in bold 


Those compositors who follow the his 
tory of their craft know that the extrava 
fant, pompous tf es of the last centur 
their nception to a then rela 
tively new idea, that of printing for com 
merce. Prior to the nineteenth centur 


the bulk of printing was produced in the 


form of books and newspapers. The ad 


Currently popular “wide 
are (A) Franklin Gothic Wide 


fesque 


Extended square serifs include (H) Hellenic Wide; 


vertiser, then, can be credited with cre 


ating interest in the selling power of a 


type face, interest which later gave rise 


! 
to such a fantastic race by competing type 


foundries 


There can never be a return to that 


period because today, fortunately there 


is a mature approach | advertiser and 





rinter ke. Both are aware of the com 


: 
plexities of production of the printed 


word. Then, too, it is 


' 
joubtful that it 
would be economically feasible for type 
compete in such an irrespon 


founders to 


sible manner as the lid in past years 


Faces Easily Grouped 
Most of the new crop Of type faces can 
e¢ grouped easily for identification. The 
ire principally sans serifs, square serifs 


and decorative letters 


Scripts 
In the sans serif categor ire the 

tended gothics, which are availal 

through several foundries. For exampl 
ATI Franklin Gothic Wide 

Venus 


Bauer (German 


faces can be grouped as below for easier identification. Extended gothics 
B) Venus Extrabold Extended; (C) Standard Extended 
E) Twentieth Century Ultrabold Extended; 


D) Anonce Gro 
Airport Broad; and (G) Tempo Black Extended 


1) Egyptian Expanded; and (J) Egyptian Bold Ex 


tended. The ‘'Clarendon family” includes (K) Clarendon; (L) Craw Clarendon; and (M) Fortune faces 





ABCDEFGHIJKLMNOPQRSTUV 


abcdetghijkimnoparstuywxyz.,:; 


Atternptto Make Container Tazes Ret 


DINING ROOM DECORATED IN MODER 


From the beginning man has 
searche tor a solution thatto 


ABCDEFGHIIKLMN 
abcdefghijkimna o 


ABOHNrfe 


APPROVE NEW DESIG 
SUITED FOR COMPOSI 





A BCDEEFGHIJIJIEKEL™MNO! 
abodetgmehijlhe lamnmopcd rs 


BOOKS AND THEIR 
authors are subjects 


This face available on Didot body onl 
HAAS TYPEFOUNDRY IN SWITZE 


abcdefghijklmn 


FORTUNE 
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Amsterdam (Holland) Anonce 
Grotesque 
Berthold (Ger 


Lanston Monoty pe 


Standard Extended 
20th Century Ul- 
trabold Extended 
Airport Broad 
Tempo Black Extended 
The last three types are modifications 


Balaumore 
Ludlow 


of the modern sans serifs. The others are 
closer in style to the regular gothics. It 
is interesting to note that in Europe all 
sans serifs are known as “grotesques.” 
The extended square serifs are fewer 
in number and not quite as popular. This 
situation could almost have been pre 
dicted, because a similar state of affairs 
existed in the late ‘30s, when the square 
serifs challenged the sans serif types in 
popularity for a short period. Some of the 
extended square serifs are 
Hellenic Wide 


Stephenson Blake (England )—Egy 


Bauer (Germany 


xX} ande | 


Amsterdam 


Bold Extended 


The Clarendons may be listed proper 


tian | 


Holland 


Egyptian 


ly as square serif types. The set of this 
letter, although wider than that of nor 
mal types, iS not great enough to he 
classed as extended. Current Clarendon 
ICsizns are 


Clarendon 


Haas (Switzerlan 
ATF—Craw Clarendon 
Bauer 


By the time this magazine is off the 


Germany Fortune 


press, there very well may be several ad 
litions to these listings 

With an eye on the dollar market, the 
Furopean foundries have been activel 
producing an amazing variety of script 
types, which will be discussed in this de 


partment next month 
Guard Against Costly Errors 
When Setting Special Faces 

Certain linecasting machine type faces 
with long descenders cannot be cast solid 
Unless a 10-point face is cast on an 11 
point body, for example, the descenders 
will be trimmed off the slug. Warnings to 
lead these faces one point are always in 
cluded in the manufacturers’ specimen 
sheets 

If you stock one of these type faces, 
you can guard against mistakes and costly 
resetting by doing three things 

Include a note in your specimen book 
so customers will be warned against fit 
ting copy to set solid in these faces 


Provide a list of these special faces for 


the man responsible for copy markup in 
your | lant 

Place warning labels on magazines so 
operators will not set copy that may sliy 
through marked for an incorrect slug siz 


@ A typographic library, probably the 
most extensive ever assembled on the 
history of printing, numbered over 19, 
000 volumes before the death in 1799 
of its owner, Breitkopf 





Mr. Brewington will answer questions on machine problems. Write him in care of The Inland Printer 


Causes of Elevated Mat 
Q.—W hat causes a matrix in the cen 
ter of a line to remain higher than the 


rest and be cut on its lower ears? 


A It is difficult to give an exact an 

, bx 
swer without checking the machine. The 
trouble could be caused by lines that are 
A damaged back 


jaw or too much space between the mold 


too tight or too loose 


and the line also might be the cause 


Mold Face Collects Metal 

Q For some time | have been both 
by metal collected on the mold face 
of a Model 14 Linot pe Che trouble 
starts at the right-hand end of the mold 
and graduall preads to the mold cay 
and on toward the left. This occurs mostly 
when casting short measures, It is hardl 
nocice abl On LONnk Measures of when cast 
ing 24-point in short measures 

Ihe forward stroke of the mold is 
checked often ind is kept as nearly cor 
rect as possible. Pressure against the left 


ind right-hand vise jaws appare ntly is the 


same. The pot mouthpiece is in line 


' 

Although the mold face may be worn 

it gauges so nearly the same all the way 
across that I cannot tell the difference 

Have you any suggesuons on how the 


metal build-up can be eliminated? 


A This trouble, and its prevention 
and cure, confront every machine uset 
The answer lies in daily maintenance 

Many machines with faithful daily care 
and expert operators run for years with no 
metal accumulation worth mentioning 
What little the front mold wiper may 
leave can be removed daily with a brass 
scraper followed by a soft, oily rag. This 
leaves a smooth, oil-polished surface on 
molds and vise jaws. A carefully set and 
lightly lubricated felt mold wiper will 
keep the surfaces practically clean 

Rounded or worn vise jaw corners at 
the casting point are one starting point 
for metal build-up. These jaw corners 
square, and free of 


metal. Refacing sometimes is desirable 


must be kept shary 


The vise jaws and mold are carefully 


parallel at the factory and usually stay 


that wa However, the vise locking screw 
anchors are provided with paper-thin 


steel shims for use in Correcting the paral 


lel, if mecessar 
} 


A machine column tie-bolte in the rear 


if kept snug, also helps to maintain this 


adjustment. Vise locking screws must be 
snug in their anchors and must not loosen 
during operating 

Metal build-up can be greatly reduced 
or almost eliminated with proper care 


Any mold warp should be eliminated 


Causes of Poor Casting 

Q.—I'm enclosing press proofs of two 
samples of Linotype matter printed under 
the same conditions. One job was easy to 
make ready, while the other required a 
lot of packing of individual letters, The 
pressman says the troubli lies in the 
Slugs, and the Operator maintains that 
poor makercad 
You'll notice that most of the chara 


ters that aj pear to be defective are at the 


ginnings Of lines, although a few ov 
cur in the centers, Can you give me an 
lea what caused the trouble 


A lo pive Lt positive repl I would 


have to examine a slug from cach form 
| 


cen used for printing 


slugs that had not 
| suggest that you examine some of the 
slugs with a magnifying glass 

If one letter on a slug shows sharp or 
weak in contrast to its neighbors, the 
pressman will win his case 

It is possible for slugs produced on two 
machines to show just as much irregu 
larity as the two specimens in question 
Some of these cases can be corrected at 
little or no expense, while others are 
more difficule to handle 

For example, if the pot plunger and 
well on a new machine are not cleaned 
for a few days, you may get bad slugs. On 
an old machine, the effect will not be so 
pronounced, If the plunger and well are 
worn, cleaning will not have much ef 
fect, and a new pot and plunger must be 
installed 

If the pot mouthpiece jets become 
clogge d for any reason, or the cross vents 
become closed, the face of the slug will 
show detects. A weak pump lever spring 


may also be the troublemakers 


Mold Disk Stud Wears 
Q.—On which part does the greatest 
Wear occu! 


the mold disk hub or the 


mold disk stu 


A According to most machinists 
there 1s very little wear on the mold disk 


hut Most of the wear occurs on the stud 
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have at han 


lof 
es 
il 
mi 
Gossit 
tended 
pins. ¢ 
ranecous 


Mn He Will aj) 





olling the Interview 
M talks 


with prospects ten 


it of hand. How lo | keey control of 


Don't give the prospect a chance 


off the subject. Every me the pros 


1s 0 $0, come back to what you 


But do it tacttull 
iny offense 


man instances the ] S| is 


the salesman and has simply been 


the track poor direction by the 


reciate the sales 


esire to avoid wasting time if he 


nded that a matter has to be settle 


ind irrelevancies should be at 


to before the actual sales talk be 


Ince it has started, not a single « 


subject should be introduced 


Can Prospect Be Oversold? 


) 
tions ¢ 
have | 


A 


tvpe of sol 


offer, t 
overs 
that ge 


from t 


oO much inventor 


force. ¢ 
He 

he thir 

ims ¢ 
core 

if } 

f exis 


When 


How can | overcome the objec 
f customers who tell me that the 


een oversold on printing 


right 


W hat aboutc the 


This is what you 


Oversold 
in cach Case 
his is the type of work that ts never 


hd printing that triggers action 


ts results. Get the prospect awa 


printing as if it were 


Printing 1s his sales 


hinking about 





in this ever be oversold 
is right about being overloaded if 
iks only in terms of so many thou 
if letterheads, statements, etc. But 
vrong, completely wrong, when it 
to the many facets of appeal pre 
rinting which, to all prospects 

‘ { trade, is the bread and butter 
rence 

Is a Firm Too Big? 

| lose a lot of business because 


all fellows I try to sell tell 
large for them. The 
that if they gave me their business 
shuftie. How can 


ld be lost in the 


m that this just ism t 


Ic's the team that counts, not th 


How did your firt 


ing evel ect nt, no matter what 


14 


1 tf 





Printing salesmen interested in having Mr. Irving 
Sherman, who prepores material in this depart 
ment, answer special questions, may address him 


n care of The Inland Printer 


Size Who were our firm's first cus 


Ot necessit little fellows. Man 


romers 


of these tirst accounts were probabl 
smaller than your present prospect. What 
happened? Your firm gave value for 
value, It grew on thi isis and if mean 
to continue growing for exactly the same 


Look at it another wa Eliminate the 


How 


ire there for the thousands of printing 


many Digg accounts 


lants’ Big accounts are limited. Further 


plant, regard 


more, 1s it healthy tor an | 


less of its size, to solicit 


counts? Once one or two big accounts 


ised that their business represented a 


sizeable poruon of a printing plant's vol 


me, would the position of this plant be 


an enviable one? The many pressures, the 


lemands exerted by hundreds of small 


Pp matters in balance and a 
lant on its toes 
of the 


The plant must be on toy latest 


processes, use the best equipment It must 


search, promotion, advertising. It 


must give service to the smallest account 


largest, because all of them, 


not one or two big ones Kec} the plant in 


as well as the 


operation and the net steady 


And the plant is not unmindful of the 


Ossibilit ever present that the littl 


firm of today may be the big business of 


rrow. For this reason your | 
should teel every confidence that his busi 
will ay wel 


ess, nO matter how minor 


con t will nor be lost in the shuffle. Is 
the prospect sall skeptical? Let him give 
in order iny order—and you will 

rov that actions indeed speak | ler 


Talk About Quality, Not Quantity 


QO The tact that my plant 1s small 


W hat is the best 


npress upon prospects that n 





mind on tity and away from Digness 
fo the point of qualiit asic value. Get 
On this point and stay on it to the end 
Your prospect going to pay for your 
rent and fixed charges; he 1s going to pa 
for a job, for value he will receive. He 


must concentrate on this because if he 


doesn't, big firm or little, he will be cheat 


ing himself. He will get quality; he will 


vet value; and if he can't see this, he does 


what will keep him in business 


approach here The 


not see 


There 1s another 
"| 


fact that your plant is small should be 


represent 


| as an asset tO a prospect 


} 
orders to lie 


There 


orders to permit this 


Small firms don't allow 
arent 


Should 


around for a good reason 
roo man 


anything go wrong with an order given 


to a small plant, customers don't have to 


over shoals of vice-presidents t 


swim } 


vet things straightened out 

Small firms must fight to hold every 
inch of their ground. The small | lant may 
than minimal accounts 


never have more 


it certainly will do its utmost not to have 


, 1] 
less. In transacting ISINCss with a small 


rice because 





a reas ynal 


Small printing plants 


overhead 1s low } 


t 


ive the lie to cries of monopoly in the 


trade and prove that competition is keen 
what every buyer wants to know 


ibout a trade, that it assures him a fair 


‘Good Loser’ Attitude Pays 
O.—Although I ut 


lisappointment when a pros 


hard, I can’t he lj 
showing m 
pect on whom I have worked for a long 
time 2ZiIves his | isincss tO Mm 
This nl 
1 have 


me that | 


compe tition 


makes it worse for me, because 
had printing buyers complain t 


j 
sour on them, and they hold it 


avainst me. What can | do about this? 


A Practice with good grace 
How? ¢ 
$10N, aNd KCC] 


Nobod 


it's the way that losing is carried off that 


lOSINL 


ultivate a smile, a cheertul expres 


it going as Often as you Can 


likes to come off second-best. But 


tells. It makes the difference the next time 


aman 1s up at I at 


The next time you lose an order 


cleventh hour, don’t show your 


oitmment. Instead, manage a smile, thank 


th rospect tor having considere 


and express the hope that, when he ts in 
irket again, he will give yo 


ortunityvy to quot The rosrect will 


Chiseler Should Be Watched 


O.—How am I to treat a customer whi 


liscover a willingness to order, Make sure 
t f vr terms, with everything in 
lack and white As soon as suspicious 
tactics are exhibited, cut the fellow off 
The worst that can happen ts that 
mpcttor will Dite and De stuck with a 
! lach 
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Multilith Feed Control 

Two new models of the Visi-Guide 
precision feed control have been devel- 
oped for 1250 and 2066 Series Multilith 
machines. 

Feeding of difficult stock of all kinds 
is said to be greatly simplified by the Visi 
Guide, which uses five free-rolling steel 
balls to keep stock moving smoothly from 
feed pile to grippers. 

The device is said to be especially help 
ful on hairline-register color work, be- 
cause it prevents the “bounce” from front 
guides that is the chief cause of out-of 
register impressions. 

For information: Litho Engineering & 
Research, 3241 Eastlake Ave., Seattle 2, 
Wash. 


Two New ATF Faces 


Craw Clarendon and Repro Script are 
two newcomers in American Type Found 
ers’ gallery of type faces. The former was 
named after its designer, Freeman Craw, 
art director of Tri Arts Press, New York 
City. Jerry Mullen, also a New Yorker, 
designed Repro Script as another member 
of the ATF family of hand-lettered faces 

Mr. Craw used the earlier Clarendon 
style as the basis of his design. He distrib 
uted the stroke weight more consistently 
and altered the original design to make 
the letter more suitable for present-day 
use 

Craw Clarendon sizes range from 8 
to 60-point. ATF says it will bring out a 

2-point size if the demand warrants it 
A lighter weight upper-case also is plan 
ned for later release 

Repro Script is a slanted letter much 
lighter in weight than the recently an 
Mr. Mullen designed the 


caps to give them greater vigor and to pro 


nounced Brody 


vide a contrast to the more quiet lower 
case. Repro Script is available in 18- to 
60-point $1zes 

American Type 
Elizabeth, 


For information: 
Founders, 200 Elmora Ave., 
N. ] 





Wide humidity scale gives more accurate values 


Temperature-Humidity Indicator 

For checking temperature and humid 
ity in the pressroom, a new direct-reading 
indicator called the Model 187 Hygrodial 
is now available 

Made by Bendix-Friez, the instrument 
has a rapid-sensing humidity element that 
responds quickly to atmospheric changes 
The humidity scale is 214 inches long, 
permitting more accurate readings. Its 
makers say the instrument is uniformly 
accurate over the entire relative humidity 
range 

[he temperature scale is 114 inches 
high and covers the range from 0 to 110 
degrees. The thermometer is accurate 
within one degree at 70 degrees F., and 
within three degrees at the ends of the 
scale 

For information: Abbeon Supply Co., 
179-25 Jamaica Ave., Jamaica 32, N.Y 
Special Numbering Machine 

William A. Force & Co. has announced 
a new model of its Ultra-Force end 
plunger numbering machine. The new 
model is especially designed for “termi 
nal digit indexing” of printed forms (see 
THE INLAND PRINTER, August 1955 
page 69). The machine, for use on flat 


bed presses, is assembled to order, but 


Force reports that prompt deliveries are 
being made 
For information: William A. Force & 


Co., 216 Nichols Ave., Brooklyn 8, N.Y 


She Quicher Broun For. Gumps Wildly! 


Pack My Box With Ten Apples 


Two new ATF designs are Repro Script, shown here in 30-point, and Craw Clarendon, shown in 18-point 





Litho Color Proofing Films 

A new line of Ozachrome True Color 
hilms has been announced for lithographic 
color proofing. According to the manu- 
facturer, these transparent films, which 
carry cyan, magenta, yellow, or black 
images, were developed in cooperation 
with printing ink manufacturers to match 
the characteristics of the most widely used 
inks. The films can be superimposed to 
produce practically any color that can be 
printed on lithographic or gravure 
presses 

The new films are reproduced by the 
Ozalid process direct from separation pos 
itives. The manufacturer says their use 
eliminates the need for proof plates and 
proof presses, and cuts proofing time 75 
per cent or more 

Also available now is an improved line 
of Ozachrome Viewfoils for overhead 
projection. The Viewfoils produce strong 
colors of black, blue, red, orange, and 
green and are designed for projecting 
clear, multicolor images onto screens and 
walls. Both the Viewfoils and the True 
Color films can also be used as color overt 
lays and displays 

For information: Ozalid Div., General 
Aniline & Film Corp., Johnson City, N-Y 


New Gum Processing Method 

Trojan 3D is the name of a new meth 
od for processing gummed stock to make 
it lie flat over a wider range of relative 
humidity 

Gummed Products Co. says the process 
which it developed, has been tested on 
both letterpress and offset work under a 
wide range of conditions. Results were so 
satisfactory, according to the compan 
that the process will be applied to the en 
ure line of Trojan gummed papers 

For information: Gummed Products 


Co., 412 8. Union St., Troy, Ohio 


One-Time Carbon Paper 

Business forms printers are offered a 
new one-time stock carbon paper made in 
either black or blue. Both carbon papers 
No. 4030 Black and No. 2020 Blue, are 
available with a inch clean edge on the 
right-hand side and come in 8%,000-foot 
rolls. The rolls are stocked in three 
widths: 6 8%, and 10 inches. The 
manufacturer says the carbon paper will 
produce up to 10 | gible COPIES 
For information: American Carbon Pa 


per Corp., 1414 W. Lake St., Chicago 
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Metal Remelter Designed 
To Save Working Space 


A new model metal remelter has been 
designed with a rectangular housing to fit 
better into existing working space. Called 
the Nolan Remelter, the furnace is 
charged through an insulated, hinged coy 
er on its top. Pot capacities range from 
600 to 10,000 pounds 

Ihe Nolan Remelter features a dry 
proof, bottom pouring valve seated with 
in the pot to allow for expansion and con 
traction. The self-lapping valve is located 
where it is subjected to maximum tem 
perature, climinating the possibility that 
the valve may “freeze 

The furnace operates on gas, clectricity, 
or oil. Although melting time depends on 
the type of heat used, the unit requires 
about two hours to melt a full load from 
a cold start. Recovery time for additional 


loads is about one hour 


Rome 


For information: Nolan Cory 
N.Y 





Rectangular remelter is designed to save space 


Portable Table-Top Collator 

A portable table to] collator, said to 
have many of the operational and design 
features of larger floor models, has been 
added to the line produced by Thomas 
Collators, Inc 

The new unit, which takes desk space 
of only 16x29 inches, is operated by a 
hand lever that can be located on either 
the right or left side. The machine can 
handle jobs of up to cight pages 

Por information: Thomas Collators, 


Inc., 5O Church St., New York 


Pallet-Type Roll Handler 

Printers who use roll stock can now 
ease handling problems with a specially 
designed pallet-type roll handler, De- 
signed as part of the Transporter line of 


materials handling equipment, the roll 
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handler is an operator-led, electric-pow 
ered truck. It is equipped with special 
forks for carrying cylindrical loads. 

The forks are heavy-duty concave 
members made to straddle drums and 
paper rolls. An electric lift mechanism 
raises the forks four inches while the load 
is being moved. The unit can be furnished 
with different fork widths and lengths to 
accommodate loads of different length 
and diameter. The two standard models 
have capacities of 4,000 and 6,000 
pounds 

For information: Automatic Trans 


portation Co., 149 W. 87th St, Chicago 


Paper Drill Chuck Adapter 


Unusual paper drilling jobs now can 
be handled in any shop equipped with an 
ordinary drill press. A new chuck for 
hollow drills has been designed especial 
ly for the small-run jobs that previously 
required special production machines and 
spec ial chu ks 

The chuck fits any standard drill press 
and handles drills in 14 sizes from YY 
to 14-inch. Its maker says the new chuck 
makes it possible to drill lifts up to 14% 
inches thick. The drills can handle sheet 
plastic, cork, and rubber, as well as paper, 
tag, and card sto k 
Pioneer Toledo 
Toledo, Ohio 


For information 
Corp., 11430 Nebraska Ave 


Three New Offset Papers 

Oxford Paper Co. recently announced 
three new coated offset papers-—Plano 
flex, Swift River, and Uniflex 

Planoflex is a coated-two-sides sheet 
said to have printing qualities compar 
able to higher-priced offset enamels. It 
can be varnished and is suitable for letter 
press gloss ink printing. Oxford calls its 
Swift River “a companion sheet to Plano 
flex in the low-priced coated-two-sides 
field.” Both Planoflex and Swift River are 
recommended for books, broadsides, fold 
ers, Magazines, and similar uses 

Unitlex is a coated-one-side offset sheet 
that is suitable for gloss inks and varnish 
and may also be used for letterpress print 
ing. It is recommended for labels, package 
wraps, and display mountings 
Oxford Pay er Co., 
0 Park Ave., New York 1 


lor mtormation 





Electric collator is controlled by foot or hand 


Electric Collating Machine 

The Model 1200 Collamatic, a new 
collating machine, is electrically powered 
and can be operated with either a hand 
switch or a foot control. The machine has 
12 large-capacity bins that permit col 
lating up to a dozen pages at a time 
When less than 12 
ered, the feed mechanism in the unused 


pages are to be gath 


bins can be put out of action 

The manufacturer says that the special 
Magpic-Feed rollers, used to deliver sheets 
from the bins, give positive, single-sheet 
feeding. The Model 1200 is designed as 
a console machine so the operator can be 
seated while working. A stapler-stacking 
bin is provided to accommodate either an 
automatic or a hand stapler 

For information: Collamatic Cory 


Wayne, N. J 


New Offset, Letterpress Inks 

An ink especially made for two-side 
printing on the Davidson offset dupli 
cating machine has just been introduced 
Called Volendam Dual Lith, the ink is 
compounded to give best results in simul 
tancous two-side work on the Davidson 

The same maker also has announced 
the availability of five new black inks for 
letterpress work. All are manufactured in 
Holland. They are Rotterdam Letterpress, 
Utrecht Book, Netherlands Halftone, Hil 
versum Bond, and Holland Quickset 

For information: Van Son Holland Ink 
Corp. of America, 114 Main St., Mineola, 
N.Y 


New Keyline Film Convertible From Blueline to Blackline 


Color separation platemaking, strip-up 
registration marking, and makeup of com- 
posite blue and black negatives and posi 
tives can be speeded with a material just 
introduced. It is a blueline emulsion film 
that is blackline converubl 

Called Dinoblueline, the film has a pre 
sensitized emulsion that ts said to produce 
exact image color and true reproductions 
of the finest lines. Any part or all of the 
blue key image can be converted to black 


simply by painting with a special chemi 


cal solution. The black image, in turn, can 
be converted back to blue by applying 
hydrogen peroxide. Both operations are 
done with an artist's brush 

In addition to being suitable for stri 
ping wet film, the Dinoblueline surface 
is said to be highly receptive to water 


colors, Opaques, and regular inks applied 


by hand or airbrush. The film is complet 
ly safe under normal room light 

Di-Noc Co 1700 
London Rd., Cleveland 12 


For information 
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Delivery Corner Plate 
For Control of Offset 


Bar-Plate Mtg. Co has developed a cor 
ner plate that is said to give better control 
of offsetting on freshly printed sheets. Off 
setting generally results from conditions 
of the ink and paper and the weight of the 
load. Bar-Plate says its corner plate is de 
signed to control the load weight in rela 
rion to the other two factors 

Made of lightwe ight cold-rolled steel 
the | lates are | laced at each corner of the 


pile, and a sheet of plywood is 


delivery 
placed on the plates to receive the next 
load. Use of the plates makes it possible 
to deliver a full load of paper and remove 
it from the press by ordinary methods, in 
stead of removing small lifts during the 
press run 

The plates are being produced in 
heights of 4, 6, 8, 10, and 12 inches 
Larger or smaller sizes can be made to 
order 
Bar-Plate Mfg. Co., 


Boston Post Rd., Orange, Conn 


For imtormation 


Redesigned Art Camera 

A redesigned version of the Camera 
Lucikon, known as Model A, now is avail 
able for artists and platemakers. The de 
vice projects an image from opaque or 
three-dimensional copy onto a ground 
glass working surface. It can be used for 
enlargements or reductions up to 400 per 
cent 

Features of the new model include the 
use of a warp-free wood for the lens 
board, copy board, and pressure back, and 
the use of Formica around the working 
area. A flameproof hood is provided so 
the device can be used in a normall 
lighted room. According to the manutac 
turer, the calibration system has been im 


roved to permit precise rescaling 


t 
The Camera Lucikon is said to be suit 
able for producing line and halftone neg 


atives for offset and silk screen platemak 


ing, as well as for photocopying and 
making velox prints. It can also be used 
for layouts, artwork, and lettering 

For information: M. P. Goodkin Co., 


89 Broad St., Newark 2, N. J 


Simplified Screen Processing 
Processing of Kodak Ektagraph film, 


ised in preparing stencils for screen proc 


ess printing, has been simplified, accord 
ing to Eastman Kodak Co. A new product, 
Kodak 
one of the Sto} 
Only the 


now are necessary 


Ektagraph Activator, eliminates 
baths formerly required 
ictivator and a single stop bath 
For information: Eastman Kodak Co., 


Rochester 4, N.Y 


For Easier Paper Handling 

A new product called Sortkwik is said 
to make it easier for bindery workers to 
handle and sort papers. Resembling gela 
tin and packaged in a small, flat tin, the 
compound is applied to the fingertips, 
where it leaves a thin, tacky film. Accord 
ing to the manufacturer, the material can 
e washed off the fingers easil 

Products Co 
Minneapolis &, 


For information: Lee 
736 Lyndale Ave. §S., 
Minn 


Rotary Collating Table 


Designed to speed hand gathering 


| 
operations, a rotary collating table has 
space for six workers and a capacity of 40 
single pages or 20 folded signatures uj 
to 9x12 inches. Operators can work in 
cither a standing or sitting positon 

The collating table is equipped with a 
foot control ring that allows any of the 
operators to start or stop the machine with 
light toe pressure. An outer ring is pro 
vided as a foot rest 


be adjusted to the most con 


The variable speed 
control can 
venient speed for ca h job. A storage deck 
is mounted over the collating table t 
hold additional supplies of mate rial 

Por information: CADM Corp., Mans 


field, Ohio 





Rotary collating table has room for six workers; each can start or stop the machine by foot control 


Registration and Keylining 
By a New Patented Process 


General Plate Makers Equipment Co 


Chicago, has announced a new, patented 


process for register keylining and spread 


lettering. Known as Zillaline, the process 


makes it possible to complete any key 
lining or spread-lettering jol 
15 minutes, according to the company 


Either 


in less than 


inside or outside keylining 1s 


said to be automatically sharp and crisy 
and thickness of the keylines can be con 
trolled from a hairline up to inch 

The company says that the Zillaline 
process, USIN a Sing le negative, can pro 


luce a normal print or a reverse print on 
paper, a print in spread-lettering on pa 
per, or a perfect keyline on paper. Said to 
be particularly suitable for producing col 
ofr labels, the 


color job trom one negative 


process can make a four 
No expen 
sive equipment is required 

For information: General Plate Makers 
Equipment Co., 5441 N. Kedzie Ave 


( hicago 





Hand tachometer can check any machine in plant 


Single-Range Tachometer 


For checking machine speeds through 


out the sho; , a new hand tachometer 


offered in seven speed ranges from 50 to 


10,000 rpm. The instrument will read 


cither direction of rotation without ad 


by the operator 


justment | 


Because the tachometer operates on 
centrifugal-mechanical 


not affected b 


principles, it 3 
temperature moisture 
clectric Currents or magnetic fields. A sto; 


button on the instrument case makes it 
possible to hold a dial reading until the 
burton 1s released 
lor information: jones Motrola ¢ or} 
142 Fairheld Ave., Stamford, Conn 
Small Folding Machine 
Designed primarily for office use, a 


new folding machine can produce the sev 


usiness folds at rates 


en most common 
up to 7,000 pieces per hour, according to 
the manufacturer. About the size of a 


calle 1 the 


will handle stock uy 


typewriter, the new machine 
Auto-Fold 


to 9'5x«14 inches. The machine operates 


Premier 


from regular 110-volt a.c. power, and a 


hand-operated model also is available 


Martin-Yale, Ince 


’ 


Forinformation 


iN. Bell Ave., Chicago 12 
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Making Silk Screen Plates 
With Sensitized Screens 


Concluded from page 51) 

exactly simple either. There exist several 
makes of tissue and also several kinds that 
must be treated in different ways. In ad 
dition, we have two processes, the wet and 
the dry, of making carbon tissue photo 
screen printing plates 

In the last group, which | have desig 
nated as chrome gelatin films, we are a 
little better off. (The term chrome gelatin 
film is my own collective noun. There 
does not exist a generic term for the prod 
ucts under discussion; I had to devise it 
myself.) Under the heading of chrome 
gelatin film, I group such silk screen 
photo films as consist of a plastic backing 
sheet with a coating of unsensitized gela 
tinous mixtures. As there are at least half 
a dozen of such products on the market, 
a generic term is certainly necessary 

In this group too, there are products of 
considerable variety. Each of these has 
some features that are particularly desir 
able to some users. This kind of film is 
easier to process than both carbon tissue 
and presensitized materials. It is, on the 
other hand, generally agreed that films of 
this kind yield results that cannot match 
the best results obtainable with the other 
two types of silk screen photo film 





" 
Answers 


to Its a Quiz 


Here are the answers to the quiz 
on page 52. What is your score? 


1. d; 10 times 

2. True; from $6.86 to $13.47 

3. False; plant air conditioning is 
designed to protect equipment 
and processing 

1. False 


5. Decrease spacing for improved 
appearance. 

6. 10,000 

7. False; gas heaters remove static 
charges from the sheet 

8. True; but screens as fine as 300 
line are used 

9. d; 5 miles 

10 Newspaper scales rose eight cents 








Open West Coast Saw Plant 

J. L. Auer, president of R. Hoe & Co., 
New York, has announced the opening of 
a new saw manufacturing plant in Port 
land, Ore. Located on a three-acre site, 
the new plant's 30,000 square feet of 





space will give the company twice the 
productive capacity of its old plant, also 
in Portland 


Do You Sell Printing or 
Ideas to Customers? 


(Concluded from page 53) 
intention of purchasing additional print- 
ing at this time, but the booklet was such 
a good idea I did not feel I could miss it 
I was afraid my competitor would get 
hold of it first, so in spite of it being con- 
sidered a poor time to release it, we did. 
The booklet has brought rather interest 
ing results, which proves that any time is 
a good time for a new idea.” 

We have always been interested in 
learning the stories behind the more lu- 
crative accounts which some printers have 
retained through the years. Almost with 
out exception, the main reason may be 
attributed to their consistent marketing 
of ideas in print rather than to the selling 
of printing. 

Try to find out from the total sales vol- 
ume how many jobs would never have 
appeared in print but for the ingenuity 
of a salesman, and go after those new 
ideas. You, too, may discover help for the 
sick sales record of your business. Try the 
slogan, “We specialize in producing new 
ideas in print,” or “This has never been 
printed before.” It may amaze you, when 
you come to analyze the situation, how 
much new territory is yours for the think- 
ing—not for the asking 


Hughes Customers Get Plane Service During Flood 


Hurricane Diane hurled a very wet 
monkey wre nch into operanions at two 
Hughes Corp. plants. For bad measure sh« 
did her unladylike worst to put a rail 
road and highway washout hex on the de 
livery of copy, cuts, proofs and finished 
magazines. But she didn't foresee that 


Hughes teamwork would soften her flood 
filled blow 

Within a few days, full-force work was 
under way again at the Hughes Printing 
Co. in East Stroudsburg, Pa., and Hildreth 
Press, Inc., in Bristol, Conn. As for what 
should have been mailings during the 


When Hurricane Diane interrupted operations at two Hughes Corporation plants in East Stroudsburg, 
Pa., and Bristol, Conn., Clinton Hughes shuttled his Cessna between flood-blocked plants and the 
Teterboro, N. J., airport where an emergency service station was set up. No complaints were heard 
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minor damage repair period, Clinton 
Hughes took care of that in skyway style 
He did it so well that many customers 
were not aware that Diane tried to cut 
them off from Hughes service 

Mr. Hughes shuttled his Cessna “mail 
plane between the flood-blocked plants 
and the Teterboro, N. J., airport, where 
Hughes service department manager 
Maxwell Avery was in charge of an emer 
gency service station. Mr. Hughes, an of 
ficer of Hughes Corp. and Hildreth Press, 
kept service going by daily round-trip 
flights to East Stroudsburg and Bristol. 
Mr. Avery and his ground crew saw that 
the mail went to customers pronto 

There were no complaints of service 
delays while the Hughes team pitched in 
to smooth the rough spots in the two 
plants. Washed-out roads kept most of the 
employees away from work for a short 
tume. They trickled back but, unfortunate 
ly, 14 came with the news that the Diane 
brewed floods had washed away or seri- 
ously damaged their homes. 

Hughes Corp. has six plants turning 
out some 400 publications. Lined up with 
the East Stroudsburg and Bristol opera 
tions are Periodical Press Corp., Philadel- 
phia, Business Press, Inc., Lancaster, Pa., 
and Wilson H. Lee Co., Orange, Conn 
Clinton Hughes is a son of Hughes Corp. 
president Russell Hughes 
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a aad 


to meet competitive 








standardize on fewer grades 






of rag paper...and order them 


in larger quantities 


neenah (\\ 


ae 


Since the cost of paper ts about \ 
one-third of the job, you cannot 

make a successful bid if you pay 

high prices for small quantities of 

paper. But if you standardize on 

fewer grades of paper and buy them 

in larger quantities, the money you 

save can be passed on to your 

customers in the form of lower bids. 


Whatever grades of paper you seleet 
as standard items, you can be sure 
that Neenah can supply them. 
Neenah makes bonds, onionskins, 
ledgers and index bristols with from 
25% to 100% rag content in a wide 
range of colors, weights and finishes. 
In fact, Neenah makes the most 
complete line of fine business papers 
in America. 


For your salesmen, Neenah offers a 
fast-moving line of quality papers 
that are nationally advertised. 


To help you solicit business on fine 
rag papers, your Neenah salesman 
offers you — 


® Neenah Guide to Preferred 
Letterheads 

@3 Keys to Selection and Use of 
Thin Papers 

® Your Guide to Better Indexing 

@ Neenah Pattern kit 


@ The Cost of Influencing People 


ZL 


“y AL BUSIRESS PAPLRS 
S\acCt \873 








Neenah, Wisconsin 


NEENAH PAPER COMPANY, 
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THE PROOFROOM 





BY H. D. BUMP 


He Loves Us—He Loves Us Not 


) The peace of our proofroom has 


disrupted by an overt 


We 


lem over to Bumy 


een argument 


grammar decided to bump our prol 


who has broad shoul 


lers, we are sure. Could it ever be correct 


likes you better than | 


} 


you about this in 


tell 
Than is regarded as 


A Didn't the 
the seventh grade 
verb being 
than | 


likes you better than (he 


clauses, with the 


connecting 


understood. He likes you better 


like ou) He 


Phe re 


likes cither one ot us Let's 


likes ) me are other people he likes 
better than he 
and not be unhappy about the 


And 


broader than our shoulders 


face it 


matter some of our equipment its 


Put It on the Bill 
) W hat can be done about operators 


who carry over two letters when they di 


vide words? We follow the Manual of 
Style of the University of Chicago Press 
in our office. Also, we dislike the look of 


two carryover letters starting a line 


A Did you read 
fully 


our Manual care 
’ It says: “Do not, except in extreme 


cases, carry over a syllable of two letters 
We believe that this is the credo of most 
compositors, You must decide what con 
stitutes an extreme case 


When we 


nalism, we learned that most type is made 


were in high school jour 
of metal. When we emerged into the sor 
did world of commerce, we learned that 


ilterations cost money. If you are tree to 
alter at will, and don’t care how much the 
printer shudders when he sees your copy, 
zo ahead and neve r, never le ta word be $0 
livided. If you are putting out a practical 
piece, be practical 
How to Figure Figures 

Q I'm a writer, not a proofreader. | 
I should be satisfied to let an edi 


but I'd like to send 


SUPpPoOse 


ror worry about style 


out manuscripts that look professional 
This is preliminary to stating my prob 
lem, which is the use of figures. | have 


much trouble deciding whether to spell 


them out or take the easy way. | can't find 


roo much agreement in the reference 


books I emplo 


A We agree that the authorities dis 
Why | 


not settle down with one of 
The 


agree 


them University of Chicago Press 
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Style three 
pages of advice on the matter 


If you 


wara 


Manual of contains two ofr 


are directing a literary effort to 


one magazine you wish to impress 


a copy of it and determine how this 


stud | 


dragon is ordinarily slain in that editorial 
omc 


We are 


Speaking as one who does a bit of editing 


impressed by your ambition 


dead before the perfection of a 


manuscript which met every one of our 


style requirements. We'd probably buy it, 


no matter what cause the article espoused 


A” Is for a Hysterical Woman 


Q.—I caused a commotion by correct 


ing ‘an hysterical woman” to “a hysterical 


woman | be lieve that my correction wa 


valid. What say you? 
A We'd call a hysterical woman a 
hysterical woman, and be glad that we 


didn't know her. It is general practice in 


these United States to use the articl a 


before all consonant sounds, including a 


sounded “h 


How Many Are Illiterate? 
Q.—Would you 


verb for the 


tell me. the 


Nine 


proper 


following per cent of 


the pol ilace 18 (or are illiterate 
A.—Per cent means so many per hun 
are { The sentence means nine in every 
hundred. One would not say mime 1s. Onl 
one per cent would require the singular 


Alphee J Bouffard, Jr., 
& Deeney, is 1955 golf champ of Printing Indus 


right), Bensing Bros 


Silver trophy is awarded 


tries of Philadelphia 
by Tom McCabe, the PIP public relations man 





AND METHODS 


THIS DEPARTMENT WELCOMES PROOFROOM QUERIES AND COMMENT 


This Has an Easy Answer 


rule 


Q.—I‘d like to know an easy 


PROOFROOM PROBLEMS 





con 


cerning when to use toward and when to 


ust 


em 


toward 


A According to that excellent r 

e¢ book Words Into 7 pe these 
words are interchangeable 

Burns by Any Name 

Q.—Our safety committee has ¢ 


eter 


two 


asked 


me to remind you to carry a plug for the 


of “flammabl 


rather than ‘inflam 


lieve 


us¢ 
mable.” Some unsophisticates still be 
that inflammable material won't burn 


trucks 


Wa 


sull 


A.— Although we 
that 


scc 
cling to an 


rning, we believe that use of the 


is well on its way out 


Young Men Should Be Careful 


Q.—-I was reproved by a writer for cor 


ree 


take 


tcl 


trom this sentence 


me 
to 
it 


w 


me 


ting this sentence: “A young man 


heed lest he be not ensnare 


nptation.” | removed the not 


A.—The not is a fine thing to rer 
With it, the 
ans that it is desirable for young 


be ensnared. (The debatable desir 


gasoline 


inflammable 


word 


must 


1 in 


nove 


sentence 


men 


abil 


of this depends on the type of snare. ) 


¢ believe that you did your duty 


ans ‘that not 


Like the Birdies Sing 


Q.—Back when I went to school, which 


Is 

Wa 
the 
cv¢ 


It 


Lest 


reaching away back, the use of “like 

s frowned upon. We had to use “as 
yugh,” “such as,” or “as if.” Now, in 
rything (almost) I read, | run across 


looks like the contest will be close 


or 


It looks like there will be an argument 


Is 


tling against such usage 


they 


such usage now considered correct 


grammar boys are still 


A The 


irc fighting a losing contest 


Me, Myself and the Doctor 


use 
ret 


sn 


} 
Dil 


Yi 


never be use 


its 


Q 1 am wondering whether | sl} 


me or myself in this sentence 


lects the combined judgment of 


ith and myself 


A Why This is the 


igment of Dr 


not say 
wd ju 
Myself” st 


d exce pt in connection 


ur version 1s incorrect 
} 


antecedent 
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The Inland Printer maintains a Book Department 


writing the magazine, 309 





and copies of the Book List may be obtained by 
Jackson Blvd., Chicago 6, Ill. When so noted, books reviewed here 


may be obtained by sending money order or check with order. Price includes 35¢ handling charge 


Offset Press Operation 
OPERATION OF THE OFFSET PRESS, 
Makarius (American 
451 Coit Se., Orvington 11, 


by Theodore 
Graphic, Inc 
N. J. $10 
copies co one purchaser ) 

This 25-chapter, illustrated book re 


Discount on more than five 


flects the author's practical experience 
He details such topics as setting pressure, 
inking rollers, dampeners, fountains, split 
fountain printing, mounting plate and 
blanket, drying, and register troubles 

A chart lists 28 common ink problems, 
their causes and remedies, and tells how 
to identify them. Other charts show color 
cleanliness differences when mixing two 


inks, and the result of 


complementary 
mixing varying percentages of laketin« 
with lemon yellow, warm red, and pea 
cock blue 
which should help to solve offset printing 
problems. On the last page Mr. Makarius 


There are 66 case histories 


offers to answer inquiries and assist in 


solving any problem 


Typography for Book Printers 
INTRODUCTION TO TYPOGRAPHY, by 


Oliver Simon ( Penguin Books, Inc., 3400 
Clipper Mill Rd., Baltimore 11, Md. 85 
cents ) 


By “typography” Mr. Simon means th 
typographic design of books, and in this 
paper-back edition he gives the basic rules 
of book design and composition. Any 
printer who is not familiar with the tra 
ditions of design and pagination will find 
here all the rules he needs to know for 
producing a small book or a 15-volume 
set 

Beginning with the rules of composi 
tion, Mr. Simon goes on to give examples 
of the proper ways to set text pages, pla 
and poetry. He also demonstrates the cor 
rect form and order for the preliminar 
pages of a book, which so often are a 
puzzle to both author and printer. The 
final chapters tell how to set a bibliog 
raphy and index, how to use rules and 
ornaments, and how to obtain the best 
results in presswork and binding 

Because this is an English book (it is 
a revision of a hard-cover edition first 


published in 1945), some of the rules 


particularly for punctuation and style 
vary from practices in this country. How 
ever, the basic rules of book design as 


given by Mr. Simon are the same 


R&E Council Proceedings 

PROCEEDINGS OF THE STH ANNUAI 
MEETING (Research & Engineering 
Council of the Graphic Arts Industry, 
Inc., 719 Fifteenth St, N.W., Washing 
ton 5, D. C. $10. One copy free to Council 
members ) 

A wide range of information—some of 
it pure research, most of it dealing with 
to day 


practical, day operations—is in 


this report. The subjects, all of which 
were discussed at the R&E Council's an 
nual meeting last May in Boston, include 
proper illumination for color work, plant 
lighting and painting, cquipment main 


About 


half the book is devoted to progress re 


tenance, and automatic controls 


ports on research projects currently being 
conducted by printers, publishers, and 
equipment manufacturers 

Because these are unedited, verbatim 
accounts as given by speakers at the Coun 
cil meeting, they do not make the easiest 
reading. But the persistent reader, who is 
willing to skim the now meaningless in 
troductory remarks of chairmen and the 
occasional meanderings of speakers, will 


find a wealth of information on current 


problems and the industry's fucure 


Story of 3M's Development 
BRAND OF THE TARTAN, by 
Huck ( Appleton-Century-Crofts, Inc., 35 
W. 42nd St., New York 1. $3.50) 
This book, the 
Mining & Mfg. Co 


of a small mining concern into a large 


Virginia 


history of Minnesota 


traces the evolution 


diversified manufacturing enterprise. Es 


sentially, it is the story behind silica 
quartz, the basi pro luct from which the 


company branched into many areas, in 


cluding the graphic arts industry. In the 
graphic arts, the author says M’s lead 
ership is being strengthened by presensi 


tized offset plates for lithographers, a 


process for copying printed ma 


special 
terial, and scientists are working on new 


methods for letterpress printing.’ 





Manual of Alphabet Styles 

A MANUAL OF 2,750 ALPHABE1 
STYLES (Photo-Lettering, Inc., 216 I 
Sth St., New York 17. $5) 

Compiled by Edward Rondthaler and 
designed by Herman Beeber, this is a mas 
sive encyclopedia of the work of mor 
than 100 letterers, calligraphers, and type 
designers, Their styles are grouped in 18 
major and 48 minor classifications 

lo make the book orderly, the designer 
used a simple device to divide each page 
into four or five parts. The format com 
bines some of the features of a card file 
with the convenience of a bound book. A 
marginal spotting device guides the user 
to what he wants without reference to 
pare numbers 

Single-line showings of the 2,750 
styles are featured in one section, Another 
displays their use for headings. Also 
shown are examples of what the com 
pany's experts can do in varying the size, 
weight, and form of original copy with 


photographic techniques 


Static Electricity Problems 
SUPPLEMENT TO STATIC ELECTRIC 
ITY IN PAPER HANDLING (Research & 
Engineering Council of the Graphic Arts 
Industry, Inc 19 Fifteenth Se, N. W 
Washington 5, D.C. $5. Free to R&I 

Council members ) 
This 14-page supplement contains a 
A Guide for Uniform Indus 


trial Hygiene Codes or Regulations for 


reprint of 


the Use of Radioactive Static Elimina 
tors,” which was developed by the Ameri 
can Conference of Governmental and 
Industrial Hygienists. Included are com 
plete details for the construction of a 
search probe for detecting 


A bibliography lists 16 


home-made 
static electricity 
authoritative papers on the subject of 


Stati electricity and radioactive Static 


climinators 


Linoleum Block Printing 

LINOLEUM BLOCK PRINTING, b 
Francis J. Kafka (THE INLAND PRIN‘ 
ER Book Department, $1.60) 

Mr. Kafka, an industrial arts instructor 
in New York Cut 


book a wide range of information about 


has included in this 


the histor ind development of block 


printing, and he goes into detail about 


cutting and printing linoleum blocks 
Although it is aimed primarily at the 
hobbyist, the book describes many tech 
that will be valuable to the com 


printer. Man 


niques 
mercial printers find them 
elves called upon to cut linoleum and 
rubber plates especiall for second-color 
tint blocks, and the working methods ce 
ved by Mr. Kafka are those that have 
produced the best quality printing 


| the book deals 


with suitable designs for block printing 


Liberall illustrate 


er techniques for cutting lino 
leum blocks, and printing on different 


matcrials 


| 











Canadian Group Reveals 
Its Convention Program 


Equal portions of business, technical 
subjects, and entertainment were on the 
advance program issued for the 16th an 
nual convention of the Canadian Graphu 
Arts Association. The event was scheduled 
for Oct. 13-15 in Quebec City. Headquar 
ters hotel was the Chateau Frontenac 

Beginning with an early registration 
session and open house during the eve 
ning of Oct. 12, association members had 
a full round of events planned tor them 

On the technical side, E. W. Scott of 
the Kyerson Press, Toronto, was slated to 
talk on “Cost Accounting Methods for 
Larger Shops,” and F. A. Smith, secretary 
manager of the Montreal Employing 
Printers’ Association, was listed to dis 
cuss cost accounting in the small plants 
Increased printing sales is the topic an 
nounced for J. F. Hayes of Southam Print 
ing ©o., Montreal. Several business ses 
sions also were scheduled 

Convention guests also had ahead of 
them a full program of sightseeing trips, 
luncheons and the annual banquet 


Supply Salesmen's Guild Chooses 
New Officer Slate for 55-56 


Members of the International Printers 
Supply Salesmen's Guild have a new slat 
of othcers for 1955-56. Leading the group 
during the coming year will be Lee Au 
gustine, vice-president of Printing Ma 
chinery Co., Cincinnati. He will be as 
sisted by Myron F. Lewis of Graphic Arts 
Publishing Co., Chicago, first vice-presi 
dent; and Damon H. Moore, Dallas re 
gional manager for Michle Printing Press 
& Mig. Co., second vice-president. Secre 
tary of the group is Louis A. Croplis, New 
York regional manager for American 
Type Founders, and Allen B. Sulzer of 
California Ink Co., Los Angeles, serves as 
treasurer 





Devoted to timely items concerning men and 
events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


Ad Typogs Set Convention 
In Florida This Month 


Advertising Typographers Association 
of America, Inc., whose membership roll 
lists some 70 companies operating plants 
in 25 cities spread through 18 states, will 
hold its 29th annual convention Oct. 26 
9 at the Balmoral Hotel, Miami Beach 

Business sessions, leaving time for sea 
side recreation, will feature discussions of 
costs, production, and customer relations 
Costs and production are due for review 
in terms of the association's annual ratio 
study and its meaning to management 

President Carl H. Ford of J. W. Ford 
Co., Cincinnati, will preside until officers 
are named or reélected to serve through 
the association's 40th year. Assisting Mr 
Ford in carrying on the organization's 
work during the current year were vice 
president Walter T. Armstrong, president 
of Walter T. Armstrong, Inc., Philadel 
phia, and Mrs. E. W. Shaefer, treasurer, 
who heads Tri-Arts Press, Inc., New York 
City. Glenn C. Compton, former eastern 
editor of THE INLAND PRINTER, is exec 
utive secretary 


Jim Saul, staff representative of the National Safety Council's Printing & Publishing Section, and 


Lillian Stemp, vice-chairman of the section, make pressmen’s hats to be worn by section's executive 
committee. Hats will identify committee members at National Safety Congress in Chicago Oct. 17-21 


¥ 





NPEA Meeting Scheduled 
During PIA Convention 


National Printing Equipment Assn., 
Inc. will stage its annual meeting during 
Printing Industry of America’s conven 
tion in Atlantic City. As in past years the 
NPEA board of directors will meet on the 
second day, Oct. 18, and there'll be a 
general membership meeting and lunch 
con on the 19th 

Presiding until othcers for the coming 
year are elected will be Richard B. Tullis 
of Miller Printing Machinery Co. Serving 
with him during the past year were the 
vice-president, Martin M. Reed of Mer 
genthaler Linotype Co., treasurer, James 
W. Coultrap of Miehle Printing Press & 
Mtz. Co., Inc., and secretary, James E 
Bennet 

It is expected that the association will 
consider questions concerning the pro 
jected Seventh Educational Graphic Arts 
Exposition. The background for such dis 
cussion would be the proposal to hold the 
exposition in 1959, and whether it should 
be staged in Chicago or New York City 
Iwo have been held in Chicago and two 
in New York 

Chicago, where the 1950 exposition 
was held, is a more central location and 
has exhibition halls large enough for the 
big show. On the other hand, the New 
York Club of Printing House Craftsmen 
is Campaigning for its city because 1959 
marks the 5Oth anniversary of the Inter- 
national Craftsmen movement, which 
stemmed from the formation of the New 
York Club in 1909. The New Yorkers 
also point out that all previous exposi 
tions have been held in conjunction with 
the International Printing House Crafts 
men’s annual convention 

A few months ago, A. E. Giegengack, 
president of National Graphic Arts Ex 
positions, Inc., sent out a questionnaire 
asking exhibitors at the 1950 exposition 
to express their preference between Chi- 
cago and New York as the next show 
place. Mr. Giegengack has not reported 
the results, but has received some 150 re- 
plies from the 200 questionnaire recip- 
ients. A large majority of the 150 ex 
pressed a desire to have the exposition 
staged in 1959 


Board of Six Judges Announced 
For Canadian Mail Contest 


The board of judges was announced r« 
cently for the 1955 Canadian Direct Mail 
Leaders contest, sponsored by Provincial 
Paper, Ltd. Chairman of the judging panel 
is Roydon M. Barbour, promotion counsel 
for Presentation of Canada, Ltd 

Mr. Barbour will be assisted by Vernon 
Martin of Walker Press, Paris, Ont.; Ger 
ry Moses of Imperial Oil, Ltd., Toronto; 
D. Mahoney of Frank W. Horner, Ltd., 
Montreal; J. M. Burns of Cooper & Beatty, 
Toronto; and W. C. Beamer of the Bell 
Telephone Co. of Canada, Montreal 

Entries for the contest closed Sept. 15, 
and winners without rank will be chosen 
in six groups. Award certificates will be 
given to the sponsors, designers, and pro 
ducers in each group 
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Cc. C, MEANS 


Michigan Trade Secretary 
Will Retire in December 


C. C. (Cy) Means, manager of the 
Graphic Arts Association of Michigan, 
Inc., for the past 28 years, will retire on 
December 31. Highly respected as one of 
the outstanding trade secretaries in the 
United States, Mr. Means for the past year 
has been chairman of the Printing In 
dustry of America Private Plant Commit 
tee. He will continue in a consulting ca 
pacity with GAAM 

Mr. Means was born in Kansas, raised 
in Illinois, and later became journeyman, 
toreman, superintendent, and manager ot 
printing plants in Chicago. He has been 
salesman, sales manager, vice-president of 
printing machinery manufacturers in Chi 
cago, Philadelphia and New York 

Nearly 300 firms make up the mem 
bership of the Graphic Arts Association 
of Michigan. The association includes 
firms which operate both union and open 
shops. One of its important areas of a 
tivity is the negotiation of 15 group labor 
union contracts in the city of Detroit 
alone 


Education Association Prepares 
New Course of Study Outlines 


The International Graphic Arts Educa 
Association has made a suggested 
course of study outlines for graphic arts 


c10n 


education available to teachers, educators 
and printers 

Bound into one volume, and offered at 
no cost to IGAEA and Education Council 
of the Graphic Arts Industry members, 
the outlines cover these levels: industrial 
arts education, industrial arts education 
teacher training, vocational schools, tech 
nical institutes, and colleges and univer- 
sities offering a major course of study in 
printing Management 

Committee chairmen were Bruce D 
Cheadle, Chicago; Milo T. Oakland, De 
Kalb, Ill.; Charles K. Kennedy, Nashville, 
Tenn.; Richard Hoffman, Los Angeles 

For more information, write to the 
International Graphic Arts Education As- 
sociation, 719 Fifteenth St., N.W., Wash 
ington 5, D. ¢ 


Five Drawer Proof and Specimen 
sé 


Cabinet No. 1032 


x IA 


Hamilton Thre 


HAMILTON 


deep 


interlocked with Five 





Proof and specimen cabinets 
for safe, clean, convenient storage 


e Drawer 


— +) 





wide 


Protect valuable artwork and pr ofs, save time loc iting 
mat make well-organized use of floor and storage 
pace ! you'll nate ly increase composing 
room efficiency to cut operating costs. That’s why all 
teel proof and specimen cabinets are highly rated 
member f the Hamiltor t ye cabinet family 

Drawers hold materials flat, walled away from damage 
by heavy teel yet € ily ¢ é ble. A black canvas 
( er f ter mpletely over ¢ h drawer to keep out 
dust. Drawers run sn thly on roller are removable 
but protected from accident louts by safety stops 
f yrtne € these f ve ind three drawer units can in 
terlock to build storage upward on the same floor area 
There é e nd profit in providing ich efficient 


Also by Hamilton 


newspaper 


outstanding type cabinets, imposing tables, 


tables, ad assembly 


trucks, 


cabinets, galley 


cabinets, 


and 


Hlamilttorn. 


PRINTERS EQUIPMENT 


chase racks, work benches, scellaneous units 


accessories of many kinds 
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700 NAPL Delegates Re-elect All National Officers 


All national officers of the National 
Association of Photo-Lithographers wer 
reclected at the 24rd annual convention 
and exhibit of the organization in Cleve 
land Sept. 21-24. More than 1,000 at 
tended, with additional superintendent: 
and their subordinates arriving for the 
all-day 


Sept. 24. The association now has aj 


technical session on Saturday 


proximately 700 members 

Ke x G Howard, Howard (o., Peoria, 
IL, will continue as president for another 
year, as will George R. Hoover, Joseph 
Hoover & Sons Co., Philadelphia, in the 
post of vice-president. Walter E. Soder 
strom will be executive vice-president 
and Penn R. Watson, Sr., William J. Kel 
ler, Inc., Buffalo, was renamed treasurer 
Robert S$. Emslie, Jr., 
Frank R 
will have headquarters in the New York 
offices of the association, 417 W. 45th St 

Wednesday morning's program opened 


as secretary, and 
Turner, |r, as cost accountant 


with a directors’ meeting and was fol 
lowed by d luncheon for the top exccu 
tives. President Rex G. Howard presented 
the address of welcome at the opening 
session We-nesday afternoon 

Talks were made by Fred W. Hoch 
New York City management consultant 
on “Setting Up Lithographic Production 
Standards for the NAPL,” and by Ralph 
Karsten of Chicago, new president of the 
Screen Process Printing Association In 
ternational, on “Silk Screen as a Suppl 
ment to Lithography 

A panel discussion on “Gearing Pro 
duction and Sales” opened the Thursday 
morning session. With Joseph F. Mat 
lack, vice-president of Edward Stern and 
Co., Philadelphia, presiding, panel talks 
were presented by Stephen I, Smith of the 
Kaufmann Press, Inc., Washington, D. ¢ 
who discussed the sales manager's ang 
and by R. Walter Blattenberger, Western 
Printing and Lithographing Co., St 
Louis, who analyzed the production man’s 
rroubles 

Karl F. West of the Lithographic Tech 
nical Foundation spoke on “What Re 
search Means to You and Your Business 
He was followed by George A. Mattson 
executive director of the Chicago Lithog 
raphers Association, Inc., with a talk on 
Industrial Relations in the Lithograph 
Industry 

A mecting for trade platemakers closed 
the Thursday morning session 

Atter lunch, Charles V. Morris, assist 
ant to the president of Reinhold-Gould 
Inc., New York paper house, presented an 
illustrated talk on “Chick Morris, Lithog 
rapher, Examines His Advertising and 
Public Relations 

Delegates heard next reports of the 


mi mt 


ership, resolutions and nominating 
COMMITLCeS 

How Efficient Are Our Finishing 
Operations’” was the subject taken by 
Roger M. Gray of Dupli-Print Services 
Inc., Mansfield, Ohio. Mr. Gray provided 
delegates with a comprehensive, detailed 
outline of finishing operations 

Harvey T. Holsapple, vice-president of 


the Kemart Corp., discussed his con 


84 


pany s Kemart Color Separation Camera 
and Process 

Thursday sessions ended with a visit to 
the Harris-Seybold Company, which man 
ufactures, among other equipment, presses 
for the offset lithographic trade 

The Eastman Kodak Co., Rochester 
N.Y., held the floor at the beginning of 
the Friday sessions. Eastman’s new film, 
Bradshaw's Billions,” was presented by 
S. G. Hall, assistant manager of Eastman 
Kodak's Graphic Reproduction Division 
What's New in Photography?” was the 
subject for a talk by L. E. Goda, Jr. of 
Eastman Kodak. Among other equipment 
mentioned, he gave a detailed description 
Camera, 


of Eastman’s new Listomati 


Special Days Scheduled 
For 1956 Printing Week 


Special “days” to be celebrated in con 
nection with 1956 International Printing 
Week have been announced by the Inter 
national Printing Week Committee in re 
sponse to requests for greater emphasis on 
the individual printing processes 

The 1956 International Printing Week 
will begin with “Letterpress Day” sched 
uled for Monday, Jan. 16. “Benjamin 
Franklin Day” is the title given to Frank 
lin's 250th Birthday Anniversary on 
Tuesday, Jan. | Lithography Day” is 
scheduled for Wednesday, Jan. 18, with 
Thursday, Jan. 19, set aside as “Gravure 
Day The silk screen printers will get 
special attention on “Screen Process Day 
on Friday, Jan. 20, and ‘Publishers’ Day 
has been named for Saturday, Jan. 21 

Graphic arts groups throughout the in 
dustry are being asked to hold special 
Printing Week observances on the dates 
specified for emphasizing their particular 
processes and to Cooperatc throughout the 
week with other groups in bringing the 


Printing Week story to the public 


Here's Miss Printing Week for 1956 already! 
She's Joanne Dru of Warner Brothers movie stu 
dios. You'll see more of her later in publicity 
shots being dreamed up by Floyd Larson, chair 


man of the 1956 Printing Week celebration 


DR emeatiaal 








which will be announced to the trade 
soon 

Concluding the Friday morning session 
was a talk on “The Selection, Training 
and Management of a Sales Force” by 
John L. Hallstrom, sales manager of Ed 
ward Stern and Co., Inc., Philadelphia 

An inspirational talk was presented at 
the close of the Friday noon luncheon by 
Dr. Kenneth McFarland, educational con 
sultant to General Motors Corporation 

The first talk Friday afternoon, “The 
Relationship Between the Platemaker and 
the Lithographer,” was given by William 
T. Stevenson of the Stevenson Photo Col 
or Separation Co, 

A panel on “Quality Control” was a 
feature Friday afternoon. Presiding was 
Stanley R. Rinehart, assistant manager of 
the Printing Division of E. 1. du Pont de 
Nemours & Co., Wilmington, Del. Three 
panelists were Edward B. Haden, director 
of quality control for the Esterbrook Pen 
Co., Philadelphia; Phil Tobias, director 
of research for Edward Stern and Co., 
Inc., Philadelnhia, and Charles E. Mallett, 
Rand Avery-Gordon Taylor, Inc., Boston, 
who read a paper prepared by Douglas I 
Reilly of Buck Printing Co., Boston, who 
was unable to be present 

Closing talk was on “Cronar Perform 
ance Characteristics” by John M. Centa, 
research engineer for E. I. du Pont de Ne 
mours & Co 

With William J. Stevens presiding, the 
all-day technical session on Saturday fea 
tured the following 

Michael H. Bruno, research manager 
Lithographic Technical Foundation, on 
Technical.” 

Frederick J. Dankert, technical service 
manager, Howard Flint Ink Co., on “Ink 

Joseph H. Dunton, vice-president in 
charge of sales for W. C. Hamilton & 
Sons, on “Paper 

Adoloh R. Fretcher, foreman of the 
plate denartment for the Copifyer Lith 
graph Corporation, on “Plates 

Albert R. Materazzi, technical repre 
sentative for Litho Chemical and Supply 
Co., Inc., on “Chemicals 

John McMaster, manager of graphic 
reproduction sales for Eastman Kodak, on 

Film and Camera 

Howard J. Seel, chief development en 

vineer for the Harris-Seybold Co., on 
Press 

Some 50 manufacturers and distribu 
tors of offset lithographic equipment and 
supplies presented exhibits and demon 


strations Of equipment 


Maintenance Show Scheduled 


The seventh annual Plant Maintenance 
and Engineering Show and Conference 
will be staged Jan. 23-26 in Philadel 
hia’s Convention Hall. Exhibits are ex 
ected to number about 400, attracting 
ome 20,000 executives charged with the 
upkeep of factories and machines. Con 


1 
} 
' 
s 


ference attendance of some 2,500 engi 
neers is forecast. Registration cards are 
available from Clapp & Poliak, Inc., 341 


Madison Ave., New York 17 
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antuma, Baarlaer Chosen to Head 
ew Slate of Officers for ITCA 


Harold R. Dantuma of Reliance Type 
setting Co., Chicago, is International Ty 
pographic Composition Association's new 
president. He succeeded Harold L. Mc 
Girr, Morris & Walsh Typesetting Co., 
Inc., New York City, and was advanced 
from the first vice-presidency to the toy 


enhanced its practical values for plant 
owners and executives. They assembled 
in six groups, each small enough to ease 
the way to free-wheeling discussion. But 
the six moderators didn't stay put. That 
was the new angle. Ata given signal, each 
moderator switched to another group, and 





H. R. Dantuma J. L. Baarlaer 
post at the association's 36th annual con 
venuon Sept 10 in Atlantic City 

Cincinnati Typesetting’s Joseph L 
Baarlaer was raised from second to first 
vice-president. Frank Lightbown, Cecil 
H. Wrightson, Inc., Boston, was named 
second vice-president. Reélected treasurer 
is John W. Shields, who operates a 
Bridgeport, Conn. composition house un 
der his own name. Frank M. Sherman, 
continuing as executive director and sex 
retary, introduced W. E. Switzer as the 
new assistant secretary 

Some 


) 


250 representatives of member 
hirms attended business sessions staged on 
three MOrnings Among session features 
were a progressive symposium for plant 
owners and executives, and a review of 
the guaranteed annual wage situation and 
its relation to the graphic arts industry 
Convention co-sponsors were the New 
Jersey Typesetters Association, Inc. and 
the Philadelphia Typesetting Association 
Mr. McGirr gaveled the tee-oft session 
NJTA’s Ferd S. Laile, 
chairman, welcomed the registrants and 
ITCA past president Oscar Hoffman of 
St. Louis responded. Then came reports 


convention co 


from officers, including Canadian vice 
president Walter A. Adamson of Toronto 
Walter A. Morawski, vice-president of 
North American Composition Co., Inc 
Philadelphia, detailed the 
principles of display composition 

Mr. Sherman reviewed the 1954 com 
posite profit-and-loss statement, which 


fundamental] 


' 
showed a profit slightly higher than 
1953's net. He also told how to use the 
figures tor checking the month-by-month 
progress of a composition business. He 
explained a new form which enables 
members to compile operating percent 
ages monthly instead of waiting for the 
results of the annual composite ratio 
study. Later on, the executive committec 
voted funds for setting up a uniform 
bookkeeping and accounting system for 
the benefit of member houses 

The progressive symposium on the se 
ond mornings Was Ziven a new twist that 





Frank Lightbown Frank M. Sherman 
kept switching until he had led discussion 
of his topics for the benefit of all groups 


ITCA Names W. E. Switzer 
As Assistant Secretary 


Frank M. Sherman, International Ty 
pographic Composition Association secre 
tary and executive director, announced 
last month the aj 
pointment of W. I 
Switzer as assistant 
secretary. Mr. Swit 
zer will devote 
most of his ume to 
member service 
work af association 
headquarters in 
Philadelphia. He 
also will plan and 
supervise the oper 
ation of conven 
tions and conter 


W. E. Switzer 


ences, and he lj the 
ITCA local groups plan their activities 
Born in LaCrosse, Wis., Mr. Switzer 
comes from a family of printers in west 
crn Missouri and southe astern Kansas As 
a youth in Webb City, Mo., he hand-set 
type in his uncle’s weekly newspaper and 
commercial printing plant, and became a 
Linotype operator 
While working at his trade for finan 
cial support, he attended Ozark Wesleyan 
College and the University of Missouri 
Iwo years ago, he received a Bachelor of 
Arts degree in economics trom American 
in Washington, D.C. His 
post-graduate, two-year study of printing 
management at Carnegie Institute of 
Technology earned him a Bac he lor ot 
Science degree. Before he enrolled at Car 
negic, he worked for four years in the 
Hendricks-Miller typographic plant in 
Washington, D. ¢ 
During World War II, Mr. Switzer 


enlisted 


Universit 


served tor three years as a Nav 


man and tor two years as an officer 


The tinal general session next morning 
teatured a review of the Symposium dis 
cussions by all six moderators. This ses 
sion also dealt with budgetary control, 
progress and development of phototy 
pography, and the guaranteed annual 
wage, known as GAW 

Speaking as Printing Industry of 
America’s industrial relations director, 
Edmund J. Flynn saw no need for GAW 
in the graphic arts industry. He called the 
industry's full employment picture the 
best defense against any guaranteed wage 
plan 

Seasonal variation of printing and 
publishing employment is relatively in 
significant. The cyclical unemployment 
factor from year to year is extremely low 
In the recession year 1949, commercial 
printing employment dropped less than 
one per cent from 1948, a year of pros 
perity. In the mild recession year 1954, 
it increased over 19534 while employment 
in non-durable goods industries dropped 
about five per cent 


Commanday, Trade Typographer, 
Retires After Half-Century 


Matthew H. Commanday, well known 
in the trade composition field, is no longer 
hanging his hat in the Commanday Bros 
plant that he founded in New York City 

5 years ago. After a business career that 
spanned a half-century, he now is living 
in retirement in California 

It was 1904 when Mr. Commanday, 
coming from Fall River, Mass., did his 
first plant work in Boston, He set up his 
own business in New York in 1920, and 
soon was joined by his brothers, Joseph 
and Victor. Now associated with them in 
carrying on the business is Victor's son 
Melvin 

Mr. Commanday joined the New York 
Monotype Group in 1927. For the past 
20 years, he was librarian of the group's 
matrix pool, which handles purchases of 
new matrices and rentals to members. Mr 
Commanday was named head of the group 


four years ago 


James J. Hatton Is Dead at 79; 
Was Craftsman for 46 Years 


The Printing House Crattsmen’s move 
ment has lost another of its long-time 
members. James |. Hatton, whose share 
your-knowledge career began when the 
first club was organized in New York 46 
years ago, died Aug. 15 in Watertown 
N.Y. He was 79 

Better known as © Judge Mr. Hatton 
was one of the two New York Club dele 
gates to the Philadelphia convention in 
1919 when the International Association 
of Printing House Craftsmen came int 
being. He was the New York Club's fifth 
president and served actively on its board 
of directors until his final illness 

Phroughout the New York afca Mr 
Hatton was known as an authority on all 
phases of electrotyping. For some 40 
years, he was a sales executive for Really 
Electrotype Co. in New York City. Ear 
lier, he was superintendent of several 
printing plants, and at one time he was 
superintendent of printing and engraving 
for the Hearst magazines 
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We have two 48 inch screens 
a 150-133 line to fit 
ag / your big job..... also a 36 inch 
lf 250 line for projection 


or fine reproduction 





A COMPLETE PLATE MAKING SERVICE FOR OFFSET, LETTERPRESS AND ANILINE 
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3,000 Attend SPPA Convention, 
Name Ralph Karsten President 


By Victor Strauss, Presentation Press, New York City 


The Screen Process Printing Associa- 
tion held its seventh world convention 
Sept. 10-14 in Adiantic City. The conven- 
tion was a success in every respect. More 
than 3,000 people participated, according 
to the convention chairman, Joseph E. 
Podgor, president of Podgor Silk Screen 
Industries, Philadelphia. 

The conventioneers had a variety of ac- 
tivities to choose from. At the art show 
they could see hundreds of specimens that 
exemplified the scope and effectiveness of 
screen printing; at the manufacturer's 
show they could review all the materials 
and equipment available to the screen in- 
dustry, and at the forums they could dis 
cuss on the management level the prob- 
lems of sales and advertising as well as the 
availability of subsidiary equipment 

The leaders of SPPA who keep this or 
ganization going by serving as officers and 
committee members had plenty to do. The 
executive Committee was in session for 
two full days, and the board of directors 
met and elected new officers 

Ralph A. Karsten, Screen-Flock Indus 
tries, Inc., Chicago, succeeds Milton 
Grant, Silk Screen Process, Inc., Cleve 
land, as president of SPPA. Harold Bea 
ver, Big Beaver Specialty Co., Royal Oak, 
Mich., was elected vice-president, and 
Dominick DePalma, DePalma Company, 
Boston, is the new treasurer 

The six new regional vice-presidents 
are R. C. Ragan, western; Vincent Mace, 
eastern; William N. McGhee, southern 


Warren Burdick, central; Ray Rueby, 
northern; and Robert Vandenbossche, in 
ternational vice-president 

The first forum, “Sales Management,” 
had three speakers. John E. Donnegan, 
graphic arts specialist for General Electric 
Co., discussed selling “From the Buyer's 
Chair;"’ Charles E. Schatvet, president of 
Guide-Kalkhoff-Burr, Inc., New York 
City, presented “A Salesman’s Salesman,” 
and Ernest Schmatolla, vice-president of 
Publishers Printing Co., Inc., New York 
City, explained how to make “Estimates 
That Pull.’ 

The printing industry was well repre 
sented during the next forum, Advertis 
ing. William T. Clawson, marketing di 
rector Of Miller Printing Machinery Co., 
Pittsburgh, spoke on “Advertising Funda 
mentals,’ and Leo H. Joachim, New 
York, publisher of Printing News and 
Productionwise, discussed the results of a 
printers’ self-advertising census 

The Subsidiary Equipment forum was 
staffed with Joel Frados, associate editor 
of Modern Plastics magazine, who intro 
duced his audience to “Vacuum Forming,’ 
Bill Freedman, president of Freedman 
Cutouts, New York, who explained 

Mounting and Die Cutting,’ and Ber 
nard Halpern, graphic arts consultant, 
Philadelphia, who showed with the help 
of many slides how much there is to know 
about cameras 

Walter Soderstrom, executive vice 
president of the National Association of 


Ralph Karsten of Chicago, (center) is the newly-elected president of Screen Process Printing Associa 
tion, International. Mr. Karsten, together with Dominick DePalma of Boston, treasurer, (left) and 


Harold F. Beaver of Royal Oak, Mich., the vice-president, (right), was elected during SPPA convention 











Photo-Lithographers, was the featured 
speaker at the chapter officers’ meetings 

The trend of silk screen toward be 
coming an industry was quite noticeable 
in the manufacturers’ show. More than 
0 firms exhibited their products, Many 
names well known to printers were to be 
found there, too 

The General Research and Engineer 
ing Co., Grand Rapids, Mich., demon 
strated a press that feeds, prints, dries, and 
automatically delivers the dry print 

Another interesting piece of equipment 
was the hand-printer shown by Ken 
Equipment Corporation, a division of 
Podgor Silk Screen Industries, Philadel 
phia. The hand printer is a combination 
of a one-hand squeegee and a solid metal 
printing table equipped with a vacuum 
bed. The hand printer is practical for large 
size and short-run jobs and may also prove 
effective in silk screen service shops 

Joe Grossman, a past president of SP 
PA, introduced the newly-elected Miss 
SPPA: Dorothy Mae Johnson, “Miss Ore 
gon” and the top finalist of the “Miss 
America” contest. 


New York Investors Buy 
American Type Founders 


A New York investment group has 
signed an agreement to purchase Ameri 
can Type Founders, Inc., Elizabeth, N. J., 
printing equip 
ment manufacturer 
and a subsidiary of 
Daystrom, Inc. An 
nouncement of the 
signing was made 
Sept. 23. The New 
York purchasers 
are headed by Da 
vid Berdon and Jay 
Levine. Louis ¢ 
Edgar, Jr., who was 
executive vice 
president of ATF, 
will be president of 
the new organization. Edward G. Wil 
liams, former president of ATF and a 


Louis C. Edgar, Jr. 


vice-president of Daystrom, will remain 
as a director of ATF and also will serve as 
a special consultant to the company 
Dante |} 
Meter Co 
chairman 

In announcing the change in owner 
ship, Mr. Edgar said, “American Tyyx 
Founders Co., Inc., will now be operated 
as an independent corporation, concen 


Broggi, president, Neptune 
New York, will be board 


trating all activities on the manufacture 
and distribution of printing equipment 
The present management group will con 
tinue to operat the company, and we are 
already investigating possible areas for 
expansion of graphic arts activities 

Thomas Roy Jones, president of Day 
strom, estimated that proceeds from the 
sale of ATF, after tax adjustments, will be 
about $9 million 

Among ATF executives, William W 
Fisher will continue as vice-president of 
operations, Milton J. Goger will be vice 
president and treasurer, and Robert A 
Tobias will continue as vice-president of 
sales 


87 








Letterpress Future to Be One Keynote of |AES Meeting 


Good business habits, Americanism 
and the future of letterpress printing will 
be the keynotes of the 58th annual con 
vention of the International Association 
of Electrotypers & Stereotypers, Inc. at the 
Shoreham Hotel, Washington, D. C., Oct 
19-22 

More than 400 persons are expect d to 
attend the opening session Wednesday 
afternoon, Oct. 19. Carl N. Becker of 
Milwaukee is [AES president and A, P 
Schloegel, Cleveland, is executive secre 
tary treasurer 

Following the appointment of conven 


tion committees and the reports of officers, 


a special public relations illustrated re 
port will be submitted. This program has 
is its Objective the education of present 
and potential buyers of printing to the 
advantages of letterpress printing, 
through the effective use of electrotypes 
and stereotypes 

Thursday morning's session will start 
with a talk on good business habits by 
John A. Reilly, president of the Second 
National Bank of Washington, D. ¢ 

Highlighting the Thursday morning 
meeting will be an open forum, “What's 
Your Problem,’ conducted by Peter | 
Regan, Jr., managing director, Electro 
typers & Stereotypers Association of New 
York, Ine 

Thursday afternoon, Charles A. Har 
wood, manager of sales and field opera 
tions for the Miehle Printing Press & 
Mig. Co. of Chicago, is scheduled to tell 
What's Happening and What's Ahead 
in Letterpress Printing Presses.” He will 
be followed by Harry Wolfe, Davis, De 
lany, Inc., New York, who will talk on 
Awgressive Management and Its Rela 
non to Progress in Printing Practices.” 

Letterpress Awards” will be an 
nounced Thursday night at the annual 


banquet. These “printing Oscars” will be 
awarded for the first time this year by the 
association for outstanding contributions 
to the letterpress printing industry 

Friday, Oct. 21, is a “no business day 
on the convention program. Delegates 
and guests will take a bus trip to Annapo 
lis to see the Naval Academy cadets on 
parade 

The closing session Saturday morning 
will feature a talk on “Job Tickets That 
Pay Dividends” by C. A. Mawicke, past 
president of the Association and president 
of Pontiac Engraving & Electrotype Co., 
Chicago. James R. Brackett, general man 
ager of the Printing Industry of America, 
will speak. Election and installation of 
officers will close the convention 


Silk Screen Print ls Winner 
In Ford Industrial Awards 


An eleven-color silk screen print made 
by Jerome E. Latawiec, Milwaukee Boys 
Technical School student, won top honors 
in Ford Motor Company's ninth annual 
Industrial Awards Competition. His entry 
was judged the most outstanding among 
over 5000 submitted in various industrial 
classifications 

Of that total, some 400 were entered 
in the graphic arts division. They included 
single and multicolor letterpress, offset 
and silk screen entries in nine groups, 
each of which received $400 in cash 
prizes, Outstanding achievement awards 
in this division went to Mr. Latawiec, 19, 
and to Merle Baghtel, 14, of Tappan In 
termediate School, Detroit. The awards 
entitled them and their teachers to a three 
day, all-expense-paid trip to Dearborn, 
Mich 

Judging the graphic arts entries were 
John T. Porter, American Type Founders 


A new slate of officers elected during the annual meeting of Printing Industry of the Carolinas in 
cludes (seated) George A. Moore, Jr., Commercial Printing Co., Raleigh, president; William Jacobs, 
Jacobs Bros., Clinton, $.C., vice-president; (standing) J. Alfred Miller, ex officio board member 


William Cranford, Seeman Printery, Durham, secretary-treasurer; Eugene Salmon, executive secretary 





educational director; Harry L. Gage, 
graphic arts consultant, and Samuel M. 
Burt, managing director, Education 
Council of the Graphic Arts Industry 

Winning graphic arts entries will be 
shown at the International Graphic Arts 
Education Association's conference of 
printing education at Santa Barbara, 
Calif., next August 


New York Fete Sets Stage 
For Franklin Anniversary 


A Constitution Day dinner Sept. 17 in 
New York City’s Waldorf-Astoria Hotel 
was the forerunner of the celebration of 
Benjamin Franklin's 250th anniversary 
More than 500 groups in 42 nations will 
participate in the observance next year 

Sponsoring the dinner was the New 
York committee, one of many planning 
the celebration under the direction of in 
ternational chairman Clarence Jordan 
New York chairman Anthony Drexel 
Duke introduced guests who included the 
governors of New York and New Jersey 
and, by personal or written proxy, the 
governors of the other 11 states whose 
Colonial representatives signed the Con 
stitution on Sept. 17, 1787, at the assem 
bly in Philadelphia 

Mr. Jordan stressed that Franklin was 
a member of 25 learned societies, that 19 
of them are still active, and that all 19 are 
cooperating with the international com 
mittee on plans for the anniversary ob 
servance. He forecasts such special fea 
ures as a Congressional Franklin medal 
for distinguished service, and the dedica 
tion of a new Franklin Hall in Berlin 


Distribution of Franklin Booklets 
Planned for 1956 Printing Week 


In cooperation with the 250th Anni 
versary Committee of the Franklin Insti 
tute, the 1956 International Printing 
Week Committee will issue 25,000 
Franklin booklets in the initial distribu 
uon of this material in sets and in indi 
vidual booklets 

The plastic-bound sets will contain ten 
booklets which cover Benjamin Franklin's 
life, experiences and writings insofar as 
they apply to the printing and publishing 
industry. The set will serve as reference 
material for graphic arts groups and Print 
ing Week speakers planning a Benjamin 
Franklin Printing Week program or pre 
paring a speech on Franklin's life 

One thousand plastic-bound sets will 
be supplemented by printings of the in 
dividual booklets in larger quantities for 
distribution to high school and college 
students engaged in Franklin Essay Con 
tests sponsored by local Printing Week 
committees 


Cleveland Firm Named Distributor 


The Pearce Development Co. of Cleve 
land has been appointed by Jagenberg of 
Dusseldorf, Germany, to handle U.S. sales 
of its line of slitters and sheeters. Pearce 
Development will continue to manufac 
ture and sell its own special equipment 
for use by envelope, tag, and greeting card 
producers 
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T. M. CLELAND 


T.M. Cleland, Designer, 
Honored by New Yorkers 


On Aug. 17, the day before he became 

) years old, T. M. Cleland was honored 
at a luncheon staged by the Typophiles, 
the Art Directors’ Club, and the Distaffers 
at the New York Advertising Club 


Tom Cleland is the book, magazine, 


commercial printing, and type designer 
to whom the American Institute of 
Graphic Arts presented its gold medal in 
1940, when he was rounding out his 60th 
eal 

Chis Vcar, 
land was more informal. The toastmaster 
was Paul A. Bennett of Mergenthaler 
Linotype Co. Among the speakers laud 
ing Mr. Cleland for his graphic arts 
achievements were designer Bruce Rogers, 


the event honoring Mr. Cle 


Emily E. Connor of the Marchbanks Press, 


Walter Dorwin Teague, former president 
ot AIGA, and Frederick Melcher of Pub 
ishers Weekl 


New Presidents Are Named 
For Louisville Printers 

Benjamin P. Foley has been elected 
president of the Caxton Co., Louisville 
printing firm recently purchased by Fet 
ter Printing Co. Mr. Foley formerly was 
in Fetter’s sales department. The Caxton 
Co. had been under the direction of Mrs 
Victor Burger, and she will remain active 
in the business 

Another Franklin 
Printing Co., also has a new president. He 
is John T. Weber, formerly 
Harold W. Braun, president of Fetter 
Constance Sheltman is the new Franklin 
vice-president, and Myra Mae Durbin is 
secretary-treasurer 

Both the Franklin and Caxton firms are 


Fetter subsidiary, 


assistant to 


continuing in their CXISUINg | lants 


Southern Graphic Arts Meeting Set 

The Southern Graphic Arts Associa 
tion has scheduled its 35th annual con 
vention for April 12-14. Headquarters 
for the event will be the Eola Hotel, Nat 
chez, Miss., and the 17th Annual Exhibit 
of Southern Printing will be a feature of 
the convention 


Growth of Printing in Pittsburgh 
Is Detailed in Industry Study 

The growth of Pittsburgh's 
industry during the past nine years is de 
tailed in a booklet recently published by 
Printing Industry of Pittsburgh, Inc 
Based on a survey by Dr. Arend E. Boer 
of the University of Pittsburgh's School 
of Business Administration, the booklet 
contains data gathered from 41 represen 
tative graphic arts firms in the area 

The study shows that the 31 companies 
have spent more than 2'4 million dol 
lars since 1946 for equipment and addi 
tional working space, and Dr. Boer found 
that an additional $2 million already is 
budgeted for further expansion in the 


printing 


immediate future. During the nine-year 
period covered by the survey, sales volume 
ot the 31 plants rose more than 100 pet 
cent, while the labor force increased 42.3 


er cent 


s 


Paper Makers Plan Merger 


Chillicothe (Ohio) Paper Co. stock 
holders were due tor a Sept. 27 vote ona 
proposal to sell the company’s assets to 
the Mead Corp., whose stockholders will 
act on the plan at a special meeting late 
in October or early November. If both 
groups approve the proposal, Chillicothe 
will become a Mead subsidiary, continu 
Ing Operations under its present Manage 
ment setup 
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Architect's drawing shows old and new portions of Lord Baltimore Press plant in Baltimore, Md. One-level addition at left increases floor space of plant 


from 165,000 to 316,000 square feet, Main building at right, like the new addition, is air conditioned, humidity controlled, and scientifically lighted 


Lord Baltimore Press Completes Expansion Program 


The Lord Baltimore Press in Baltimore, 
Md., has completed a major addition 
which changed its square plant into an 
L-shaped one-level layout and boosted the 
square footage from 165,000 to 416,000 

Housed in the new addition is what is 
said to be one of the largest rotogravure 
presses ever designed for package print 
ing. It's an eight-color, 46-inch, web-fed 
Champlain, 82 feet long over-all, and it 
prints on foil as well as paper, film and 
boxboard. Working with that press in the 
gravure department are a three-color, 32 
inch web-fed Hyroto and two high speed 
roll slitters 

Gravure areas have a 20-foot clearance 
between roof trusses and floor to allow for 
high stacks of materials on pallets and for 
overhead monorail conveyors. Electric 
panel boards are installed on a separate 
enclosed mezzanine deck, where air pres 
sure higher than in the manufacturing 
area keeps gases out 

The company says it is using every 
known device that contributes to efficien 
cy, quality, and safety. Electrical appli 
ances and fixtures are fire- and explosion 
proof. A separate, independently operated 
ventilating system using freshly filtered 
air removes fumes rising from volatile 
gravure solvents. A high-pressure steam 
boiler can maintain a te mperature of 420 
ce grees in the ovens used in the Rravure 
operation, There are separate facilities for 
receiving and shipping 

The addition also houses new coating, 
label finishing and bindery departments, 


and has extensive storage room for raw 
materials and finished jobs. A new roller 
coating machine equipped with drying 


Printing Subjects Slated 
On Annual Package Forum 


Seminars dealing with flexographic 
printing and printed packaging materials 
are on the agenda for the Packaging In- 
stitute’s 17th annual forum Oct. 31-Nov 
5 at Hotel Statler, New York City. Twelve 
other seminars are slated to follow the 
tec-off session On management day, when 
Riegel Paper's F. S. Leinbach will speak 
as the Institute's president and at lunch 
eon introduce the forum keynoter, Gen 
eral Lucius D. Clay, Continental Can Co 
board chairman 

Clarence H. Miller of Riegel Paper 
Corp. is due to head the flexographic 
printing seminar on the afternoon of the 
final day. B. Offen of B. Offen & Co. will 
discuss drying and Earl Harley of the 
Harley Co. will detail press proofing. The 
role of the plate cylinder in flexographic 
printing is the topic assigned to Alexan 
der R. Bradie of the Mosstype Cor; 

L. R. Ayers of Robert Gair Co., Inc. is 
scheduled to serve as chairman of the 
printed packaging materials seminar, dur 
ing which F. L. Wurzburg, Jr. of the In 
terchemical Corp. will review the prob 
lems involved in establishing a standard 


light source 


Lezius-Hiles Co., Cleveland printing firm, doubled its working space when it moved recently into 
this industrial building. Under direction of Harry Slorp former Lezius-Hiles plant superintendent, move 


was made department by department, without a serious interruption in normal production schedules 
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ovens is expected to increase production 
flexibility. This machine applies special 
coating materials to labels and folding 
boxes for protection and decoration 

The heavy heat load developed by the 
new gravure Operation made it necessary 
to increase the plant's exhaust fan capacity 
from 20,000 to 90,000 cubic feet per 
minute. Consumption of electricity has 
risen from 1,200 to 2,300 kilowatt-hours. 

The first jobs to come off the new “big 
boy” press were foil labels for Gunther 
Brewing Co. of Baltimore, a new line of 
foil packages for National Biscuit's 
Dromedary cake mixes, and the package 
for Nestle’s new Toll House cookie mix. 


New Kit of Safety Aids 
Available to Printers 


The Education Council of the Graphic 
Arts Industry released last month the In 
structor’s Guide and the Study Guide to 

The Safety Manual for the Graphic Arts 
Industry.” This trio and a kit of literature, 
forms and other material make up a com 
plete safety training package for in-plant 
and local printers’ association use 

The basic manual was prepared for 
foremen and supervisors. The Instructor's 
Guide, for those who conduct training 
programs for supervisors and foremen, 
provides complete know-how on conduct 
ing classes and presenting information in 
conterence leadership style. The Study 
Guide is for use by supervisory staffs. It 
contains questions, references, sugges 
tions, forms and procedures for carrying 
on the training program and installing the 
system 

Items in the package may be ordered 
separately or as a unit. Prices are $2.50 for 
the Safety Manual, $5 for the Instructor's 
Guide, $2.50 for the Study Guide, and 
$7.50 for the kit. Orders should go to the 
National Safety Council, 425 N. Michi 
gan Ave., Chicago | 1. For further details, 
address Walter R. Smith, Safety Commit 
tee chairman, Education Council of the 
Graphic Arts Industry, 719 Fifteenth St., 
N.W., Washington 5, D. C. Mr. Smith is 
safety director for R. R. Donnelley & Sons 
Co., Chicago 


THE INLAND PRINTER for October, 1955 





Ne 




















You can’t print flavor 


and aroma, but... 


With high-key colors and rich, contrasting 
tones, food advertisers excite eager 

appetites for delicious, varied meals 

An essential of enticing booklets and 
promotion pieces is sparkling white paper 
with flawless surface and printability 

ro capture that “good enough to eat” quality 
in their literature, many top food 

advertisers specify Oxford Papers. Ask 
your Oxford Merchant to show 


you successful examples. 
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a | rid Build, ‘ Talos 





This insert is a sample 


Nation-wide Service 


of the offset results / Through Oxford Merchants 


Albany, N. Y W. H. Smith Paper Corp 
Asheville, N. Henley Paper Co 
you can get on re vrata Paper 
Augusta, Maine Carter, Rice & Co. Corp 
Baltimore, Md The Mudge Paper Co 
Bethlehem, Pa Wilcox-Walter-Furlong Paper Co 
Boise, Idaho Blake, Moffitt & Towne 
Boston, Mass Carter, Rice & Co. Corp 
Storrs & Bement Co 

Buffalo, N. Y Franklin-Cowan Paper Co 
Charlotte, N. € Caskie Paper Co., Inc 
Henley Paper Co 

Chattanooga, Tenn Bond-Sanders Paper Co 
Chicago, Ill Bermingham & Prosser Co 


OXFORD 


Bradner, Smith & Co 
Marquette Paper Corporation 
Midland Paper Company 

The Whitaker Paper Co 








Cincinnati, Ohio The Johnston Paper Co 

The Whitaker Paper Co 

Cleveland, Ohio The Cleveland Paper Co 

Dallas, Texas Graham Paper Co 

Dayton, Ohio The Whitaker Paper Co 

Des Moines, lowa Bermingham & Prosser Co 

Detroit, Mich Chope Stevens Paper Co 
Fresno, Calif Blake, Moffitt & Towne 

3 , Gastonia, N. ¢ . Henley Paper Co 

ans Ud Hartford, Conn Green & Low Paper Co., Inc 

Storrs & Bement Co 

High Point, N. ¢ Henley Paper Co 

Indianapolis, Ind MacCollum Paper Co 

1d Kalamazoo, Mich Bermingham & Prosser Co 

Kansas City, Mo Bermingham & Prosser Co 

Graham Paper Co 

Knoxville, Tenn Louisville Paper Co 

. Litthe Rock, Ark Roach Paper Co 
r Long Beach, Calif Blake, Moffitt & Towne 
7 Los Angeles, Calif Blake, Moffitt & Towne 
Louisville, Ky Louisville Paper Co 

‘o>, 4 0); 48) PAPE R ore).”, PA NY Lynchburg, Va Caskie Paper Co., Inc 

Manchester, N. H C. H. Robinson Co 

RUMFORD, MAINE * WEST CARROLLTON, OHIO Memphis, Tenn Louisville Paper Co 

Milwaukee, Wis Allman-Christiansen Paper Co 

Sensenbrenner Paper Co 

Minneapolis, Minn Wilcox-Mosher-Leffholm Co 

Nashville, Tenn Bond-Sanders Paper Co 

sos’ sar y . wWaaqnm ° Newark, N. J Bulkley, Dunton & Co., In 

WES( AR SA | IN PLATE OF FSET 1S manufac- New Haven, Conn Bulkley, Dunton & Co 


( Division of Carter, Rice & Co. Corp.) 
Storrs & Bement Co 








tured in a new, improved bright white shade. Its 
New York, N. Y Baldwin Paper Co., Inc 
satin finish is particularly suited to the reproduction Bcc Spey seth oh 
° Kennelly Paper Co., Inc 
of halftones and color work by offset lithography. The Whitaker Paper Co 
m e = Oakland, Calif Blake, Moffitt & Towne 
The soft, pleasing results in clear detail highly rec- Omaha, Neb Western Paper Co 
' Philadelphia, Pa Atlantic Paper Co 
> ic ** > - 4 nde variaty ; . Wilcox-Walter-Furlong Paper Co 
ommend this grade for a wide variety of jobs. Phoenix, Ariz Blake, Moffitt & Towne 
Pittsburgh, Pa General Paper Co 
Brubaker Paper Co 
Portland, Maine C. H. Robinson Co 
Portland, Oregon Blake, Moffitt & Towne 
TWO VALUABLE AIDS Providence, R. I Carter, Rice & Co. Corp 
Reno, Nevada Blake, Moffitt & Towne 
Richmond, Va Cauthorne Paper Co 
Rochester, N. Y Genesee Valley Paper Co 
Sacramento, Calif Blake, Moffitt & Towne 
St. Louis, Mo Bermingham & Prosser Co 


Graham Paper Company 
Shaughnessy-Kniep-Hawe Paper Co 
Tobey Fine Papers, Inc 





San Bernardino, Calif Blake, Moffitt & Towne 
San Diego, Calif Blake, Moffitt & Towne 
San Francisco, Calif Blake, Moffitt & Towne 
San Jose, Calif Blake, Moffitt & Towne 
Seattle, Wash Blake, Moffitt & Towne 
South Bend, Ind Bermingham & Prosser Co 
Spokane, Wash Blake, Moffitt & Towne 
Springfield, Mass Bulkley, Dunton & Co 


( Division of Carter, Rice & Co. ¢ orp.) 
Mill Brand Papers 
Paper House of New England 





Stockton, Calif Blake, Moffitt & Towne 
Tacoma, Wash Blake, Moffitt & Towne 

> ) i d Ld er.< me 

(1) The OXFORD PAPER SELECTOR CHART to help you select the right grade “amas [ 10 2 eoag ne a In 
_ 2 1 > > P , ucson ATiZ iMac, om é owne 

of paper for each job. (2) The OXFORD PAPER COST CALCULATOR t& Washington, D. ¢ John Floyd Paper Company 
quickly give you the exact cost per 1000 sheets of common weights and sizes of Worcester, Mass Esty Div. Carter, Rice & Co. Corp 
printing pages. Ask your nearby Oxford Merchant or write us direct York, Pa The Mudge Paper Co 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y. % OXFORD MIAMI PAPER COMPANY, 35 Fast Wacker Drive, Chicago 1, Ill 


Mills at Rumford, Maine, and West Carrollton, Ohio 





Pressmen, Employers Aim 
To Extend Bargain Pact 


The board of directors of the Interna 
uonal Printing Pressmen & Assistants 
Union of North America and the officers 
of the Union Employers Section of the 
Printing Industry of America announced 
last month that they will seek turther ex 
tension of voluntary arbitration proce 
dures now available to the members of 
the union and to the members of the em 
ployers’ group 

IPP&AU is the largest union represent 
ing pressmen while the Union Employers 
Section represents the largest group of 
union employers in the commercial and 
lithographic printing industry. 

On the general subject of labor peace, 
the parties reiterated their long-standing 
policy of utilizing arbitration rather than 
economic force to resolve disputes. W hile 
virtually every labor agreement between 
employers and the Pressmen’s Union in 
the commercial printing industry con 
tains the customary arbitration procedure 
for the settlement of Rrievances arising 
during the life of the contract, 45.7 per 
cent of local contracts now also provide 
for arbitration of the conditions of new 
contracts, whenever new terms cannot be 
agreed upon through negotiations 

A five-year pact now exists between the 
union and the Union Employers Section 
which establishes arbitration machinery 


CONVENTIONS 


WHAT - WHERE - WHEN 





OCTOBER 
Printing Industry of America, Inc imnual con 
ention, Chalfonte- Haddon Hall Hotel, Atlantic 
City, Oct ‘ 
vational Printing Equipment Assn iinmual 
onvention, Chalfonte- Haddon Hall Hotel, Atlan 


National Safety Council (including Printing 
Publishing Section mnual conferene Conrad 
Hilton Hotel, Chicago, Oct. 17-21 

International Assn. of Electrotypers & Stereo 
typer innual convention, Shoreham Hotel 
Washington, Oct. 16 

Audit Bureau of Circulation mnual meeting 
Drak Hote Chicago, Oct o-21 

Advertising Typographers of Americ mnual 
convention, Balmoral Hotel, Miami Beact Out 
6-29 
Packaging Institute, annual forum, Hotel Stat 
er, New York, Oct 1-Nov 


NOVEMBER 





Canadian National Packaging Exposition 
Conterenc Automotive Blas National Expo 
tion Grounds, Loronto, Nov, #10 

Industrial Management Societ lime & Me 
tion Study and Management Clini Sherman 


Hotel, Chicago, Ne Qi 

Advertising I rade Iristitute Advertising | 
entials She Hote Biltmore New York ‘ 
14-16 

JANUARY 

Printing Industry of America, Inc., Professional 
Conference for President Boca Raton Hotel 
Boca Raton, Fla., Jan. 22-29 


Plant Maintenance & Engineering Show and 
Conterence, Convention Hall, Philadelphia, Jan 
‘ 
Great Lakes Newspaper Mechanical Conference 


Schroeder Hote Milwaukee Jar 20-41 





tor local union and employer groups de should be implemented locally wherever 
siring to adopt its procedures. It was needed. This procedure calls tor the mak 


agreed that both bodies would recom ing of scientific local surveys and an ad 


mend to their respective memberships a justment of apprentice ratios, together 
further extension of this machinery into with other advisable steps to train more 
even more local areas. Since the present skilled craftsmen 


arbitration agreement expires in 1957, it 
was also agreed that the renewal of this 
principle would be an important aspect 
of the labor programs of both groups 


Printing Equipment Firm Plans 
Three-Way Expansion Program 


An actuarial survey pertaining to the A major expansion program was ap 
industry's supply of manpower was ré proved recently by Turner Printing Ma 
viewed, in relation both to its local and chinery, Inc. Currently under way are 
national implications. The parties were plans to increase demonstration and dis 
in agreement that the procedures provided play space in the company's Cleveland 


in the by-laws of the International Print plant, provide additional warehouse space 
ing Pressmen and Assistants’ Union in Toledo, and enlarge the sales staff 








with ag ROBERTSON 16x20" CAMERA 
, 


| 
Photo Engravers « Lithographers + x PRECISION 


ilk § d Gravure Houses 
Si creen an r r % BLACK and WHITE or 


take advantage of the profitable volume in smaller 


size and individual plate making jobs WITHOUT oe MULTI-COLOR WORK 
penalizing production flow through your larger 
equipment. This ROBERTSON "320° camera is a 
compact, low cost, precision instrument for single 


f 


for 


% LITHOGRAPHY 


91,96 
or group negatives from copy up to 21x25 ine 


or screen work in any number of colors and proc 
esses up to 16x 20”. Its all metal construction as % LETTER-PRESS 
sures rigidity and accuracy. Dark room scale focus 
seca irate’ iil edibleseaiah dicta ial athena tk SILK SCREEN and 
anism, electric timer, lar ps, reflectors and many 


we GRAVURE 
PRODUCTION 


other plus value features —a professional Graphic 


{ ‘ P 
Arts camera for craftsmanlike re produc tion 





FREE Send for your free copy of the ''320'' Manual of Operation — an illus 
trated booklet showing the flexibility, versatility, easy operating and 
economy features of this volume building ‘'320"' camera, No obligation 


f, A complete line of photomec! nical equipment 
0 eilson ROBERTSON PHOTO-MECHANIX, INC. 


PHOTO MECHANIX 
3079 ELSTON AVENUE+CHICAGO 18, ILLINOIS 
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Lower Express Rates Set 


Railway Express Agency, Inc., an 
nounced last month 10 to 40 per cent rate 
reductions on shipments of advertising 
and printed matter to any point in this 
country 

Also announced was a new SPED serv 
ice, short for Special Expedited Depot 
service operating at present between New 
York City, Philadelphia, Baltimore and 
Washington, D. C. Under this plan shiy 
ments may be rushed in the time a crack 
passenger train takes to reach the point of 
destination. Cited as an example was four 
and a half hours between New York City’s 
Pennsylvania Station and Union Station 
in Washington, D. ¢ 





East Bay Club of Printing House Craftsmen, 





Oakland, Calif., lined up a new boord of gover 
nors at a recent meeting: (from left, seated) 
Charles Bishop, greeters chairman; Jerry More 


house, secretary; Farrell Swallow, sergeant-ot 
MAKE arms; Del Patterson, SYK correspondent; John 
Goetz, club publication editor; Robert Descobes, 

PL ATES “Good flexographic printing today is a precision process’’ 


vice-president; and Lynn Aldrich, the president 
UN | ai R M William Kitto is club’s immediate past president 


ACCURACY Carnegie Printing School 
‘¢ Admits Women Students 


The School of Printing Management 
of Carnegie Institute of Technology in 
Pittsburgh, Pa., has extended its curricu 
lum and will permit women to enroll this 
fall for the first time 

Glen U. Cleeton, dean of the school, 
expects a 100 per cent increase in students 
this year, and a 200 per cent increase in 
1956 

Revision of two- and four-year basic 
management options will give students 
more freedom in electing senior year man 
agement courses. Also scheduled are pho 
tographic composition COUrses and more 
photolithographic instruction. 

The two-year management option has 
been open to students from universities 
and colleges after their graduation. This 
has been changed. Juniors with "B” aver- 
ages will be considered for admission 

There are two new four-year programs, 
a graphic arts technical option and a 
graphic arts design option. The technical 
opuon will cover graphic arts processes 
and the science and elements of engineer 
ing technology. This program aims to 
meet the demand for graduates who can 
contribute to technological advancement 
of graphic arts processes 

The graphic arts design option com 
bines study of processes with courses in 
typography, drawing, painting, and pic 
torial design in creative planning and 
product development 


ALA Convenes in Boston 
Amalgamated Lithographers of Ameri 
MATERIALS and METHODS for BETTER PRINTING ca staged its 14th biennial convention 
FROM MOLDED RUBBER PLATES through the week of Sept 19 at the Shera 
ton Plaza Hotel, Boston. On hand were 
132 Humboldt Street, Rochester 10, New York delegates from 81 local unions 
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budget committee; (standing) Mike Green, edu 






cation; Jack Barry, membership; Don Pingree, 
treasurer; Jack Dickinson, publicity; Wee 
Schmidt, arrangements chairman; Tam Gibbs, 


The plate is the key to 
profitable printing. 
Platemakers who 
standardize on Econo 
compounds and matrix 
materials know how easy it 
is to maintain quality 
standards in finished plates. 
Part of the answer lies in the 
reliability of simple, standard 
procedures in their 

manufacture ... beginning 

with matrix molding and 
carrying right through 
makeready. To learn more 

about Econo methods and 
materials, write for data which 
includes the booklet, “Successful 
Molded Rubber Printing Plates.” 
Perhaps you'd like your plate- 
maker's name added to the route 
list of an Econo field technician. 








A. W. Rushmore, Retired Designer, 
Private Pressman, Is Dead at 72 


Arthur W. Rushmore, retired executive 
and book designer for Harper & Bros., 
New York, died Sept. 15 in Madison, N 
J. He was 72 

When he retired in 1950, Mr. Rush 
more had been with Harpers for more 
than 45 years. In 1927, he and his wit 
established the Golden Hind Press at thet 
home, where they set and printed more 
than 200 titles. (For the story of the 
Golden Hind Press, see THE INLAND 
PRINTER, May 1952.) Mr. Rushmore was 
a member of the Typophiles in New York 
City 


Plan Sale of LA Printing Firm 
Burroughs Corp., Detroit, announced 
recently its plans to acquire Charles R 
Hadley Co., Los Angeles, by exchange 
Los Angeles graphic arts groups have formed Printing Week Council of Greater Los Angeles, a perma- of stock. Burroughs Corp, produces busi 
nent organization to promote Printing Week activities. Officers and representatives serving on the ness machines, and Hadley prints stand 
council include (seated, from left) Bruce Greenberg, Craftsmen’s club; Perry Long, Craftsmen, vice ard business forms 


president of the council; Gordon Holmquist, 





Printing Industries Association, president; Tim 
O'Keefe, Supplymen’s association, secretary 
treasurer; (standing) Allen Sulzer, Supplymen; 


Wes Scott, Printing Industries Association; Sue ry 
Carroll and Betty Jane Hart, Women’s Graphic T eB Basic 
Arts Club; Norm Shanks, Craftsmen; and Lew 


Wilkins, Photoengravers’ association. The coun 





cil will meet periodically throughout the year 


Offset Men in 27 Cities Principle of 


To Get Plate Use Hints —_ 
A ‘Lithographic Pressmen’s Night’ to Minimum Makeready 


demonstrate proper use of presensitized 
aluminum offset plates will be held in 
each of 27 cities this fall. The sponsor is 
the printing products division of Minne Letterpress will take a great step forward when printers gener 
sota Mining & Manutacturing Co., St 
Paul 

lips on obtaining accurate press setups by merely levelling the Im presston providing plate $ are 
and better plate “mileage,” methods of 
trouble-shooting, and other information 








ally zccept the principle that the finest quality can be obtained 


mounted on accurate, stable bases of sufficient compression 


developed in laboratory research will be strength 
covered during the sessions. Technical 
representatives of the 3M Technical Serv 
In order to demonstrate this principle, we have simultaneously 
ice Laboratory will run the programs 
rinted duplicate electros with and without mechanical ove 
rinted duplicate electros with and without I | r 


Open Roller Plant in South 


The opening of a new rubber roller 
plant in Birmingham, Ala., was an 
nounced recently. The new firm, Neely 

Roller Co., is head 
hod sige dado VANDERCOOK & SONS, INC. 
formerly vice-pres 
ident in charge of 
sales for Sam'l 
Bingham's Son 
Mfg. Co., Chicago 
Mr. Neely also an 
nounced a coopera E. O. VANDERCOOK, President G Research Director 
tive arrangement 3601 W. Touhy Ave., Chicago 45, IL 
with Hi-Speed 
Roller to New 
Orleans, which 
W. E. Neely makes composition 


rollers. Under the 
plan, each company will market the Totnes Metrendy 


other's product, making both rubber and ystew 
composition rollers available from both 
plants. The plan was developed to elimi 
nate long freight hauls 


lays and from flat and treated duplicate plates. We will be 


glad to send you a set of these demonstration sheets 













































“Those new ATF Dealers don’t spare 
the hosses when they deliver type.” 


y Aa i 


promptly This is no idle claim; it’s backed up by these facts 

hvery ATE I ype Dealer is either a leading printing supply house with an 
established record of prompt service in his territory, or is a new firm specially 
stafled and organized to provide fast type delivery. 

very ATE Type Dealer maintains sufficient stocks of favorite ATF faces 
to meet all normal demands in his territory for expertly designed, precision 
cast ATI l'yyre 

Every ATF Type Dealer is supported by ATE’s revitalized Foundry Type 
program We see to it that he maintains his stock. We'll speed delivery to 
him on orders his stock doesn’t cover 

If you don’t already have one, write your nearest ATF Type Dealer today 
for the latest up-to-date catalogs of 173 ly pe faces and 1,246 ornaments & 


typ ACCeSssSOries 
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Authorized ATF Type Dealers 


EASTERN DEALERS: 

BALTIMORE 

George R. Keller, Inc 
BOSTON 

Wild and Stevens, Inc 
BUFFALO 

Buffalo Printers’ Supply Company 
NEW YORK 

New York ATF Type Distributors, Inc 
NEWARK 

Globe Printers’ Supply, Inc 
PHILADELPHIA 

Foster ATF Type Sales Company 
PITTSBURGH 

U. S. Printing Supply Company 
SYRACUSE 

The Alling & Cory Company 
WASHINGTON, D. C. 

George R. Keller, Inc 


MIDWESTERN DEALERS: 


CHICAGO 

Graphic Arts Equipment Company 
CINCINNATI 

Cincinnati ATF Type Sales, Inc 
CLEVELAND 


Cleveland ATF Type Sales Company 
DES MOINES 

C apitol Printing Ink Company 
DETROIT 

Turner Printing Machinery, Inc 
GRAND RAPIDS 

The Central Trade Plant of Grand Rapids 
INDIANAPOLIS 

Modern Photo Offset Supply, Inc 
KANSAS CITY 

Western Typesetting Company, Inc 
MILWAUKEE 

Milwaukee Printers’ Roller Company 
MINNEAPOLIS 

Perfection Type, Inc 
ST. LOUIS 

Warwick Typographers, Inc 


SOUTHERN DEALERS: 

ATLANTA 

Southeastern Printers’ Supply Company 
BIRMINGHAM 

Dixie Type and Supply Company 
CHARLOTTE 

George R. Keller Company 
DALLAS 

Robert W. Grubbe Company 
JACKSON, MISS 

Standard Mat Service 
LITTLE ROCK 

Roach Printers’ Supply Company 
MIAMI 

Printing and Offset Supply 
SAN ANTONIO 

Texas Type Foundry 


ROCKY MOUNTAIN DEALERS: 
A. E. HEINSOHN 
Offices in: Denver, Phoenix, Salt Lake City 
WEST COAST DEALERS: 

LOS ANGELES 

The Steward Cc mpany 
PORTLAND 

A. D. Coy Company, Inc 
SAN FRANCISCO 

Griffin Brothers, Inc 
SEATTLE 

A. D. Coy Company, Inc 


CANADIAN DEALERS: 


SEARS LIMITED 
Offices in Toronto, Montreal, Vancouver, Winnipeg 








Look for nized 


this sign 


au rHO 


I ype faces shown are 

Hodoni Bold; Franklin 
Wide; 
Black, Black Condensed 


TYPE DEALER 





Spartan Med., Heavy, 







| Harris-Seybold Co.{Names 


General Sales Executive 


Harold W. Beder has been named gen 
eral sales manager for Harris-Seybold Co., 
Cleveland, according to Ren R. Perry, 
vice-president in 
charge ot sales. Mr 


Perry had been 
general sales man 
ager since 1949, 
and he retained the 
post when he was 
elected vice-presi 
dent in 1952. Mr 


Beder formerly was 
general sales man 
ager for Whitney 
Chain Co. of Hart 
ford, Conn. Betor« 
that, he with 
McKinsey & Co., New York City manage 
ment consulting firm, as a specialist in 


Harold W. Beder 


Was 


sales organization and development. In 
his new post, he will be responsible for 
Harris-Seybold’s field 
organization in the 

Also 


company $ 


and 
States 


sales SErVICe 
United 


him 


and 
(Canada will be 
the general office in 
Cleveland, and the heads of the Harris 


Seybold market research and adverusing 


re portung {oO 
sales 


lepartments 


Louisville Group Hears Blattenberger 


Raymond Blattenberger, U.S. Public 
Printer, was scheduled as principal speak 
er at the September meeting of the Louis 
ville Graphic Arts Association. Associa 
tion officials said that Mr. Blattenberger 
would a detailed story of manage 
ment problems and procedures at the U.S 
Government Printing Office. At the end 
of September, Louisville association mem 
Donald | 
Printing 
; S} ¢€ ak ata S}« 


RIVE 


schedule d to he ar 


director ot 


bers wer 
Sommer, technical 
Industry of America, Inc 


cial Meeting 


Miehle Opens Refresher Training 


F. Irving Walsh, Jr., products service 
manager for Michle Printing Press & 
Mtg. Co., has announced the opening of a 
service training and refresher program for 
the company’s service representatives. The 
new program will require all Michle serv 
ice personnel to visit the company's Chi 
cago plant for complete training on the 
Michle Refresher courses 
will be all other Michle 


& olfset press 


also given on 


equipment 


Packaging Seminar Review 
The 


report of the printing processes seminar 
held during its 16th annual forum. Frank 
W. Cray, Printing 
Ink Division of Interchemical Corp., who 
led the seminar, says this report is the only 
merits of the four 
I he report, a 


Packaging Institute has issued a 


vice-president of the 


complete review of the 


package printing methods 
stenographic transcription of the seminar 
sessions, covers letterpress, lithographic 
gravure, and flexographic printing of car 
tons and labels. Priced at $2.25 
the report is available from Packaging In 
stitute, 442 Madison Ave., New York | 


per co} 


Never Underestimate the 
Power of the Pressroom! 





“Accidental kinks pull out 


easily with 3M Plates,”’ 


D. Bernard 


says Bob Schaefer, Foreman, Geo 
Co., St. Louis, Missourt 


Accidental kinks made many a zine 
plate worthless for Bob Schaeter, 
Pressroom Foreman, Now, since switch 


ing to 3M Brand Photo Offset Plates 
Bob says 


to the plate cylinder that it a plate 


4M Plates conform so well 


does accidentally kink, it can be pull 
ed out very easily. That's just one of 


the advantage § of using 3M Plates 


Among the other advantayes, Bob re 
iM 


and their 


fers to, is the superior quality 
Plates deliver on every run 


ease Of Operation under all conditions 


Take the Guesswork out of Presswork 


“3M’ Photo 


BRAND 


Offset Plates 


*+ MAIL THIS COUPON TODAY -- 


FREE! |S 


MINNESOTA MINING & MIG. CO,, 


DEPT. HJ-105B, ST. PAUL 6, MINN, 

Please send me, without cost of obligation, a 
valuable Pressman's Dampener Gauge and 
Pressman's Guide giving complete itorma 


tion on the use of 4M Plates 


We have presses. Position 
Name 

Company 

Address 


Cit 


ity fate 


4% 29, 


iM" is ao registered trademark of 
Minnesota Mining & Mig. Co., St. Paul 6, & ¥4 
Minn. General Export, 99 Park Ave, New % bd 
York 16, N. Y. In Canada; London, Ont. “Seaeere®” 
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Open New Lab to Study Magnesium Use in Printing 





Heart of the enlarged Dow Chemical Co. laboratory for studies of uses of magnesium in graphic arts 


is the room above, devoted to major research projects. At far left is first Dow rapid-etch machine 
ever built; in center background is newest miniature etch machine for testing scarce chemicals. At 
right, above, a research assistant examines an experimental line-and-halftone plate in the holder 
of a standard Dow etch machine. Combination-plate etching is one project that will receive attention 


in the new laboratory, together with electro-deposits to improve wearing qualities of engravings 





hetter register faster... 





The PMC Warnock Rotary Hook System per- 
mits the typographic rotary letterpress printer 


to take full advantage of the accuracy built into 
his press. Register guesswork is eliminated when 
plates are mounted on precision PMC Warnock 
Rotary Cylinders with precision PMC Warnock 
Hooks. A turn of the key in the Hook brings 


plates into positive register—easier, faster 


Write to us now for full details and specify 
the PMC Warnock Rotary Hook System for your 
next typographic rotary equipment. 


The Printing Machinery Company 


436 Commercial Square, Cincinnati 2, Ohio 
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An expanded graphic arts laboratory 
for research on the use of magnesium in 
printing has been opened by the Dow 
Chemical Co., Midland, Mich 

The new laboratory has twice the floor 
space formerly devoted to graphic arts re 
search at Dow. Two rooms are used for 
research and photoprinting, and a third is 
devoted primarily to demonstrations of 
the Dow rapid-etching process for mag 
nesium plates 

New equipment in the laboratory in 
cludes an experimental model Dow etch 
machine incorporating several new design 
CONCE pts 

Of special interest from a long-range 
research viewpoint is a new miniature 
ct hing machine for testing new mate rials 
Because of its small volume, the new ma 
chine can be used to study many chemicals 
that are available only in small quantities 

Eight full-time employees of Dow's 
Magnesium Department currently are en 
gaged in printing research and develop 
ment. At present, they are concentrating 
on extending the scope and utility of the 
Dow etch process. Combination-plate 
etching is being studied in codperation 
with the American Newspaper Publish 
ers’ Research Institute. New photo resists, 
roll-up inks, and deep-etch techniques al 
so are being investigated 

Outside the field of plate etching, other 
research projects include investigation of 
soldering techniques and the curving of 
plates, and investigation of electro-de 
posits, such as chromium, to improve the 
wear-resistance of engraved plates 

H. E. Swayze of the Dow Magnesium 
Department has been selected for the an 
nual Willard H. Dow Memorial Award 
for outstanding magnesium research. Mr 
Swayze was chosen because of his con 
tributions in the development of magne 
sium photoengraving applications 


Child Heads New England Group 


Luther M. Child, Jr. of Cuneo Press of 
New England, Inc. has been elected presi 
dent of the Graphic Arts Institute of New 
England, Inc. Named to serve with him 
were vice-president John H. Porter ot 
Oxford Print, Inc., treasurer Donald ( 
Hagar of Rapid Service Press, Inc., and 
assistant treasurer Addis W. Dempsey of 
Donovan & Sullivan Engraving Co., Inc 
Howard S. Patterson continues as secre 
tary and manager 
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Expect Postage Hearings 
To Resume Next January 


In the rush of legislation 
before its adjournment, Congress failed 
to take action on postal rate bills. The 
prospect was that hearings on three bills 
introduced in January at the request of 
Postmaster General Arthur E. Summer 
field, would not be held until some weeks 
after the 
ing January 

The bills are H. R 
by Congressman Tom Murray of Tennes 
see, H. R. 3018 by Congressman Edward 
H. Rees of Kansas, and S. 881 by Senator 
Frank Carlson of Kansas. All three are 
titled “to readjust postal rates, establish a 
commission on postal rates, and tor other 


last-minute 


next session begins in the com 


introduced 


2988. 


purposes 

H. R. 304, approved July calls for 
another study of the Post Of 
fice Department, as well as the Civil Serv 


and survey 
ice Commission and the Census Bureau 
This further confirmed the prediction that 
there will be no postal rate hearings until 
next year 

Direct Mail Advertising 
members have been told that 
fairly safe for them to plan their business 
in line with present rates for six to nine 
months ahead. The Postmaster General 
may be expected to make 


Association 
it iS NOW 


a determined 
effort to get hearings on the three bills 
early next year. Committee chairmen 
probably would announce hearings two 
or three weeks in advance 

The rate issue, then, is not dead but 
sleeping. Keep awake and fighting is the 
gist of DMAA to its members, 
their associates and friends. Spelled out, 
it runs this way 

All who are interested in preventing 


advice 


drastic and discriminating rate increases 
should keep busy during the Congression 

al recess and then continue their activity 
early next year. You can’t afford to relax 
Contact your Congressmen and Senators 
when they are home this summer and fall 
ell them how the proposed rates would 
affect your business, up your costs, de 

Your legislators are 
interested in your welfare and that of the 
country. They will be glad to hear your 
Your hel; 


determine the fate of the rate 


crease your returns 


story during the recess will 
largely 
raising bills.’ 


A special subcommittee and the staff 


of the Senate Post Office Committee is 
surveying the administration of the Post 
Office Department, particularly rates, pro 


cedures, employee relations, research and 
development. A final report to the Senate 
on the findings is due by next Feb. | 


Gum Paper Trade Rules Effected 


Trade practice rules for the gummed 
paper and sealing tape industry are now 
in effect (July 24). The 
by industry representatives and set up b 
the Federal Trade 


trade practice conference procedure. The 


were instituted 


Commission under the 


misrepresentation of products 


apply to 
and character of business, prohibited dis 
false 


crimination and sales below cost 


and misleading price quotations, and other 


unfair trade practices 


...are all these 
ENVELOPE ORDERS 
OUT THE WINDOW? 











they’re in 
the BAG! 








for you, Mr. Printer... 


Your presses are busy printing letterheads, forms, booklets 
when along comes a nice order for envelopes! What do you do? 
Do as other printers have done for many years , take it! 


and supply U.S.E. MILL-PRINTED Envelopes! 
Ask Envelope Supplier to how the U.S 
Mill-Printing Service can supplement your own printing facilities 


your show you 
He can help you with 
( heck 


List folder which will help you put more of these profitable envelope 


on certain types of envelope business 


samples and prices . and more, he can supply the U.S.I 


orders “in the bag.” 


Ask for the Envelope Order, too! 
If you’d rather not print it, sell the 
envelopes MILL-PRINTED 


OTe Na a ht i Be] 8 9 company 


te 





‘Q 


SPRINGFIELD 2, MASSACHUSETTS 


15 Divisions from Coast to Coast e.ap 
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Typewriter Composing for 
Offset Has Advantages 


Concluded from page 58) 
rectly written line. The hole controls oj 
eration of the cameras 

The illustration shows the convenient 
scales by means of which the typist sets 
the left-hand marginal stop to correspond 
with the line measure and type size. At the 
right-hand side of the scale is a magni 
fed-mouon poimter which starts at the 
signal bell and moves through an ending 


zone, indicating at all tumes the number 


of units available for ending or breaking 
a word 

One tabulator stop is set for paragraph 
indentations and another for the center of 
the ending zone. This latter stop is used 
to instantly find the correct position for 
punching the control hole after “wid 
owed” lines 

Operation is exactly the same as in any 
typing except that the typist ends the line 
within the zone provided and as near to 
the center as possible. If a typing error is 
made, the carriage return key is touched 
and the line is rewritten, If the line ts cor 


rect, the control hole is punched by light 































Impression control on the NEW 
CRAFTSMAN provides both 
accurate impression adjust- 
ments and positive means for 
keeping torm and platen par- 
allel, wohand wheels are used. 
The upper handwheel regu- 
lates the impression. The lower 
handwheel keeps platen and 
bed always exactly parallel, 
These dual controls, exclusive 
with C & P Craftsman Presses, 
reduce make-ready time from 
25 to 40%. But savings in 
make-ready is only one of the 
profit-making advantages of 
the NEW CRAFTSMAN Auto- 
matic, Other profit-making 


features for printers include: 


THE NEW 


(afbsman 
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THE C&P NEW 


(i afsman 


WITH SIDE DELIVERY 
10 X15 12X18 


EQUIPPED WITH DUAL 
IMPRESSION CONTROLS 


NEW SIDE DELIVERY 
PRINTS ONION SKIN TO 12-PLY BOARD 
REGISTERS TO LEFT OR RIGHT 
EXTRA LARGE SHEET SIZE 
TIME PROVED INK DISTRIBUTION 


HAND-FEEDING PRACTICABLE 


THE 


CHANDLER & PRICE 


COMPANY 
6000 CARNEGIE AVE. * CLEVELAND 3, OHIO 





Builders of Printing Machinery for 
Nearly Three Quarters of a Century 


pressure on a convenient lever. The rea 
son for omitting the control hole from 
lines in error is that absence of the hole is 
a signal for the cameras to delete the line 
and substitute the corrected one 

A small sample of typing justified by 
the method referred to is shown, but it 
is only fair to say that this was typed on a 
new machine which had not had the cus 
tomary after-delivery adjustments of pres 
sure and alignment 

The I.B.M. typewriter is capable of ex 
cellent work but this appears to be due to 
refinements, improvements, greater pre 
cision in manufacture, etc., resulting from 
a desire to build a superior machine for 
business use rather than an effort to de 
sign a machine with the requirements of 
} rinters in mind 

An evaluation of the typewriter and its 
present or future usefulness in the graph 
ic arts cannot be much more than a com 
parison of its advantages and disadvan 
tages with those of composing machines 
and a pointing out of improvements 
which can be made to extend its useful 


ness in the printing field 


No Standard of Comparison 


j 


There is no fixed standard of compari 
son, no universal set of requirements, not 
even agreement upon what constitutes ex 
cellence or desirability. Admirers of crude 
hand-cut types of early printing demand 
utmost precision of form in the type the 
use. Buyers of expensive hand-drawn art 
work in which characters lack uniformity 
(often intentionally, to avoid unsightly 
wide spacing) are horrified by any pro 
posal to alter the original form of a type 
character in the slightest degree by pho 
tography. Many who insist that attractive 
type cannot be designed on a four-or five 


unit system could not, in all probability 


distinguish a face so designed from one 1 
which the designer was given infinite lat 
itude in arranging letter widths 

In the face of such inconsistencies and 
whims, one hesitates about making expli 
cit recommendations for the improve 
ment of typewriting or methods of justi 
fying it. There is a natural resistance to 
change which in many cases borders on 
the ridiculous 

Justification by word spacing is so com 
mon that we have become immune to the 
unsightliness of wide spacing between 
words but to accept this method as inev 
itable or desirable is as absurd as it would 
be to insist that we should tolerate mis 
alignment because we have become accus 
tomed to it in our daily papers 

Let's be practical. Printing is a salable 
product nearly 100 per cent utilitarian in 
nature rather than esthetic. Composition 
is often the biggest clement of its cost 


Printing should be 


attractive, readable, 
and altogether acceptable to its ultimate 
recipient 

Typewriting, justified by a photograph 


ic Operation, could be used instead of 
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composition for photo-offset, rotogravure, 
high-etch offset, or direct printing from 
engraved plates, without sacrificing any 
of these basic requirements. On the basis 


of quotations of $2.75 per page for typ 
ing, justified by double writing, against 
$4.50 to $4.75 for machine composition, 
made by Boston trade plants, typing, with 
rewriting and camera work eliminated, 
should save at least 5O per cent of the cost 


of machine composition 


Adequate for Straight Matter 


The typewriter of today is adequate for 
a large part of the straight matter being 
composed. Redesigned for the specific 
purpose of typing reproduction copy, it 
could handle nearly all. There ts sales re 
sistance against proportional spacing 
typewriters Prospective purchasers areuc 
that their work looks like printing and 
that letters may be mistaken for circulars 
It is only natural that many of the type 
faces designed, especially the earlier ones, 
resemble typewriting more than printing 
but this certainly cannot be said of some 
ot the newer ones such as “Testimonial 
used in the specimen 

Greater variety in type faces, like great 
er versatility in the typewriter itself, only 
awaits sufficient demand. Problems of jus 
tification have doubtless been the greatest 
deterrent to development of typewriters 
for uses other than for correspondence 
and busine SS USs¢ Photo justification re 
moves the obstacle imposed by justifica 
tion and points the way to greater appli 
cation of a more valuable but neglected 
potential source of good type for more 


printing at less cost 


Extending Press Belt Life 


A belt on a cylinder press will last 
much longer if a switch is connected with 
the brake pedal of the press. Stepping on 
the brake cuts off the power at the start 
ing box at the same instant and power 


remains off until the starter button ts 


pressed 





UNITED COMMUNITY CAMPAIGNS 


iy 


WE GIVE 








SS 





It's the book of the year 
in the graphic arts .... 


TANTS 
“mh 








.. . the new sample book 
of famous Buckeye Cover 


A new Buckeye Cover sample book is always an event. First 
placed on the market over three score years ago, the Buckeye 
Cover line has become so well established, with colors and 
finishes to please every taste and to suit every requirement, that 
it has been difficult to improve upon it. Now, however we feel 


that a few additions to the line are justified. 


In the new issue, now being distributed, two new colors are 
shown — Lemon Yellow and our sensational new Hi-White 
and two new finishes — Spanish Grain and Smooth Vellum (the 


latter on Hi-White only). 


If you want your catalogue or brochure or booklet or house 


organ to be read from cover to cover, be sure it has a Cover. 


To make assurance doubly sure, make your selec- AL e> 
tion of the cover paper from the new sample book A — ‘a 
of Buckeye Cover. THE BECKETT PAPER CO., 3 5 
Makers of Good Paper in Hamilton, Ohio, since 1848. \fa pee? 





ness continues under the direction of two 
sons, Henry and Sidney Hollaender, Jr 

PUBLISHERS PRINTING CO. and ROG 
ERS-KELLOGG-STILLSON, New York 
City, plan to move their letterpress-offset 
plant and offices from Manhattan to a new 
building in Long Island City 

HAYNES LITHOGRAPH CO., Silver 
Spring, Md., is building a modern plant 
that will have 150,000 square feet of floor 


bigger than the com 


DO YOU 
KNOW THAT... 


S. GRORGE KARR is now sales manager $p% three times 
for Fleishhacker Paper Box Co., San Fran pany 's present quarters 
GHORGE M. DANNER has been a 
i Chicago En 


promouonal activities 


cisco, He will direct 5 


n ll western states pomee sales manager | 
SIDNEY HOLLAENDER, president of gravers Co 
Iver Ready Label Corp., Belleville, N. ] PERCY STEVENSON has been named 


lied Aug ? at the age of 6 The busi administrative manager and RALPH 





In printing inks, the best economy 

results from the finest quality .. . and S&V 

inks prove this truth every day in actual press 

operations. Printers from coast to coast report 

that S&V inks go further, give them many more 

impressions per pound. And while they benefit from 

this economy, they also enjoy the double satisfaction 

of achieving outstanding results on every finished job! There's 

no substitute for S&V's high quality . . . just as there's 

no substitute for the years of research and rigid production control that underlie 
S&V's success in producing the finest printing inks for every surface and 


every purpose. Try S&V inks today, and see! 


Sinclair and“Valentine Co. 


Main Office & Factory: 611 West 129th St., N. Y. 27, N. Y. 
OVER 35 BRANCHES PROVIDE SERVICE FROM COAST TO COAST 
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Semone” * 


GRANT is sales manager of the calendar 
and specialty division of Rolph-Clark 
Stone, Toronto printing firm 

GEORGE F. EVERSON is the new man 
ager of Charles Scribner's Sons, New 
York City. He was assistant manager of 
Scribner Press until that plant was closed 
recently 

EDWARD T. MYERS, formerly secretary 
treasurer of French-Bray Printing Co., has 
been named general manager of Mauric« 
Leeser Co. of Baltimore 

WILLARD P. GREENWOOD has been 
named manager of offset and letterpress 
printing by Forbes Lithograph Mfg. Co 
Boston. He formerly was chief chemist for 
the compan 

ARTHUR W 


of technical education activities for the 


BROOKS, former director 


Graphic Arts Association of Illinois, with 
headquarters in Chicago, has been named 
graphic arts consultant for the advertising 
department of Deere & Co., Moline, III 


Arthur W. Brooks James A. Westlin 


JAMES A. WESTLIN was due to retire 
as president and general manager of the 
Maqua Co., Schenectady, N.Y. He served 
more than 43 years with General Electric 
Co., for which Maqua is the printing de 
partment. Mr. Westlin announced that 
he would join Williams Press, Albany, as 
a vice-president 

MATHERSON-SELIG Co., Chicago col 
or card manufacturer, planned to com 
plete this month a move to its new build 
ing at 7301 Wilson Ave 

STUYVESANT PRESS CORP., New 
York, a letterpress firm since 1893, has 
stepped into the combination-plant field 
with the installation of two single-color 
offset presses 

WILLIAM T. CUNNINGHAM, vice 
president of the Paper Cutters & Book 
binders Union, Local 119, New York, and 
a union man for 30 of his 54 years, died 
Aug. 25 

LAURELLE PRINTING CO., an offset 
letterpress business, has been set up in 
New York by Morris Drucker, who has 
sold his Spartan Printing Co. interests 

P. J. PERRUSI, president of Advertising 
Agencies Service Co., New York, is chair 
man of the Typographers Division in the 
$400,000 fund-raising campaign of the 
Travelers Aid Society. BERTRAM WOLFF, 
president of H. Wolff Book Mfg. Co., is 
chairman of the Bookbinders’ Division in 
the campaign 

DANIEL K. BESWICK ts the new presi 
dent and general manager of Bonestell & 
Co., San Francisco paper distributor. H 
S. BONESTELL, JR., has retired from the 
presidency to devote full time as president 
and general manager of the Sharon Con 
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Beat duplicator production 
with ATF Chief 20 or 22 


A small-size ATF offset press is the best answer to 
duplicator competition because the Chief 20 (and 22) 
enables a printer to handle and produce work better, 
faster and at lower cost than a duplicator can. 
For example, on a Chief 20 or 22 you can run 84x11” 
jobs 2 up or 4 up without any increase in labor costs. 
You can hold close register... turn out good color work 
and offer your customers a wide range in stocks and 
weights. These are advantages which a duplicator can’t 
match! 
In short, the Chief 20 or 22 opens up a wide range of 
work and small-job opportunities ! And, when the time 
comes to trade-in a press the Chief 20 or 22 has excep- 
tionally high market value ...not so with duplicators. 
Ask your ATF Equipment Representative for the facts 
or send coupon You'll be amazed at the advantages a 
Chief 20 or 22 offers. American Type Founders, Inc., a subsidiary of Daystrom, Inc 
200 Elmora Avenue, Elizabeth, New Jersey 


Dear Sirs 
Please send me a copy of your new 8-page booklet on the 


Chief 20 [ ] Chief 22 [) 


Name Position 


BETTER, MORE PROFITABLE PRINTING 
FROM THE WIDEST LINE OF PROCESSES 


Gravure...Letterpress...Offset 








verung Co., Marion, Ind. He will con 
tinue to serve as board chairman for Bone 
stell & Co 

HENRY L. MURPHY, Mergenthaler 
Linotype production engineer, has been 
assigned to the company’s Boston agency 

ANTON J. SINGER, who joined Inter 
national Paper Co. in 1934 and has been 
an attorney in the legal department since 
1947, has been clected assistant secretary 
of the company 

EDWARD J]. SULLIVAN is now Fine Pa 
per Dept. manager for the Bowater Paper 
(0 

RON DRAKE, technical advisor in the 
general sales deparument of Champion 
Paper Co., and PHIL EVANOFPF of the 


Mead Co. sales service division, were 
principal speakers at a “Paper Perform 
ance Clinic” sponsored recently in Cin 
cinnati by the Central States Paper Trade 
Association 

THOMAS C, CURRY has joined the sales 
staff of Linotype Parts Co., South Hacken 
sack, N. J. He will cover Kansas, Mis 
souri, lowa, and eastern Nebraska 
THAYNE MASON, who previously repre 
sented the company in this area, will work 
through Texas, Oklahoma, Arkansas, and 
Louisiana 

JAMES K. MOFFITT, president of 
Blake, Mothte & Towne, San Francisco 
paper distributor, died Aug. 16 at the age 
of 89 





J EASIER TO 
OPERATE 


J LONGER 
LASTING 


J LOWER 
MAINTENANCE 
Costs 


IT’S TIME TO BUY A NEW WESEL 


The NEW and IMPROVED Wesel 
Router is built for heavy duty and 
long life. Special motor elim- 
inates shifting of belts and arm 
glides smoothly without drag... 
two features that reduce oper- 


WRITE FOR COMPLETE 


INFORMATION 
TODAY! 











ROUTER BITS 


ator fatigue. The Wesel Router is 
engineered to eliminate most of 
the maintenance problems en- 
countered with this type of ma- 
chine. 


PROOF PRESSES 


WESEL MANUFACTURING CO. 


1141 N. WASHINGTON AVE., SCRANTON 9, PA. 
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JAMES C. GREENE, JR., formerly a 
salesman in the Printing Products Div. of 
Minnesota Mining & Mfg. Co., St. Paul, 
has been promoted to sales supervisor in 
the Duplicating Products Div 

CHARLES T. SCHULTZ is now a vice 
president of the William G. Herrick Ink 
Co., East Rutherford, N. J., and DAviD J 
RAIBERT has been elected secretary of the 


company 





Charles T. Schultz Don J. McLaurin 

DON J. MCLAURIN has been named 
technical director for the Gilbert Paper 
Co., Menasha, Wis. For the past five years 
Mr. McLaurin had been chief of the Pul 
& Paper Section of the Institute of Paper 
(Chemistry, Madison, Wis 

JULIAN J. KOREN ts the manager of a 
newly established New York office of the 
NuAre Co., Chicago. The new regional 
othce will stock a comy lete inventory of 
NuArc products and parts 





Kenneth Conrad 


Julian J. Koren 


New ERA MBG. Co., Paterson, N. J 
has opened a sales office in Chicago to 
serve its customers in the midwestern 
states. KENNETH CONRAD, who has been 
with New Era and its subsidiaries since 
1946, is in charge of the new office 

W. S. MEGILL, printing equipment 
dealer in Denver, has announced plans to 
double his business space. The new setup 
will include a modern salesroom and of 
hices. LINN S. MEGILL, former manager 
of the Denver and Kansas City branches 
of ATF, has been named general manager 
ot the W.S Megill Co 

J. M. HAZELWOOD now is represent 
ing Miller Printing Machinery Co., Pitts 
burgh, in the Dallas area, and PAU! 
W ESTHEIDERMAN is the company's rep 
resentative in the Atlanta sales territory 

P. H. GLATPELTER CO., Spring Grove, 
Pa., has started construction of a million 
dollar building to house a new paper 
making machine 

L. E. MEYER and F. S. KEAHBY, JR., 
have been named by Kimberly-Clark 
Corp. as ofhce managers in the Chicago 
and Atlanta sales offices 
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Planning 4 new catalog? 
Plan to use 
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New GAST Model 0211 
AIR PUMP weighs 
/3 less... is a truly 


COMPACT 
COMPONENT 


This new Gast rotary-vane Air Pump 


offers many advantages, including: 
less weight (now 22 Ibs.) with 
more compact, streamlined design 
Rotor mounted on new GE. Form “G 


motor shaft. Positive, pulseless air ce 


livery. Rubber-cradled mounting in 


creases quit 


Model 0211 produces up to 


7” | 


vac., OF 


45 p.S.A, OF 
) Cfm. running open 
\%, hyp. motor uses only 3.8 amps. For 
light duty on graphic arts equipment 

especially popular for printing frames 
If you design or build equipment, write 


for Bulletin 1254 and Application 


Ice as Book let! 
GAST MANUFACTURING CORP. 
P. O. Box 117-L, Benton Harbor 


Michigan 


Original Equipment Manufacturers 
for Over 25 Years 


GAST 


ROTARY 
© AIR MOTORS 


(Te 4 WP.) 


* COMPRESSORS 


(Te 30 P51.) 


* VACUUM PUMPS 


(Te 28 IN.) 





@ 


See Catalog in Sweet's Product Design File 
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ira 
LITERATURE 


Those interested in literature described are asked 
to write direct to the company listed in the item 


Memphis Specimen Folder 


A new Memphis specimen folder show 
ing seven type weights and listing 6- to 
26-point sizes may be obtained from Mer 
genthaler Linotype Co., 29 Ryerson St, 
Brooklyn 5, N.Y. The folder shows 14 
point specimens of Memphis Light, Me 
dium, Bold, Extra Bold, Medium Con 
densed, Bold Condensed and Extra Bold 
Condensed. Point sizes and availability of 
italic and bold faces are listed for each 
weight. Mergenthaler recommends this 
face for cither letterpress or offset 


Linotype V-Belt Drive 

An illustrated broadside available from 
Mergenthaler Linotype Co., 29 Ryerson 
St.. Brooklyn 5, N. Y., describes Lino 
type’s new V-belt motor drive. A keyed 
photo shows its simplified construction 
Advantages pointed aut include vibra 
tion-free performance and noiseless pow 
er transmission; standard ! horsepower 
electric motor, permitting quick emer 
gency replacement or exchange with mo 
tors on other composing room equipment 
and a choice of variable speed or any one 


of four fixed speeds 


Sample Spot-Carbon Forms 

lranskrit Corp., 704 Broadway, New 
York 4, is offering a wide range of sam 
ples of spot-carbonized forms, illustrating 
the many fields of application for hot wax 
spot-carbon. Transkrit says its spot-carbon 
can be applied in any shape, is guaran 
teed not to dry out for five years or more, 
and enables the user to make up to 17 
copies in one writing. Free literature will 


accompany the samples 


Materials Handling Trucks 


A four-page folder has been prepared 
by Leebaw Mfg. Co. to illustrate some of 
the hand trucks it builds to order for 
printers and other production plants 
Shown are more than 20 types of ma 
terials handling trucks designed for spe 
cial and general applications. A copy of 
the folder, No. L-10, can be obtained 
from the company at 65 Wayne Ave., 
Youngstown, O 


Production Time Recorder 


The advantages of a continuous oper 
ating record for presses and other produc 
tion machines are outlined in a folder re 
cently released by Heat-Timer Corp. The 
company's production time recorder was 
described in THE INLAND PRINTER, 
April 1955, page 72. The device 5 roduces 
a continuous record on tape of “on” and 

off” operating periods. A separate indi 
cator records total operating time. The 
folder pictures the instrument and de 





MOLDING AND 


ENGRAVING 
RUBBER 


at these convenient 
sources of supply 


Molding and engraving rubber from 
“U.S.” assures the finest printing re- 
sults. Why? Because “U.S.” has com- 
plete control of manufacture all the 
way. “U.S.” grows its own natural 
rubber and compounds its own syn- 
thetic rubber. It has the vast resources, 
the experience, and the skilled tech- 
nical staffs. 


Get “U.S.” rubber from any of its 
distributor's, Williamson & Co., three 
offices: 


Caldwell, New Jersey * Bryan, Ohio 
or San Francisco, Calif. 


or call 
UNITED STATES 
RUBBER COMPANY 


Mechanical Goods Division 
Providence, Rhode Island 


End Company Xmas 
Gift Problems the 
“Select-A-Gift" Way 


... Customers and Employees 
Select The Gift They Want 


... You Pick The Price Range — 
Five Groups ... $6.62 to $47.25 


Stop worrying if they have one. . . if 
they want one... what size or color. 
Pick your price range and we mail, or 
you give, a_ beautiful combination 
Christmas Card-Gift Folder to each 
person on your list. Folder is person 
alized with your name, and/or your 
company’s, and illustrates as many as 
24 of America’s most-wanted, nation- 
ally-advertised gifts. Recipient tells us 
the gift he wants from you; we ship it 
to his home. 


Cost of Gift Covers Everything 
We handle mailing, packing, shipping, 
all details. You give more because 
your complete costs average 25% less 
than regular retail prices of the gifts 
alone. “Select-A-Gift” is used and en- 
dorsed by hundreds of leading com- 
panies. Write to Dept. IP for free 
folders .. . complete details. 


Select-A-Gift oivision o 


MARITZ SALES BUILDERS 
4200 Forest Park Boulevard 
St. Lovis 8, Missouri 
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LAWSON CUTTER 
SALES 






35% 
increase _ 
over last year | 

















- SERIES V-65 ; 
46" + 52"+55"” 





Why has the industry gone Lawson 7 


Because . Lawson (in 1947) pioneered the standardization of cutters — making it possible 
to add an Electronic Spacer or Motor Operated Back Gauge right on the customer’s floor. 
Because Lawson Cutters (since 1947) . . . feature Hydraulic Cushioned Clamping, pioneered 
successfully by Lawson. Accurately cut all types of paper without disturbing the pile. 

Because Lawson (in 1949) . . . introduced the exclusive Electronic Spacer. This applied 
electronics to speed up paper cutting production — assures accuracy to .002”. 

Because more Lawson Hydraulic Clamp Cutters are now in operation than all other makes com- 
bined — proof of their extreme accuracy, greater safety, and increased production. 


f 


-. P. LAWSON CO. main office: 426 WEST 33rd ST., NEW YORK 1 


ICAG 628 SO. DEARBORN ST. BOSTON. 176 FEDERAL ST. BOURSE BUILDING 
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scribes some of the applications in which 
it 1s being used now 

Copies of the folder can be obtained 
from Heat-Timer Corp., 657 Broadway 
New York 12 





Pressman’s guide gives hints for good presswork 


Guide for Offset Presswork 


A pressman’s guide with tips for run 
ning aluminum presensitized offset plates 
is being offered by Minnesota Mining & 
Miz. Co., 900 Fauquier St, St. Paul 6 

Designed for hanging in the press 
room, and indexed for easy reference, the 
guide contains two types of information 
suggestions for preparing the plate for the 


press, an fa section on trout le-shootung 


Monotype Mat Rental Index 


Lanston Monotype Machine Co. has 
published the “Handy Index of Monotype 
Rental Matrices,” listing all the type faces 
and sizes available in the Monotype rental 

library An introductory section ex 

plains the mat rental system, and the re 
mainder of the booklet is devoted to nu 
merical and alphabetical listings of the 
faces available 

Copies of the index can be obtained 
from the company at 24th & Locust Sts., 
Philadelphia 4 


How to Use Direct Mail 


The use of direct mail is the subject of 
the current issue of Envelope Econom 
published by the Tension Envelope Cory 
Written by H. R. Hoke, Jr., vice-president 
of the Reporter of Direct Mail Adverti 
ing, the 20-page publication offers an 
authoritative approach to the use of direct 
mail techniques in both small and large 
firms. Of special interest are two charts 
that tabulate 49 ways to use direct mail 
and offer a checklist of the factors in 
volved in sales and promotion activities 

A copy of this issue of Envelope Econo 
mies, Called “How Direct Mail Can Fit 
Into Your Business,” can be obtained by 
writing Tension Envelope Corp., 19th & 
Campbell Sts., Kansas City 8, Mo 


Production Case History 

Wassell Organization, Inc., 102 Sil 
vane Rd., Westport 9, Conn., has issued a 
case history booklet, No. 491, which tells 








WATERMARKED 








BRILLIANT WHITE AND COLORS 
STRONG OPAQUE 
DISTINCTIVE 


A LEADING LIGHTWEIGHT PAPER FOR USE WHERE 
QUALITY IS BOTH DESIRED AND REQUIRED 
BUILT TO PRINT BY LETTERPRESS, OFFSET 
AND MULTILITH 
TUB SIZED FOR MAXIMUM PRESS PERFORMANCE 


STOCKED IN STANDARD WRITING SIZES IN WHITE 
AND FIVE 
BY LEADING PAPER MERCHANTS 


MANUFACTURED BY 


FLETCHER 
— 


PAPER 
ALPENA, 


COLORS 


SUBSTANCE 9# 


COMPANY 
MICHIGAN 
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how Young & Selden Co. uses the Produc 

Trol visual control system to keep orders 
flowing on schedule through its Balti 

more litho plant. Illustrations show the 
system in use. There's a page listing large, 
small and medium size plants where 
Produc-Trol boards are in service 


Samples of Jobs on Bristol 


Samples of good design and examples 
of three methods of printing—oftset, let 
terpress, and silk screen—are in a new 
portfolio issued by Mead Sales Co. The 
portfolio was produced to show the print 
ing effects possible on Wheelwright 
Olympic bristol. Sample pieces such as 
program and menu covers are printed on 
white and five of the ten colors in which 
Olympic bristol is made 

Copies of the portfolio can be obtained 
from Wheelwright merchants or from the 
Mead Sales Co., 118 W. First St, Dayton 
£, <2. 


ie = Seen 
printing 





New catalog has variety of silk screen supplies 


Silk Screen Supplies Catalog 


Publication of a new 86-page catalog 
of silk screen supplies was announced re 
cently by Underwood Supply Co., Los An 
gceles. Underwood calls its catalog one of 
the most comprehensive listings availabl 
in the screen process printing field 

Copies of the catalog, No. 604, are 
available at 25 cents from Underwood 
Supply Co., 820 S. Hoover St., Los An 


geles 5 


Small Camera Operation 


Robertson Photo-mechanix, Inc., re 
cently released a technical booklet dealing 
with negative making and the operation 
of small cameras. The booklet, called “The 
$20 Manual of Operation,” explains how 
the Robertson 320 darkroom camera 1s 
used 

Included are several articles explaining 
xcrography, flash exposures, copy scaling, 
and lighting arrangements. Other sections 
deal with glass halftone work, line nega 
tive procedures, contact screen techniques 
and a step-by-step analysis for making 
circular contact screens 

The manual is available from the com 
pany at 3067 Elston Ave., Chicago 18 
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QUICK FACTS ON “SPHEREKOTE” 17-C TYMPAN COVERS 

© Print SHARPER HALFTONES on all cuts 

® Schedule QUICK BACK-UPS without smudging 
®@ Run MULTIPLE FORMS on one sheet 

® Allow WASH-UPS without softening packing 


@ Print on ROUGH STOCKS 

@ PROTECT MAKE-READY on long runs 

@ LESS MATRIXING of topsheet during press run 
@ HOLD CLOSE REGISTER on color jobs 


Glass Beaded Topsheets Last All Day! 











We 
ON THE CYLINDER AT 8:00 A.M. 
—~ 
\ 
: 


5:00 P.M. AND 50/M 
IMPRESSIONS LATER... 





“Spherekote”’ 17-C Tympan Covers...ideal for 
multiple form runs, quick back-ups, and fine half-tone jobs 


Millions of tiny glass beads on “Spherekore” calendered base stock makes a Tyn pan Cover 


17-C Tympan Covers make a smooth, hard sur that gives longer, cleaner, trouble-free press runs 


face that stands up a// day to tough use and easily There's far less press downtime because you 





handles jobs that wilt ordinary topsheets. The don't have to stop in the middle of a run to 
smooth, even glass surface resists ink, doesn't change topsheets Try Spherekote 17-C Tyn 
smudge. eliminates offset in fast back-up pan Covers in your shop soon, Prove their money 


jobs. Uniform caliper insures smooth multiple 
form runs and close register on b&w or color 
And the hard 


Sharper, clearer, crisper half-cone reproduction 


work clean glass surface pives 
The combination of tiny glass beads and highly 


A PRODUCT O 


uU S PAT Orr 


BRAND 


"am 


saving advantayes to yourself right on your own 
For more information and to arranye a 
Minnesota Mining 
& Manufacturing Company, Department DA-105 


St. Paul 6, Minnesota 


pre sses 


FREE demonstration write 


RESEarRr cH 


TYMPAN COVERS 
BLANKETS 


DRAWSHEETS 


Made by Minnesota Mining & Mfg. Co., St. Paul 6, Minnesota 
General Export: 99 Park Avenue, New York 16, N. Y. In Caonoda: P. O. Box 757, London, Ontario 











- Setting New Standards in 


GALLEY 
UNIFORMITY 


and 
Accuracy 

















LACK 
EAUTY 


Reg. Trade Mark 











4 


setts 


ditterence ! 


x 
WX 







Se 
WITH se RUST-RESISTANT STEEL 
so of greater accuracy, 
20/20 OVERPRINT VARNISH Se at competitive prices, or 
20/20 OVERPRINT VARNISH is the first ss ALUMINIZED STEEL 
crystal-clear varnish that’s non-yellowing 4 ot thi precision oy strat 
S J? 






and scratch-resistant, 20/20 is homogenized, 
will not settle out, can be used without 





at slightly higher cost. 
e 
ALL HAVE MAYVILLE’S EXTRA 
QUALITY FEATURES — Safety 
Rolled Edges and — Reinforced 
Corners! 


ALL STEEL 


GALLEY 
~ CABINETS 


with One-Piece 
Full Length Galley 
Supports 
Reinforced Construction 


25-50-100 Galley Sizes 






additives. Fast drying on stock or printed 
surface, Ideal for use on soap, detergent, 
chemical labels 20/20 is acid-alkali proof. 
Equally good results in letterpress and litho 
Every batch is “run tested”’ and the film is 
certified scratch-resistant on the Souther- 
land Rub Tester. Try 20/20--YOU CAN 
SEE THE DIFFERENCE! 


GLAZCOTE ink convitioneR 


Homogenized GLAZCOTE makes all inks 
tougher, glossier, and highly resistant to 
scratches. Blends readily, equally good for 
























letterpress and litho 


WRITE TODAY for your money-back trial 


offer, Satisfaction guaranteed! 








Manufacturers of Hypothiolate, Hypothiolate HA 
301, Bytaneum, 33 and 0-33 Ink Conditioners, 


Klemm Fluorescent Inks 


| 








Special Size Galleys and Galley 
Cabinets Made to Order 





COMPOUNDING CO. 


1719 North Damen Avenve 
Chicage 47, Illinois 
EXPORT: Guiterman Ceo. Inc 
New York 4 
CANADA: Cenadian Fine Color 
Ce., lid. Terente 


OTHER QUALITY MAYVILLE PRODUCTS 


Movable Stock Racks — Offset Filing Cabinets 
Several Excellent Dealer Territories Still Available. 







See Your Dealer 
or write for literature 








ETALC/ PRODUCTS CO. 
MAYVILLE, @ WISCONSIN 
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ya Slallnark 


(Greulation 
O /Urcu ation 


Three thousand four hundred and fifty advertiser, 
agency and publisher members of the Audit Bureau of 
Circulations have a voice in establishing and maintain- 
ing the standards responsible for the recognition of this 
emblem as the Hallmark of Circulation Value. It repre 
sents the standard of value that these buyers and sellers 
of advertising space have jointly established as measure 
ment for the circulation of 
printed media. 

The basis for arriving at the 
advertising value of a publica 
tion is the Bureau’s single defi- 
nition of net paid circulation. 
With this as the standard, the 
circulation of A.B.C. 
publisher members are audited 
by experienced circulation audi 
tors. As spec ified in the Bureau’s 
Bylaws, A.B.C. auditors have 
““access toall books and records.” 

Subscription and renewal 
orders, payments from subscrib 


Paid 


defined by A.B.C 
records 
to a publication's 
With the 


appeal interé 


becomes possible to fre 
with specialized 


advertising appeals, 


ers, paper purchases, postal 
receipts, arrears are among the LolLo 


THE 


A.B.C. REPORTS—FACTS AS A BASIC 


SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 


subscriptions and renewals, as 
standards, 
cate an audience that has responded 
editorial 
sts 
of readers thus identified, it 
ach 


specialized groups effectively 


INLAND 


( 
atuUe 


publisher’s circulation records that are painstakingly 
checked by auditors and the resulting data are con 
densed and published in A.B.C. Reports. 

Experienced space buyers use the audited information 
in A.B.C. Reports as a factual basis for their decisions 
in evaluating, comparing and selecting media. The 
KACTS in A.B.C. Reports for business publications 
¢ How much paid circulation 
distribution « 

breakdown 


include: 
¢ How 
Occupational or busine 

of subscribers ¢ Where they 
® How much ubseribers pay ° Whe thet 
are used ¢ How many 


much unpaid 


are located 
or not premiums 


subscribers in arrears © What percent 
ot 


indi 
subscribers renew. 


This publication 1s a 
member of the Audit Burcau 
of Circulations and is proud 
to display the Hallmark of 
Value the 
emblem of our cooperation 
with advertisers. Ask for a 
copy of our 4.8.C, Report 


and then study it. 


ae 


Circulation as 





PRINTER 


MEASURE OF ADVERTISING VALUE 





A few years ago they were called “miracle” inks 


TODAY THEY ARE IN DAILY 


minw, CANADA oe 
” eope Minnesota owe 0, Canoda 
om) 2719 Plee » Ane, & -~ 4408 mount Road 
Ont 
og Alcala com USE BY LEADING PRINTERS 
"Sa, ga” ss 
- - 
"Se — 
GBW SPEEDINX used by leading printers when they 
a ~~ > w need fast-setting, quick-drying inks. Coverage is good 
s 
Pa ‘ t Pe K © = blacks are rich and colors brilliant 
Ps § uve 
7 
mo P “ ee. %. GBW HI-FI INKS |... noted for their “stand-up bril- 
. G $40 / , ‘ ’ 
© MN. Channing j ‘ we Brooklyn 1, N.Y liance."” Hi-Fi inks give the job snap and life. They set 
6875 14 
‘a F ‘ ed age fy = Brooklyn Bridge quickly, dry quickly and have excellent trapping qualities 
Uteter 8.4100 
i 
i wis. aetevoninse 5 ante GBW GLOSS INKS . unlike ordinary gloss inks, GBW 
‘ 622 nnebago 
/ © Broadway 2.1454 Gloss Inks are comparatively easy to run 
i Songwin ink Div. of GBwW 
’ *s a 
‘ 
cow) These three lines of GBW inks are available for offset and 
MEX. letterpress 
Mexico 6, D4 cow) itt. 190 7, Nilino pipes 
Calzada Istapolapa 376-8 Aberdeer 
Phone 27-92.78,27 90.99 64746 | / ’ nest 
in printing ink ntact your nearest factory 


GAETJENS, BERGER & WIRTH, INC. 


SPECIALTIES 

Harris Chemicals 
Offset Blankets 
Perfex Top Sheets 


Inkbutter 


Traditionally Fine Inks for over a Century 
y / Duall Binding Varnish 

Hi Fi Varnish 

Dual! Dryer 


Scratch Proof Dryer 


Blatchford Metal salesman 
turns detective 


...tracks down cause of 
slow melts in Book Plant 


*% Letterpress inks 
© Ae Cate Speedinx Black 
*% Tin Litho Inks 

Kwik Blanket Solution 


*% Die Stamping inks 








So one day on one of my calls, I 
uggest to the foreman, “Let’s walk 


through again, maybe we'll spot 
omething.” 
Again it looks like a blank... but 


one operator claims faster melts in 
mid-morning and mid-afternoon. 












And when we reach re-melt, only 
one of the two furnaces is lit. 
“Never use that furnace,” says 
Biatourorp Di ATIONAI the re-melter. “It just won’t melt 
LEAD COMPANY ~ Atlanta with the other going.” 
Kaltimore, Chicago, Cincinna oo aves - 
Cleveland, Dallas, Phitedelphia That did it! “It’s the gas!" I say. 
ietedmnte Os f “ York “The town is growing, gas demand 
avurgh,&S oul New ; : : 
E.W. Blatchford Co.; New England rising, pressures dropping. You 
ia ee Ciel ie lt ile ion plant no longer gets enough BTU’s 
Pacific Coast: Morris P. Kirk & Son 
Ine Los Angeles, Emeryville (Calif.) 
Portland, Seattle, Phoenix, Salt 


City; Canada: Canada Metal Co., 


Montreal, Winnipeg, Vancouver 


Toronto 
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“ Blatchford for service 


I admit I was stumped... at first. to melt metal fast.” 

For months, melts in this Book Utility engineers bore me out and 
Plant’s composing machines had jn a week the shop was going great 
been on a slow-down strike, yet metal runs. 
composition, pot operation, pumps . 
and other apparatus seemed O. K. Blatchford service can help you 


speed work through 


With more than a century of ex- 
perience in the ty pe metal business, 


Blatchford knows how to lick 
printer’s metal problems. And 
Blatchford has the necessary re- 


sources, including the well-equipped 
metal laboratories of National Lead. 
Many times Blatchford’s good ser- 
vice is as important as its good metal. 


You can get both very easily... 
wide 






through Blatchford’s nation 
network of sales and service facili 
ties. So call in Blatchford » 

for service. And eall on 


Blatchford for metal. 
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There's An Easier Way To Make Money! 







eee 
er 


W 


ae" 
a“ 
non 


\ / 


\ HAS THE EDGE, / 


\ / 


in paper knives 








| Find Out HOW...Get Your 





“Profit Pack’’ NOW! 


This “easier way to make money” is by printing 
signs, labels bumper strips direct mail pieces 
and hundreds of other useful things on remark 
able FASSON Self-Adhesive Pape rs, Foils and 
Films. Theyre easy to print on... quickly 
applied without moisure, heat or glue and 


adhere tightly to clean, dry surface 


Disston steel makes the difference 


If you want to cut costs as well as paper, make you how to find and sell new customers and 


The “FASSON Profit Pack for Printers” shows 


» . ' ) voe 

your next knife a Disston 866. Production goes how to get a lot more business from present 
up—costs down with economical Disston 866 
I ones, too. It contains he Ipful bulletins which 
paper knives. They are long-lasting, need less ) 
sharpening, fewer replacements. explain many useful pieces you can easily sell 

and a comple te direct mail campaign to 
Made of hard, special Disston steel, a Disston hel ted fieahle } 

( you vet st ( { ) t 

866 paper knife has and holds a keen cutting edge. ots ot betel a a a ee 


The fine-grain steel hones better, cuts cleaner, 
‘ Clip and Mail the Coupon Right Now 
allows hairline accuracy. Regardless of what you 
cut—tissue paper, cardboard, bond, machine Nothing to lose... much to gaint 
finish, coated papers—Disston 866 paper knives 
stay sharp. 
’ "es AVERY Paper Company 


Order your Disston 866 paper knives from your 252 Chester Street, Painesville, Ohio 

Disston Distributor, or specify Disston from your Please send me a ‘FASSON Profit Pack for Printers’ 
nearest Harris-Seybold office. You'll receive 
helpful advice and prompt service. Or write to 


Nome — — . . - Title — 


Company — — — o- — 


HENRY DISSTON & SONS, INC. “"7;~ en sade 


1089 Tacony, Philadelphia 35, Pa. 


fe ee 
Other factories and branches eo 
Toronto, Ont ; Seattle, Wash.; Chicago, Ill ~ 
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Pea WHATEVER YOU STITCH... 





‘ 
i 
! 
| 
‘ 
‘ 
‘ 
™‘~ 
BOOKS 
MAGAZINES .. 
‘\ 
\ 
| 
i 
] 
4 r) 
PAPER BOXES / ] “ail 





WILL SERVE YOU BETTER! 


@ LOW COST... made possible by Seneca’s 50 years 
of know-how and modern facilities in one of the 
largest independent wire manufacturing plants 
in the world, 


@ HIGH QUALITY and | er - 


. accurately con- 
trolled throughout production. 


Any way you look at it—your best buy is SENECA 
Sutching Wire! Available in galvanized, tinned or 
liquor finishes .. . in all popular sizes, round or 
flat on spools and cores. Insist on Seneca... the 
wire of proven dependability. 


= : : 4] 4 
Write for complete information. , 


SENECA WIRE 


AND MFG. COMPANY 
fe] ite) 


FOSTORIA 


Representatives in Principal Cities 
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ARE YOU THE VICTIM OF A 
“SMEAR CAMPAICN"”? 










DRYSPRAY 


to stop Offsetting . . . 
Smudging . . . Sticking! 





————— 


Spoilage due to smeary smudgy offsetting costs printers thousands 
of dollars every year! STOP this needless waste in your plant 

with a low cost H & H DRYSPRAY the unit thot has elim 
inated substantial losses for printers coast to coast. With H & H, 
you never have unhealthful mist, moving parts requiring clean 
ing or hard, dried gum Just clean, sparkling runs every time! 
Pays for itself in a few month's time! 


Whatever press you run, letterpress, offset or rotary, there's an 
H & H DRYSPRAY unit to fit 


WRITE TODAY FOR FREE ILLUSTRATED FOLDER AND PRICES (IN 
CLUDE MAKE AND SIZE OF PRESS 


H& PRODUCTS 


1930 S. State St © Chicago 16, Ill 





e 
Unvulcan'2 
Engraver § ae terials 
ring 
\ate Moun dan 
ae pack! ~ 
d) 
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FF oe s ” s s 
Increase Production 30% -- Cut 42” Lifts with 

| soothe ] 
| : Scwtluvcttde CORNER CUTTER 

| “\ And With Less Strain On Working Parts 


There’s extra profits for you in round cornering with the new 
Southworth Corner Cutter. Now, you can corner 412” lifts 
as they come from the cutter. Thus, you increase capacity 30% 
and reduce handling time substantially. 





This new machine cuts stock easily and with no strain on work- 
ing parts. Adjustments are made accurately and quickly. 
& Knives are available in radii from Ye" to 142° — straight knife 
cuts corners up to 2%” long. 


Right now is the time to increase your cornering production 30%, 
Mail the coupon for details. 


OTHER PRODUCTS 
Hand, Foot, Power Punching Machines, 


Skid Turners, Automatic Skid Lifts, IL 
| Humidifiers, Paper Conditioners, Punch eoeoeeeeeoeeeee ee 


Heads, Envelope Presses e Southworth Machine Co. 
Oe Ton CQUIPMENT TO” e 30 Warren Ave., Portland, Me. 
MEET YOUR NEEDS. 















® Please rush details on your Corner Cutter 


ng i a 
| SUNN: citainisinnisndadeesobqaii 
BESTEL OTE SA Se EL ee OE OO 

SOUTHWORTH MACHINE CO. » PORTLAND, MAINE { ,u. 
"Service To The Graphic Arts Since 1890" 0 iininanenance ca... 


(.\ your REPUTATION 


Ny, Py is at stake on every job... 








o, a! 4 | USE SIEBOLD “SLIP ON” DAMPER COVERS! Make-shift or almost 
/ | ood-enough quality damper covers are not only tough for correction 
i \\ \ ind maintenance—but certainly reflect on the ability of the printer It 
\ { a » not necessary to gamble on efficient, long lasting, precision Molleton 
| \ iff overs! 
| ' 
} V// 
lt pOoICaL § notre will ial COTUUr' ) cl ice i) if 0) t ‘ 1 Val 
(/ Siebold’s more than half t f \ to tl fiset field \ 
| Ci\ issurance of the finest Molleton covers for any pre use. They feature 
\ (HA ‘ 
AS @ Specially fabricated, long wearing Molleton « loth 
An | 
7, J { 1} \ @ Precision machine stitched for strength and firmiune 
\ G | 
\ v : i/\ | @ Exclusive Siebold finish proces ed to minimize lint and shedding 
ea / 
\ . W TH \ @ Exactly sized, for perfect even fit 
} iH | @® kasy to put on by hand Or Thhiae bine 
‘ i ty 
A. s a ‘Wf’ 
“ 4 Fae You can't get any cover anywhere with closer to 100% assurance that 


its going to give you better pointing pe rformance and qu ility Speci 
Siebold—and be sure of the result 


OVER A 


HALF CENTURY” 
OF SERVICE 


J.H.4G6 B 





MEMBER; Lithographic Technical Four 
dation National A ciation of Phot 
Lith rapher tion ociathe of 
Printis Ink Maker tional Pr 
Ink } arch §=Association N. Y. Em 
I g Printers Association EVERYTHING FOR THE LITHOGRAPHER 


MANUFACTURERS OF PRINTING, LITHOGRAPHIC INKS AND SUPPLIES 
150 VARICK STREET, NEW YORK 13, N. Y 
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for low cost addition of 
third and fourth colors 


for Wiehle Flat Ged Presses 





Western Printing Machinery’s Extra Color Letter- 
press Unit for Miehle flat bed presses is the answer 
for low cost addition of third and fourth colors 
Precision built in several sizes, it will make a three 
or four color press of any standard 2-color Miehle 
flat bed. Production specifications are the same as 
the press to which it's permanently attached. Syn- 
chronization is perfect. Only minor changes are 
required for its installation. 

This unit is low in cost and requires no additional 
floor space as it is mounted on top of the Miehle 
units, Operates efficiently and economically with 


the Miehle 
Write for further details. 


WESTERN PRINTING MACHINERY CO. 


3519 N. Spaulding Avenue 
Chicago 18, Illinois 







ROTARY PRESSES SPEED PROFITS! 


for new, faster methods 
of printing, investigate 





frre cere esses eses= 
| ORVILLE DUTRO & SON, INC. 

’ 117 West 9th St. Los Angeles 15, Cait 

' 

' i) 

‘ 4 wai FOR INFORMATION! 
' ' Designed and sold exctusively by 
' ‘ Orville Outro & Son. Made by Western 
' Gear, manufacturers of gears and spe 
' ' coal machinety tor inv dustry since 1888 


| MORTISES, ETC. 


RICHARDS ELECTROMATIC 









DOES 

EVERYTHING ° 
MACHINE 

® 3 Motors DELUXE 


® Many Exclusive 
Patented 
Features 


SAWS, TRIMS 
ROUTS, PLANES 


Precisioned 
Plates Save 


Press Time 


WRITE FOR 
DETAILS AND 
FOR COMPLETE 
CATALOGUE OF 
OUR LINE 


13 F 








TRADE MARK ee ‘ 
Cleans type and cuts in a jiffy. 


Even hard, encrusted process inks and quick- 


drying inks quickly yield to its powerful action, 
Order from your supplier. Write us for leaflet. 


Chalmers Chemical Company, 123 Chestnut St., Newark 5, N.J. 











to Dept 


% + > 0 EE Ot 


MWMtbutd FEZERASE 


Different because typing mistakes can be quickly and cleanly erased 
without leaving a scuffed, torn or marked surface. A regular pencil 
eraser does the trick . . . Words brush off so quickly, leaving the surface 
Smooth as Silk. Retyping is clean with no detection. Demonstrate and 
recommend Ezerase Bond and Onion Skin to your customers. Write now 
| for your FREE Ezerase Demonstration Kit 
splendid sales tool. 


MILLERS FALLS PAPER CO., MILLERS FALLS, MASS. 


You'll find it a 
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frailable in 110 volt, 
220 volt. or other 
specifications 
SPECIFICATIONS 


e Platen ii” x 13” 

© Inside chase 10° x 12 

e Over 50 tons uniform 
pressure 


Electrically heated 
thermostatically controlled 


Requires 17” x 28” floor 


space 
e Stands 37” high 
¢ Mounts on bench 23” high 
e Shipping weight 600 Ibs 


AMERICAN 


735 OSTERMAN AVENUE 





MAKE YOUR OWN RUBBER PLATES 


IN THE 


VA-PRESS 


e EASY TO OPERATE 
e ECONOMICAL 

@ PRECISION MADE 
e FAST 


The EVA-PRESS makes it eco- 
nomical for every printer to 
make and print from rubber 
plates. Years of development 
and testing stand behind every 
EVA-PRESS. A quality press that 
makes both matrices and rubber 
plates. Only 4 minutes actual 
operator's time; 20 minutes vul- 
canizing while operator does 
other work. Makes rubber plates 
of any desired thickness for 
use in letterpress and offset 
presses. 


EVATYPE CORP. 


DEERFIELD, ILLINOIS 








>.< 





> = 
ae eS ee 


ee The best and the worst that can be said for this 


“™ remarkable display of nineteenth-century type 


faces is that it should be placed upon the library 


shelves alongside ‘Updike’s Printing Types’ 


Collectors of works on the history and practice of 


typography, historians of printing, printers and 
advertising men gifted with skill in selection will ee 


add this book to their shelves with satisfaction 


Lawrence C. Wroth, New York Herald Tribune 


272 Pages—9''x!2''—Cloth Bound py: a6 





AE 


$6.35 Outside the U.S 


TM IMAND EMINTER 


an -< DEPARTI« MET 
pi W. JACKSON BLYVD., CHICAGO 6 





















NONCRYSTALLIZING 
HIGH-FINISH 
PROCESS INKS 


These inks are justly famous for producing noncrys- 
tallizing films which preserve the full, crisp brilliancy 
of colors inherent in the inks. When you want faith- 


ful reproduction of the highest quality and eye 






appeal, G P I’s Noncrystallizing High- 






Finish Process Inks give outstanding 






results. Write for samples 


and details. 





poration 


General Printing Ink Company 
10th Street and 44th Avenue 
Long Island City 1, New York 


Offices and Service Plants in Principal Cities 


DIVISIONS OF SUN CHEMICAL CORPORATION 
HORN © HUDSON + WILLEY (paints. maintenance and construction materials, industrial coatings) * WARWICK 


| (textile and industrial chemicals) © WARWICK WAX (refiners of specialty waxes) © RUTHERFORD (iithographic equip 


ment) © SUN SUPPLY (lithographic supplies) © GENERAL PRINTING INK (Sigmund Uliman © Fuchs & Lang  Lagle 
© American © Kelly © Chemical Color & Supply inks) « MORRILL (news inks) © ELECTRO TECHNICAL PRODUCTS 
(coatings and plastics) © PIGMENTS DIVISION (pigments for paints, plastics, printing inks of all hinds) 


gvabespear, said it: 
Every why hath a wherefore 


The Wherefore of JUSTRITE ENVELOPI 18 10S 


Complete Line En clope Service Exclusively to Dea 














*from 


Comedy of Error 






THRU 
DEALERS 
ONLY 


NORTHERN STATES ENVELOPE CO. 


300 E. 4th STREET, ST PAUL, MINNESOTA 






JUSTRITE ENVELOPE MFG. CO. 
$23 STEWART AVENUE S.W., ATLANTA, GEORGIA 


Two modern factories to serve you 
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Last Longer 
Last Longer 
Last Longer 


ACCURATE DIES 
Last Longer... 










«««NO WONDER! because all 
ACCURATE DIES are made 
entirely of hardest steel. 


lam, 
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STEEL RULE 
Curting pies Pit ‘viting Jockets “ 
for Platen Press yr’ \ 


a 


Die Cutting Jackets 
for Cylinder Press 


ACCURATE 


STEEL RULE DIE MANUFACTURERS 
22.24 W. 21 ST. @ N.Y. 10, N.Y. @ CHelsea 2-0860-1 












1/32” to 1" 
FIGURES 


“ 
Outstanding typograph on all > Write 





high-speed numbering that calls for prices 
for big, clean figure-impressions and 
Figures from 1%" to 1” high catalog. 
Roman or Gothic p 





Pct | 
Lege 
“a 


~NICHOLS AVENUE 2 eeken See. ee | 





De You Pruut... 


DIPLOMAS? ADVERTISING SPECIALTIES? 


CHRISTMAS CARDS? TELEPHONE 
‘ DIRECTORIES? 


*Trade Mark 


~ NOW INDIVIDUALIZING 


CAN BE DONE FAST! 


The LINOPRESS* is a hand fed 
letter-press that ingeniously 
slips a succession of linotype 
slugs into printing position one 
at a time, a different slug at 


each impression. 


The Linopress operates with 
machine cast slugs of any size 
from 6 to 36 points and 12 to 
30 picas. It will individualize 
anything you can hand feed, 


from a small thin card to a 





large thick booklet 


If printing a different line on each item is part of your business, 
the Linopress can cut your costs by producing from 1,500 to 
over 3,000 impressions per hour. Tell us your application and 
we will advise if a Linopress will do the job 


DESCRIPTIVE BROCHURE AND SAMPLES OF WORK ON REQUEST 


THE DESKFINDER COMPANY 


COSTA MESA CALIFORNIA 











Written by The Inland Printer’s 
Own Pressroom Expert. . . 


Pressman’s Ink Manual 


By George M. Halpern 


INK is usually the smallest cost item in a printing job, 
and yet it can cause the biggest headaches. Your presses 
will run off a lot more profit if you understand the basic 


facts about INK 


There has probably never been so much valuable and 
vital information crammed into a single volume as in 
Pressman’s Ink Manual. . . and it’s written in simple 


language that even a beginner can grasp 


PRESSMAN’S INK MANUAL is complete; it is concise; 
it is understandable. It tells HOW to use inks to best ad- 
vantage, HOW to select and buy inks, HOW to adapt inks 
to paper and presses, HOW to make inks behave through 
use of driers and reducing compounds, HOW to mix colors 

in fact, this book reveals all the secrets of modern inks 
that every pressman should know for modern, high-quality, 


competitive printing 
ORDER A COPY TODAY 
$6.35 postpaid 


Send a check or money order to 


THE INLAND PRINTER BOOK DEPARTMENT 
309 West Jackson Bivd., Chicago 6, Illinois 
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THE new | O O K 


IN PRINTING 


Every 20 years or so, changes are 
made in the industry to meet current 
economic trends. 

Hand composition became machine, 
and machine became photographic 
Each change augmenting the previous 
method has increased the scope of the 
industry. New type faces—new 
methods of using them have con- 
tributed to the new “Look”’. 

The medium size composing room 
does not have the space to stock all 
the type faces requested by thei 


shown in our eatalog is at your 


or quantity of lines. You pay only 


muo<AaQO4r-Pow 


desired. 


15-17 South Frederick Street, Baltimore 2, Md. | 
Chicago Branch +» 422-24 S. Plymouth Court, 5, Ill. 


‘irs. William E. Bowman 
AE Us North Eastlake Ter 
Ehteago 26, Ilinoie  * 










‘ 


Newspapers 


MAIL | = 


The CHESHIRE Way* 


@ Automatically attach addressed 
labels at operating speeds up to 
18,000 per hour. Faster, more accu- ‘ss —_—-. 

rate than any other method, hand or CATALOGS 
machine. Opens mail room bottle- 

necks, maintains schedules, reduces i} 
subscription complaints. 












100,000,000 mailings per month on Cheshire 
machines. Earlier models still operating after 
24 years’ constant use. 


~ 
* An addition to, not a replacement of, FLYERS 
your present addressing system. Apply 
roll strip orcontinvous pack form labels. / 
/f 
dice 


CHESHIRE MAILING 
MACHINES, INC. 


1644 N. Honore Street, Chicago 272, Ili 










customers. Baltotype has met this 
changing trend with a “Line-of-type”’ | 
service. A choice of over 175 faces 


command. No limitation as to size | 


for the type—no- spacing unless 


ONE RELIABLE Source Of Supply! 


Log FOR 
{All Your 
Indexing 


—~——— WEEDS 


Indexes For Various Firms 


All Stock Sizes or Made-To-Order! 


AICO Indexes are available in the widest variety of Tabs, 
materials and sizes, anywhere. And if it's a Special made-to- 
order job, AICO has the facilities, skilled personnel, machinery 
and know-how to meet all your demands. 











FREE Design Service 


POPULAR USES Samples, skilled personnel are available 
Loose Leaf Materials Free, to help you sell. 


In: Catalogs ... Sales : 

Manuals ... Training Prompt Quotations 
Manuals... Price and Phone or send us your specifications for 
Stock Lists ... Sales free, quick job getting prices. 
Presentations ... For 

Procedures, Systems; FREE Selling Aids 

All Loose Leaf Data All you need to help you sell your pros- 








pects are FREE 





Prepare Now To Get Your Share of This Growing Market 
Write ‘Clem’ Today For Full Details! 


97 Reade St., New York 13, N. Y. 


INDEXES 426 S. Clinton Street, Chicago 7, Ill. 











MAKE READY FOR PROFIT 
with a 


“GOLDMINE BAUMFOLDER” 


Are you ready to meet competition and get YOUR 
SHARE of the printed advertising already budgeted 
by firms large & small? 1955 can still be your big 
gest profit year if you're modern equipped to cut 
folding costs and improve production with a BAUM 
FOLDER profit-creator. 


It will FOLD-PERFORATE-SCORE-TRIM-PASTE all in 
one operation and best of all you can apportion only 
a few pennies from the dollars it earns for you on a 
pay-for-itself plan of modest initial and small month 
ly outlay (a mere fraction of increased profit). You 
can’t afford to work without it, for you are paying 
for yours now in lost profit. 


14,000 Baumfolder shipments in the past ten years 
are one proven-profit reason why you are handi 
capping your business without the latest, fastest fold- 
ing equipment. There are naturally many more and 
detailed reasons which we will be pleased to tell 
you about. Just write us your size requirements 
(14x20 to 30x46) and allow us to mail information 
telling HOW to increase your profit. 


RUSSELL E. BAUM, INC. 


615 Chestnut St Phila. 6, Penna 
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D 6 ‘ad 5 0 2 col. Miehle, Dexter pile or 


Cross feeder, ext. del. 

65” 5/0 s.c. Miehle, Dexter pile or 
S Cross feeder, ext. del. 
56’ 2/0 s.c. Miehle, pile feeder, ext. 
del. 
No. 4/4-roller Miehle swingback units, 
bed 30 x 42. 

2-col. 27 x 41 Miller, 4 track, oiling 

system and A C motor. 
28" x 41” 4-track Miller Major. 
No. 1—22" x 28"; No. 2—22” x 34” 

Kelly presses, reloading feeders, 
RATES: Ordinary classified, $1.10 a line per in- ENGRAVED STATIONERY lubricating system. 
sertion (figure 36 characters per line); mini- shy AVED hed ‘ TEONA KY | sutaeed 22” x 28" Miehle Horizontal, straight 
mum $3.30. Used monthly, $35 a year for 3 ; , : * ¥ . os ihe a line del. 
lines; $10 for each additional line. Situation . my: os ne ae Mi . 22” x 28” Miehle Horizontal Tandem. 
wanted, 90¢ a line; minimum $2.70 Harris Offset Presses—17'/2"' x 22”, 
Display classified sold by column inch with dis- EQUIPMENT & SUPPLIES FOR SALE 21” x 28,22" x 34,41" «x 54” 
counts for larger space and three or more in- 38’’—44” Seybold paper cutters. 
sertions. Sample rates: One inch used one time, : . 
$21; used 12 times, $16 per insertion. Two or | ns i st on M egi | | 6 Ane ta Seybold trimmer. 
four inches used one time, $19 per inch. Full 8 Oswego mill type paper cutter. 
rate schedule on request. Please send payment Remember. Only Megill Makes G2-2 Intertype—8-14-31 Linotypes. 


with order : P 
® 
Copy must be received at 309 W. Jackson Spring Tongue Gauge Pins NORTHERN MACHINE WORKS 
‘ T (Te rket 7- 
Bivd., Chicago 6, Ill., by the 18th of the month | MEGILL’S PATEN 323-29 North 4th Steet, Philedelphle 6, Pe 








preceding date of publication 


ADHESIVES 
CARH-N-SET Venet 


the pee 








Magnifiers 


Photo-Engravers 


BRONZERS 
MILWAUKEE & 


Photographers 





RONZEMS 
beuilt nit 


Lithographers 


ifm. ¢ Mine | f 


$1.80 doz. with extra Tongues j i Printers 





BUSINESS OPPORTUNITIES 
WEEKLY ADVERTISER & JOn SILOP Sold by Printers Supply Dealers. 9.P 
"4 ower 


= pr enya oe Pea THE 
EDWARD L. MEGILL CO. $850 
The Pioneer in 1870 #20 12-Power. .$10.00 


CALENDARS AND CALENDAR PADS 763 ATLANTIC AV., BROOKLYN 38, N.Y Has very flat field and great covering power 


ag THE DOUTHITT CORP. 








' ! ] i i 
680 E. Fort St Detroit 26, Mich 





r istomer Fleming Calenda 





ttage Grove, Dept 





CALENDAR PADS 


te for = Calendar taste Dependable and 


a r “ ; ot re : > ; Faithful Performance wWER DRYING 
Since 1932 APPARATUS 


CARBON FORMS ° 
Noteworthy Values: * ROTOGRAVURE 


Ya ONE-TIME cen he geet WEB-OFFSET 
CO CARBON Model 29 letterpress u LETTERPRESS 
MIEHLE 5/0 automatic pre FLEXOGRAPHIC 


A Better Carbon, Roll or Ream saidivaraicus apna tie OVER 25 YEARS EXPERIENCE 


MALLENGE 9610" hyouic cutter B. OFFEN & CO. 


LE fopermee ape it : t 168 N. MICHIGAN AVE. 
KELLY ~* el B and ‘ CHICAGO 1, ILLINOIS 
VANDE j 


Better Packaging packed tight é é pros 


to arrive right 
Better Variety — more than 1000 TYPE & PRESS THE DOYLE 

ream sizes, roll widths, colors, finishes and of tlinols, inc 

weights wipe INFRA-RED DRYER* 


3312 N. Ravenswood, Chicago 13 


Better Tissue high-grade, non 


curling, non tearing 








for all types of printing machinery 
Pencil Carbon — | 
Carbonized book and news THE DOYLE 
Write for samples, prices and infor VACUUM SHEET CLEANER* 


mation, Let us recommend the best Removes dirt, dust, lint and dry sproy 
carbon on your jobs for best results POR IMMEDIATE SALE: ne illses from paper while printing 
Paper Condith nz Machine \ take *Patented 
’ ? 


AMERICAN CARBON PAPER MFG. CO. anes ac eaes tiaek Konken, th J. E. Doyle Co., 1220 W. 6th S1., Cleveland 











“w 








Ot Le ol . Chethem, Va 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





BUY WISELY—SAVE ON OUR 
GUARANTEED EQUIPMENT 


Completely rebuilt in our 
modern machine shop 


64” Seybold 10Z Auto. Cutter 

44” Seybold Precision S/N 15552 

Modern No. 2 Kelly $/N 01725 

Auto. Oiler, Reloader, Aux. Roller At- 
tach 

Miehle Horizontal Straight Line Deliver 

46” Miehle Auto. Unit 

No. 4-3/R 28x42 Miehle Auto. Unit 

No. 4-4/Roller 31x41 Bed S/N 16537 
Hand Fed 

Miehle Verticals V36-45-50 

12x18-Six Roller Kluge Unit 


We also represent all leading 
manufacturers in new equipment 


Chicago Printers Machinery Works 


609 W. Lake St Chicago 6, Illinois 
Randolph 6-1877 














Amsco 
Chases 


® Electric-Welded 








*® Square and True 
* Absolutely Guaranteed 


SOLD BY ALL DEALERS 


AMERICAN STEEL 
CHASE COMPANY 


31-31 Forty-Eighth Ave., Long Island City, N.Y 














~STUMDARD TAG 


65.67 DUANE ST NEW YORK 


Worth 2- 3296 





EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


CLEAN WITHOUT HAY, 


EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


This Coupon! 
<n a 


J 


C) Combination 
Magazine Rack and 
Galley Cabinet 





Saves Space and Money 


Linotype and Intertype Models 


| 

| 

| 

| 

| 

| 

| (_)Galley Transfer Trucks 
| Cannot Tip—40-, 60 jf 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
! 
| 
{ 





NON-INFLAMMABLE 
rancher 
SOLVENT «95 


Removes all tough dried inks 


& 80-Galley Capacity | 


Economical 
14 Models Available 


] Silver King Galleys 


Guaranteed Not to Rust for 10 Years from plates, type, halftones, fountains, 
Double Wall Construction 


Save Up to 30% 


linotypes, multigraphs, typewriters, etc 


* Power-action work fast dries fast! 
© Really cleans — Leaves no oily film! 
* NO toxic coal tar solvents 

NO carbon tet! 


Negative & Art Storage 
gs Cabinets 


11 Different Models 


Sold on a money-back guarantee 
in 1 and § gal. cans 30 and 55 gal. drums 


y GET FREE—-National Safety Coun 


| cil Booklet. Write Dept IP? for 
Don't Make an Ash of Yourself’ 


B ANCHOR CHEMICAL CO., INC. 


Steel Construction 


aeaecrccriier 





CCC 


Attach This Ad to Your 
letterhead and Mail to 


Manufacturing Co. 


Phila. 7, Pa. 


Foster 


13th & Cherry Sts. 


SOLUTIONS FOR GRAPHIC ARTS PROBLEMS 
629 BERGEN ST, BROOKLYN 38 N.Y, MAin. 2.6006 


ete 





aa ee eee 


| Let us show you in your own shop ! 


I Better Makereadies | 


| i less time... lower cost! 


Ask for free demonstration without obliga- 





DRILLING 
CISION ORE TH 


> tion. Or write for free booklet which tells 
| how to make your own “Precision” Over- 
1 lays. Best possible makeready in minimum 
| time. Manufactured and sold exclusively by 
| 


—oOe 


Made of highest 
ste 
The Martin Cantine Company, Saugerties, 


Contec CIN 


ject to ree “e 
Write for comp'® e . non 
MACH 
ALLENGE a 
alg Factoriet and Show Room 


GRAND Waves MICHIGAN 


dete’ ils and pr ces. 


"a oe 
A Nhies 


OVERLAY BOARD 


a a ee ee aA aa a a a cae a 
a) 


TRADE MARK 2) 








LINO-INTHEEH-LEDLOW bee 











Bt CKFIELD 


FAST « HIGH VOLUME « STEADY VACUUM 
SINGLE OR DUPLEX STYLES AND SIZES 
BECKFIELD ROTARY VACUUM BLOWER CO. 


SINCE 1926 Fs PHONE 72 FIRST AVE 
AT THE GATEWAY COURT-14312 PITTSBURGH 22, PA 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) HELP WANTED (Contd.) INSTRUCTIONS 


AMERICAN Linotype-Intertype Instraction 
Ohio Linotype School 
anted eee 
R Oo L L & p 8 MOTOR AND CONTROL EQUIPMENT 
( CL INE ELECTRIC MFG. CO., Cline 


BY ROLLER CRAFTSMEN cylinder press ment for printing. machinery. 3408, W 


FOR PRINTING CRAFTSMEN salesman! 





SALES AIDS 


SEE FOR YOURSELF. ORDER A SET 
. ° Western Distributor of Heidelberg Auto ‘6s - 
AMERICAN matic Presses desires the services of @ it printing! 
high caliber sales representative. Ex , : 
R '@) L L . kK clusive territory of Southern California Use The Notebook of a Printer 
will be offered only to a man with a @ It’s the best printer's house-organ you can 
Cc oO a PA N y proven successful record in this field get because it sells printing. Your name designed 
it. Smart; low cost. Sales copy wins na- 
To qualify, past earnings should be in me . ’ 
: tional award, ASK. Maybe your city and area 
1342 W. HALSTED ST. CHICAGO 22, ILL. excess of $15,000.00 per year. A min is open. “It brings in business.” “ Prospects 
225 N. New Jersey $1, Indianapolis 4, Ind imum is guaranteed. The man we select call us.” “It makes money’ . clients say. 
should make $25,000.00 or more in Send for facts. No obligation. 
this territor . a) 
vit Oren Arbogust Co., Advertising 
Submit full details, including phone 228 N. La Salle St., Chicago 1, Ml. 
number, in first letter. All replies held 
in strict confidence SITUATION WANTED 
GENERAL PRINTER: Experien: 
HEIDELBERG hand composition slug composi 
| automatic platen and cylinder 
operation, pamphlet binding, and 


& 
RICHARDS’ EXPERIENCE PAYS OFF WESTERN SALES CO. mating. “Considerable experience 
managing college press, prefer locat 
Let us help you sell Die-Cut Printing 118 East 12th Street ae ix Watth Gentent Galen Wilts to 
30 Inland Printer, 309 W. Jack- 


Ask for Goose Book full of ideas ‘ 30x N an 
J. A. RICHARDS CO., KALAMAZOO, Mich. | | Los Angeles 15, California | pee. Sivd. Chicago | 


























~~ | STITCHING WIRE 
| SPECIFY PRENTISS Stitching Wir 

MEN WANTED — POSITIONS OPEN Over 93 years of wire drawing experi 
Superintendent—Ofiset ence, Supplied in coils or on spools. Sold 

Letterpress MIDWEST $6,000-8,000 | by leading dealers everywhere 
Superintendent —O fiset 

Letterpress MINN. $6,000 | 
Asst. Production Mer Lithe EAST $5,000-7,500 TYP 
Foreman—Ofiset Prep. Bept MIDWEST $9,000 | E FOUNDERS 
Foreman—Composing Room NORTHWEST $6,500 
Ff oreman—Letterpress 5-col. Cottrell 


sheet fed presses SOUTH $7,500 | 
Estimator—Production Man CALIFORNIA $6,500 CE y UR 





Estimators (2) Offset-Letterpress TEXAS $6,000 

Cost | fine, useful ty ypes 
Accountants MIDWEST & pa At $6,000 .6,500 | ¢ a “ cimens of al! 

Mechanical Engineer AST $5,000-6,000 | oe ee 

Salesman—Litho Packaging MIDWEST OPEN 


GRAPHIC ARTS EMPLOYMENT SERVICE MACKENZIE & HARRIS 
Helen M. Winters, Mgr 659 FOLSOM STREET, SAN FRANCISCO 


Dept. 10-10, 307 E. 4th Street 
Cincinnati 2, Ohio 


List Your Confidential Application With Us 








» STATIKIL 


, “anno Ww 6 


Sy ep | Interested in 


Ke Petroleut ’ ne ‘ 0 y the expansion of our service to in- 
Oth St. Tul cl clude filling positions and securing posi 


tions on a nationwide basis for qualified ? 
AN EXTENSIVE LINE of new and re JOURNEYMEN | 
; e 


printing equ piment on easy tern no £ 
. for free Met. Missouri Central CONFIDENTIAL NATIONWIDI 
ey Yr Snes GRAPHIC ARTS EMPLOYMENT SERVICE 


Established 1952 There's no better way to brush up on 


EQUIPMENT WANTED Placement Specialists for All he f 
‘ fai the fine points of layout and typography 
OFFSET PROVING PRESS WANTED: Branches Graphic Arts Industry | 
Write detail onditions, pri Helen M. Winters, Manager | than to read books on the subject. The 
land 610 So. Marengo lhambre al Dept. 1D-10, . 
307 E. Fourth St Cincinnati 2, Ohic Inland Printer has an unusually fine list 
Many positions now on file for journeymen of books which are available through its 


HELP WANTED 
Your inquiry welcomed Boek Department. Altogether there are 


PRINTING SALESMAN: 
31 listings under the heading of Art, Lay- 
ANTED—Co ation monotype key- | out, Typography, Copyfitting in the Book 
are Opt aig nego sla List recently issued by The Inland Printer. 

tor familiar yy i iandling variety | 
notype compositio 7% hr. week Send for your copy of this book list today. 
llent cone ons Ruppert-Dreher 
West Jeffer 


The Inland Printer 


AnTis' re . i lo Printe ri 
re experienced ' PRINTER mall, well equipped pre Book Department 
of design and knowledge of pro duction shop. Sup train teen 309 W. Jackson Bivd. 
Reply giving complete nfor ize boy t'nie coun { chool ry Chicoge 6, il. 
nation on past experienc te tox Rf State Approx 7.94 , 
rib INLAND PRINTER oo W ‘ | Inland l’rinter 
on Bivd., Chicago 6, lllinols go 6 











122 THE INLAND PRINTER for October, 1955 








Stickin’ Around 
with KLEEN-STIK 


An “Oscar” for KLEEN-STIK 


If they gave awards for outstanding 
P.O.P. materials, guess who’d win? 
KLEEN-STIK, of course! This 
versatile pressure-sensitive adhe- 
sive always give a top performance 
—no matter how difficult the role. 
Look at these recent “‘hits’’ star- 


ring KLEEN-STIh;: 








A Furniture “First’’ 


DOUGLAS FURNITURECORP., 
Chicago, presents this first real/y 
effective point-of-sale piece for chair 
backs. Of sturdy cardboard, in- 
geniously cut and folded, it’s held 
firmly by two strips of easy-to-apply 
KLEEN-STIK. Thousands have 
already been used by Douglas 
salesmen. Ad Director JACK 
THOMPSON points out the actual 
sample of “LAMEX”’ plastic ma- 
terial attached, so customers can 
feel the quality. Smart modern de- 
sign and attractive pink-and-black 
printing by BERGER-AMOUR, 
Chicago, handled by BERNY 
SLEPAK,. 





"Take-One” Talker 


Suppose you needed a P.O.P. piece 
to fit several types of display racks? 
Solution use KLEEN-STIK! 
That’s what THE FRITO COM 
PANY, Dallas, did — with the help 
of their agency, TRACEY-LOCKE 
CO., INC. Result — this eye-catch- 
ing ‘‘Rack Talker’, slotted to hold 
“Take-One”’ coupons. Two strips 
of moistureless KLEEN-STIK 
make it easy to peel-and-press onto 
any type of display. Account Exec 
NEWSOME GAY, Artist BILL 
NEALE and Production Man 
FRANK SMITH did the creative 
work, with “bang-up’’ printing by 
PADGETT PRTG. LITHO 
CO., Dallas 
Cast KLEEN-STIK in your custom- 
ers’ sales “show” for profitable extra 
jobs! Window streamers, shelf strips, 
die-cuts, labels, and other P.O.P. 
items made with this versatile per- 
former get “rave notices”. You can 
get the script for plenty of ideas by 
writing for your big free “Idea Kit” 
today! 


KLEEN-STIK PRODUCTS, INC. 


7300 West Wilson Avenue, Chicago 31, Ill 


Pioneers in Pressure Sensitives to the Trade 


Advertisers’ Index 


Accurate Steel Rule Die Mfgrs. 118 
Aico Indexes : 9 
Ajax Cleanser 35 
American Airlines, Inc 12, 13 
American Carbon Paper Mfg. Co 120 
American Evatype Corp. 117 
American Roller Co 122 
American Steel Chase Co 121 
American Type Founders 6, 7, 96, 97, 103 
Anchor Chemical Co., Inc 121 
Arbogust, Oren, Advertising 122 
Avery Paper Co 113 
Baltotype Wg 
Baum, Russell E., Inc 19 
Beckett Paper Co 101 
Beckfield Rotary Vacuum Blower Co 121 
Bingham's, Samuel, Son Mfg. Co 29 
Blatchford, E. W., Co 12 
Brandtjen & Kluge, Inc 10 
Cantine, Martin, Co 121 
Central Compounding Co 110 
Challenge Machinery Co 121 
Chalmers Chemical Co 116 
Chandler & Price Co 100 
Cheshire Mailing Machines, Inc 19 
Chicago Printers Machinery Works 121 
Colgate-Palmolive Co ‘ 35 
Consolidated Water Power & Paper Co 20 
Cromwell Paper Co Inside Back Cover 
Daystrom, inc 103 
Deskfinder Co 118 
Dexter Folder Co 22 
Disston, Henry, & Sons, Inc 113 
Douthitt Corporation 120 
Doyle, J , Co 120 
Dutro, Orville, & Son, Inc 116 
Eastern Corporation 28 
Econo Products, Inc 94 
Fairchild Graphic Equipment, Inc 24 
Falulah Paper Co ‘ 32 
Fletcher Paper Co 108 
Force, Wm. A., & Co 118 
Foster Mfg. Co 121 
Fox River Paper Corp WW 
Gaetijens, Berger & Wirth, Inc 112 
Gast Mfg. Corp 106 
General Printing Ink Co 117 
Graphic Arts Employment Service 122 
Gummed Products Co 38 
Hamilton Mfg. Co 83 
Hamilton, W. C., & Sons 17, 30 
Hammermill Paper Co 5, 25 
Hammond Machinery Builders, Inc 89 
Harris-Seybold Co 3%, 37 
Heidelberg Presses 33 
Heidelberg Western Sales Co 122 
H & H Products 114 
Hoe, R., & Co., Inc 16 
Howard Paper Mills, Inc 

Howard Paper Company Div 39 

Maxwell Paper Company Div 40 
Interchemical Corp 14, 15 
International Paper Co 34 
Intertype Corporation Back Cover 
Justrite Envelope Mfg. Co 117 
Kimberly-Clark Corp 8, 9 
Kleen-Stik Products, Inc 123 
Klex Pumice Soap 35 
Lawson, E. P., Co 107 
Ludlow Typograph Co 1 
Mackenzie & Harris, Inc 122 
Maritz Sales Builders 106 
Mayville Metal Products Co 110 
Mead Corporation 105 
Megill, Edward L., Co 120 
Mergenthaler Linotype Co inside Front Cover 
Miehle Printing Press & Mfg. Co 7 
Miller Falls Paper Co 116 
Miller Printing Machinery Co 31 
Minnesota Mining & Mfg. Co 4, 97, 109, 123 
National Lead Co 112 
Neenah Paper Co 79 
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Never Underestimate the 
Power of the Pressroom! 


“Ink colors brighter, ink 
dries faster, no tinting 
problems with 3M Plates,’ 


says Lawrence Baciealupi, Williams Litho 


graph Co., San Francisco 


Obtaining the proper ink and water 
balance is a critical proble m for many 
pressmen Burt, not so with Lawrence 
Bacigalupi, San Francisco Pressman, 
who ts sold on 4M Brand Photo Off 


set Plates. Lawrence says, “Once I 
found the proper ink and water bal 
ance, adjustments were easy with 4M 
Plates. Now,” he says, “my ink colors 


are brighter, [have notrouble with unt 


ing, and the ink dries faster."’ For perfect 


results, do as Lawrence Bacigalups 
and hundreds of pressmen are doing 
insist on 4M Brand grainless 


non oxidizing Photo Offset Plates 


Take the Guesswork out of Presswork 


“3M’ Photo 


BRAND 


Offset Plates 


++ MAIL THIS COUPON TODAY <> 


FREE! |& 


MINNESOTA MINING & MPG, CO., 

DEPT, HJ-105C, ST, PAUL 6, MINN, 

Please send me, without cost of obligation, a 

valuable Pressmans Dampener Gauge and 

Pressman's Guide giving complete informa 
j 

tion on the use of 4M Plates 

We have presses. Position 

Name 

Company 

Address 

City tate 


3M is @ registered trademark of , bs 
Minnesota Mining & Mig. Co, Ww Paulé, & 3 
Minn. General Export: 99 Park Ave, New % bd 
York 16, N.Y. in Canada: London, Ont " Pr) Ge 
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BY WAYNE V. HARSHA, EDITOR 
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® Printers are known to have a vocabulary that wouldnt 


stand the test in anybody's church. Here are some new 


Edwin H 


service 


Stuart of Pittsburgh's well-known typo 


words 


graphic has suggested in his little magazine 7 ypo 
Graphic which he distributes to customers and friends 
This increasingly familiar word means an 


W hence 


A tentative 


CGwesstimat 
offhand valuation 
l estimate valuation mentioned in order tO 
yet the buyer's or sellers reaction 
Messtimate——A thoroughly erroneous valuation 


Jestimate I estimate 


Buyers opinion of a s¢ llers 


[he 


finally agreed upon 


most accurate valuation, or that which 


Bestimate 


Cire ulation 


® Thi 


colors the 


INLAND PRINTER proudly shows its 
Al 


along with two other important insignia. The ABC 


symbol, this month—at the bottom of 


pape 


symbol we have the right to display means protection 


advertisers and increased service to our readers 


foo our 


The Audit 


profit association of 4,670 buyers and sellers of public ation 


non 


Bureau of Circulations is a cooperative 


advertising. The Bureau defines, audits and reports net 
paid circulation for its members 

And, because THE INLAND PRINTER is a member of 
ABC. we give our advertisers a full measure of circulation 


value when they invest advertising funds with us 


The income we receive from these advertisers helps 


{a build 
ind interest of readers of 
ach 


and our advertisers how 


features and articles that win the friendship 
THE INLAND PRINTER 

an impartial, accurate ABC 
THE INLAND PRINTER has earned 


paid subscriptions and renewals 


year Report tells us 


that 


the cash ballots 


show editorial leadership and alertness 


We are proud to report that THE INLAND PRINTER ts 


the only publication in printing and the allied industries 


consistently won increasing numbers of sub 


halt 


which has 


scribers during the last five and a years—our era 


of greatest growth in modern time: 


Voday, for every 10 printers who buy any other single 


mayazine, 15 subscribe to THE INLAND PRINTER 


Such a performance reflects the kind of an editorial 
job we are doing for you every month, the kind of service 
we are rendering our advertisers year in and year out 


One isnt possible without the other 


*& Ics an old one but Forbes magazine dragged it out again 


the other day. Just on the chance that there may be some 
who haven't heard it, we'll let Forbes tell it again 

printer in Texas who 
finally asked 


quote on 250 letterheads, in a variety of color combinations 


there was a 


A do tor 


Once upon a time 


gave way to the impulse him to 
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and would he keep the type set up so the doc could re 
order on a moment's notice? The printer put a new ribbon 
in his typewriter and banged out this reply 

Dear Doctor 


tion for appendicitus 


I am in the market for bids for an opera 


one-, two- or five-inch incision 

with or without a nurse. If appendix proves to be sound, 
please give quotation to include putting same back and 
cancelling order. If removed, successful bidder is expected 
to hold incision open for sixty days, as I expect to be in 
the market for an operation for gallstones at that time and 


want to save the cost of recutting 


& Here's one that the New Jersey Governor Meyner pulled 
at the Constitution Day dinner in New York City 
Teacher asked a boy to write a summary of Ben Frank 
lin's career. Here’s what she got. Born on Milk Street, Boston, 
at an early age. Went to work in his brother's printing shop 
They couldn't get along together. So Franklin ran away to 
New York. Couldn't find a job there. Went to Philadelphia 
Started his own printing business. Met a nice girl. Married 
her and discovered electricity 
for Jan 


Oh, well, maybe we should have held this one 


uary. Or thrown it in the wastebasket 
*& There's a new incentive for junior, senior and vocational 
high school graphic arts students to do work rating recog 
nition for its outstanding merit. At its July conference, the 
International Graphic Arts Education Association author 
ized a medal to be awarded each year to top-ranking graduate 
students 

The medal plan was developed by Robert Cynar, supes 
visor of industrial arts for New York City’s Board of 
Education; he's also chairman of IGAEA’s Students Awards 
Committee 

Graphic arts teachers will get the medals from IGAEA 
headquarters in Washington or from their local printing 
Teachers will select graduating class 


trade association. 


students who have done outstanding graphic arts work, 
and the medals will be presented by local printers during 


school awards assemblies or commencement €xercises 


® Only last week we found out how much printing is 
supposed to cost. We saw an advertisement in a national 
magazine which said: “Send this certificate with SO¢ in 


coin and four personal size Ivory soap wrappers and re 
We don't 


any printers who can compete with this one because they 


ceive a box of personalized stationery know 
probably wouldn't know what to do with the soap wrappers 
In fact, we've been wondering what the soap company 
does with them. Probably grinds them up to make paper 


for the stationery 
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print letterpress... 
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or otftset... 

there is a 
CROMWELL sheet 
tailor-made 

for your needs, 





YMPAN 


BACKS UP YOUR REPUTATION 
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DO 
1 and Ed, Blount 


Ms. WILLIAM 


SHAKESPEARES 


COMEDIES, 
HISTORIE 
PFRAGEDIES 
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Known everywhere for: 
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more impressions, fewer changes 
extra-hardness, extra toughness 

















uniform texture, free from high and 


low spots 


absolute resistance to oil, moisture, 


cleaning solvents 


lowest cost in the long run... even for 


short runs 


eading paper houses everywhere stock 


mmend Cromwell and Cromwell 


Tympan 


and rec 


offset 


packing sheets. Tell your paper merchant you want 
Cromwell sheets. 
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SEND FOR FREE WORKING SAMPLE 


CS 8S SB BFE BEE SE ED EE EE OS OD 


Cromwell Paper Company 
4801 S. Whipple Street 
Chicago 32, Illinois 


Send working samples of Cromwell Special Tympan to me without 


charge or obligation 
Name 


Firm Address 


City Zone State 
Press Make Tympan Size 
Check [ ] Square Cut [ } Clipped 
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Get the best results from your modern equipment... back up every job with 


Cromwell HIGH-FIDELITY TYMPAN specially prepared 


Scored 
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“Let's replace it with a new INTERTYPE” 


Wuy KEEP an old machine forever? Why 
not replace it with a new Intertype line 
casting machine. 

Why not get these cost-cutting benefits: 


1. Lightest weight Visilite magazines as stand 
ard equipment permit at-a-glance check of 
every mat in every channel —quick, visi 
ble removal of flat mats. Visilite magazines 


are an Intertype exclusive 


. Instant mixing of type faces—with the 


finger-flip shift 


Automatic composition of white space 


with the simple Intertype quadder 


No waiting for matrices to distribute — with 


Intertype’s continuous distribution system 


Look to Progressive INTERTYPE 








. Fewer mold or liner changes — with a mod- 


ern six-mold disk 


. Less cutting in by hand—save time with 


modern automatic methods of mixing and 


overhang casting 


Better slugs and wider range of sizes — due 
to exclusive mold design features, such as 
the wide lip six-mold disk molds and the 


triangular shelf molds 


. No chance of spilled mats. Intertype’s ex- 


clusive one-piece escapement is built into 


the magazine, assuring less maintenance 


. Profit from increased production due to less 


maintenance, less down-time with a new, 


precision-built Intertype 


INTERTYPE CORPORATION 


360 Furman Street, Brooklyn 1, New York 


Chicago, San Francisco, Los Angeles, New Orleans, Boston 


In Canada: Toronto Type Foundry Company Limited, Toronto, Montreal, Winnipeg, Vancouver, Halifax 





